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Introduction
In today’s digital-first world, a website is far more than just an online noticeboard — it’s the living, breathing face of a business. For a local spa like Eden Spa Harborne, their site needs to do more than just list services; it must inspire trust, spark curiosity, and guide visitors to book an appointment — ideally without them even realising how smoothly they’ve been led there. This evaluation lifts the lid on the strengths and stumbles of Eden Spa Harborne’s website (https://edenspaharborne.wixsite.com/eden-spa), highlighting where it soothes and where it still needs a little polish. The assessment follows a structure recommended by Robinson (2017) and Chaffey & Ellis-Chadwick (2019), covering visual appeal, usability, content, functionality, accessibility, and SEO — then rounding off with practical steps to lift the site’s game.
First Impressions & Visual Design
First impressions matter — maybe more than we’d like to admit. The moment the homepage loads, the visitor is greeted by calming pastel tones, soft images of tranquil treatments, and an elegant logo. All these design choices do a decent job of whispering “relax” rather than shouting for attention. This aligns well with Krug’s (2014) argument that good design should be felt more than noticed.
However, scratch the surface, and a few cracks appear. The use of Wix’s free domain and occasional Wix branding give away the fact that this is a template-based site. It risks looking slightly homemade, which could erode trust — a crucial commodity for any business that asks people to book personal treatments in advance (Robinson, 2017). Another snag is the visual clutter, especially when viewed on a phone. Images and text boxes sometimes feel cramped, making the serene brand image compete with itself. A little white space can work wonders — and here, it would.
Usability & Navigation
Once you start clicking around, the bones of the site hold up reasonably well. The top navigation bar is exactly where you’d expect it to be, and its headings — “Home”, “Treatments”, “About”, “Contact” — leave no room for confusion. This simplicity is good news since, as Nielsen (2012) reminds us, people spend more time scanning than reading.
Yet usability is about flow, and here it gets a little bumpy. The “Book Now” button — so vital for turning browsers into paying clients — is visible, but the booking link opens a separate tab with a default Wix booking system. This break in the journey can jar the user out of the spa mood the homepage has so carefully cultivated. Worse, some basic info — like treatment prices or what to expect — is hidden in long blocks of text instead of bite-sized sections. This isn’t just a design gripe; it risks driving people to look elsewhere for clearer, faster answers.
Content Quality & Relevance
The site’s written content is warm and friendly, echoing the welcoming vibe you’d hope to feel when walking through Eden Spa’s real-life doors. Service descriptions are enticing enough to spark interest, and there’s a genuine local touch to how the spa presents itself.
But there’s room to breathe more life into the words. Some sections are thin — the “About” page barely scratches the surface of the team’s story or what makes Eden Spa stand out in a crowded market. Research by Chaffey & Ellis-Chadwick (2019) shows that compelling content isn’t just nice to have; it’s the glue that keeps visitors engaged. More authentic photos, client testimonials, or short staff bios could instantly build trust and personality. Right now, it feels a touch generic.
Functionality & Technical Aspects
No one likes a site that freezes or leaves you staring at a broken link. Thankfully, Eden Spa Harborne’s pages load at an acceptable speed, images display properly, and there are no glaring error pages. The booking widget works — albeit clumsily.
On the flip side, there’s no clear sign that the site is secured with an SSL certificate (the padlock in the browser bar). This might not matter much to the average visitor, but it absolutely matters to Google’s ranking algorithms — and to any wary customer entering contact details online (Robinson, 2017). Moreover, certain elements don’t scale well on smaller screens; some images overlap or shrink awkwardly, which is concerning since mobile accounts for the bulk of local search traffic (Tiago & Veríssimo, 2014).
Accessibility
Inclusive design is good design — and legally, it’s becoming non-negotiable. Eden Spa’s site could do more here. For instance, alt text for images is patchy at best, which isn’t great for visitors using screen readers. Text contrast is mostly fine but in a few places, pale text sits on pale backgrounds, making it tough to read for anyone with visual impairments. According to Krug (2014), accessibility tweaks are rarely glamorous but always worthwhile.
Search Engine Optimisation (SEO)
Having a beautiful site is half the battle — people still need to find it. Because the website sits on a free Wix domain, its SEO potential is capped. URLs like wixsite.com/eden-spa look amateurish and don’t help with search ranking. Page titles and meta descriptions exist but could work harder: they’re short, generic, and not clearly focused on local search terms like “Harborne spa” or “spa near Edgbaston”.
Research shows that small businesses that optimise for local search are far more likely to appear in Google’s “near me” results (Chaffey & Ellis-Chadwick, 2019). Without this, Eden Spa risks losing local customers to competitors with better-optimised sites.
Recommendations
Below are some realistic, high-impact steps Eden Spa could take to give its website the same care and attention it gives its clients:
✅ Invest in a custom domain — Switching to a branded domain (e.g., www.edenspaharborne.co.uk) is an easy trust-builder.
✅ Streamline booking — Keep the booking system within the site, or switch to a third-party booking tool that can be embedded seamlessly.
✅ Expand and enrich content — Tell the story behind the spa. Add real client reviews, staff profiles, or even a short video tour to build emotional connection.
✅ Tidy up mobile design — Check all pages on various devices to ensure images, buttons, and text scale gracefully.
✅ Boost accessibility — Add descriptive alt text to all images, fix any low-contrast text, and test the site with a screen reader.
✅ Level up SEO basics — Rewrite page titles and meta descriptions to include local keywords. Register with Google My Business if not done already.
✅ Secure the site — Ensure there’s an active SSL certificate so visitors see the padlock icon and feel safe entering details.
These changes don’t demand huge budgets but could significantly lift trust, usability, and visibility — helping Eden Spa stay competitive and credible.
Conclusion
Eden Spa Harborne’s website does many things well: its calming visuals, clear navigation, and friendly tone make it a decent digital front door for new and returning clients alike. But it’s not quite the relaxing escape it promises — yet. With a few smart tweaks, the site can fully reflect the quality and care Eden Spa brings to real-world treatments. As Chaffey & Ellis-Chadwick (2019) note, a small business website should be an extension of the brand promise. For Eden Spa, that promise is calm, care, and confidence — and the site should deliver just that.
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