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ECPS6001: Psychology Empirical Project
Research Proposal

Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Loren-Paige Harris, 1900797

	Proposed Supervisor’s name:
	Stacey Coleman 




Psychology Research Area (tick all that apply) 


	Social Psychology 

	Developmental Psychology 

	Biological Psychology 
	Forensic Psychology 

	Health Psychology 

	Individual Differences 

	Educational Psychology 
	Political Psychology 

	Cognitive Psychology 

	Clinical Psychology 
	Counselling Psychology 
	Occupational Psychology 

	Other:  indicate briefly (not included in word count)




Proposed Study Design (tick all that apply) 


	Quantitative 

	Experimental 
	Applied (with UWTSD students 

	Online Questionnaire Survey 

	Qualitative 

	Quasi Experimental 


	Focus Groups
	Online  


	Mixed Methods 

	Applied (with external organisation) 
	Interviews 



	Lab-based study 

	If Applied, and involving an external organisation, please indicate your plans for gaining appropriate approvals from the organisation: (not included in the word count)






	Other study design: indicate briefly (not included in word count)




	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).

Examining the relationship between personality traits, emotional intelligence and social media addiction in university students.





	Background: 250 words 
Why is your study important? What theory and empirical research evidence supports your research question? (Please provide a rationale for your study including a brief review of relevant psychological literature and theory and a minimum of five references). 
In today’s society, the internet is used by students on a daily basis (Hayat et al., 2020). Whilst it can be beneficial for accessing learning resources, studies have demonstrated that prolonged periods of recreational internet use such as gaming and social media can lead to internet addiction (IA; Jiang, 2014). Researchers claim that IA could have the same negative consequences on an individual’s personal life as that of drug addiction (Hamissi et al., 2013). In attempt to discover why individuals become addicted to internet use, several links have been made to specific personality traits associated with its development. For example, results from Wang et al. (2015) found a significant association between neuroticism and social networking addiction, as well as Munno et al. (2017), who found introverted participants with low levels of extraversion and lower self-esteem were at higher risk of social media addiction. This low self-esteem can be linked to emotional intelligence (EI), defined by Salovey and Mayer (1990) as “as the subset of social intelligence that involves the ability to monitor one's own and others' feelings and emotions” (p. 189). Research from Hamissi et al. (2013) found a negative relation between IA and EI, and suggest that individuals with higher EI are able to control their internet dependency. In light of this research, it is clear that investigating the relationship between EI and Personality Traits, and how these factors act as predictors for IA in students will provide valuable insight into how students develop addictions to social media, and the implications this may provide for academic progress.
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	Please state the main research question(s) or hypotheses(s): (100 words max)

Research Questions:

Do individuals with lower emotional intelligence display higher levels of social media addiction?
Do individuals with higher levels of neuroticism display higher levels of social media addiction? 
Do individuals with lower levels of extraversion display higher levels of social media addiction?

Hypotheses:
It is hypothesised that individuals who display lower emotional intelligence scores will spend more time on social media compared to those who display higher emotional intelligence scores. In addition, individuals who display higher levels of neuroticism, and lower levels of extraversion will spend more time on social media.





Methodological Details (500 words) 

	Please summarise the key methodological approach: (you can include copies of proposed study materials as appendices if you wish). You must include details of the following:
· Participants: Who will your participants be, how will you access and recruit them, and how many are needed? 
· Design: Using appropriate terminology clearly define key elements of your design (IVs, DVs, Qual approach, expt. manipulations etc).  How do you plan to analyse your main data? 
· Materials: What are the main measures, scales, experimental tools or other materials required for your study? 
· Procedure: How will you carry out the study – define briefly what will happen to a participant in your study from the point of consent to the study debrief.


Participants 
Participants will consist of students studying on psychology related programmes at an undergraduate level within UWTSD. Participation will be completely voluntary; students will sign up through the departments experiment management system (EMS), in exchange for course credit. There are no exclusion criteria. In a previous study investigating internet addiction, a sample size of 325 participants was used (Dehghankar et al., 2019), however it would be unnecessary to use a sample this large. In order to conduct a multiple regression analysis a minimum of 76 participants will be required, to achieve a statistical power of 0.8, with an expected medium effect size (f2) of 0.15, alpha value of .05 and three predictor variables (Cohen, West & Aiken, 2014). 

Design
The study will employ a 2x2x2 questionnaire design with three independent variables, including high or low levels of emotional intelligence, measured by the Schutte Self-Report Emotional Intelligence test scores, high or low levels of extraversion, and high or low levels of neuroticism, both measured by scores from The Big Five Personality Inventory. The dependant variable for this study is the participants level of social media addiction, measured by the participants scores to the social media addiction scale student form. 

The study will utilise a multiple-regression analysis to examine the relationship between personality traits (Big Five Personality Inventory scores) and Emotional intelligence (Schutte Self-Report Emotional Intelligence Test scores) and how these factors act as predictors for the amount of time spent on social media (Social Media Addiction Scale Student Form scores). 

Materials
The study will be designed on Qualtrics, which will be used to present the questionnaires to participants. 
[bookmark: _Hlk77321314]
The Big Five Personality Inventory (Goldberg, 1922) will be used to measure the personality traits of participants. The questionnaire includes 44 questions rated on a 5-point likert scale, ranging from 1-Disagree to 5-Agree. Since there are five personality traits, for the purpose of this study only 16 of the questions will be asked to only assess participants levels of extraversion and neuroticism. The results will be separated into either high or low levels of extraversion, and high or low levels of neuroticism based on whether participants scores are higher or lower than the sample mean for each group.  

The Schutte Self-Report Emotional Intelligence Test (SSEIT; Schutte, 1998) will be used to measure participants level of emotional intelligence. The questionnaire contains 33 items, each rated on a 5-point likert scale, ranging from 1-Strongly Disagree to 5-Strongly Agree. The SSEIT consists of four sub-scales including emotion perception, utilizing emotions, managing others’ emotions and managing self-relevant emotions. Participant scores will be added together from each sub-scale and separated into either high or low levels of emotional intelligence based on the sample mean. 

The Social Media Addiction Scale Student Form (SMAS-SF; Sahin, 2018) will be used to measure participants level of social media addiction. The questionnaire consists of 29 questions rated on a 5-point likert scale, ranging from 1-Strongly Disagree to 5-Strongly Agree. Participant scores will be measured on a continuous scale, ranging from 29-145. 

Procedure 
Participants will volunteer via the EMS. Upon sign-up, participants will be given a link to access the study on Qualtrics. Participants will first be presented with an information sheet detailing the aims of the study, and then presented with a consent form explaining the rights of the participant. To provide online consent, participants will tick ‘agree’. Once consent is obtained, participants will complete a demographics form providing their age and gender, before continuing on to complete all three questionnaires (The Big Five Personality Inventory, SSEIT and SMAS-SF). On completion, participants will be presented with a debrief form reminding participants of their rights, as well as being provided with the researcher’s contact details and the opportunity to ask any further questions. The study will take up to 45 minutes to complete. 
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Key Ethical considerations (150 words)


	In this section you are required to briefly outline any specific ethical considerations for your project.  All projects will be expected to adhere to the BPS code of human research ethics, and you will need to submit a full ethics form which will document your specific processes for informed consent, debriefing, and data protection.  Here you need to briefly note additional or specific key ethical considerations for your particular project e.g. potential for distress or discomfort, any deception, research with vulnerable populations or sensitive topic areas, and briefly outline how you expect to manage these risks within your project. 

A brief study description will be provided before sign-up, enabling participants to make an informed decision as to whether they want to participate. Ethical concerns may be raised regarding the social media addiction questionnaire if participants become concerned that they have an internet addiction. Participants will be informed of this risk prior to consenting and will be ensured their information will be held anonymously and confidential. Information for addiction support services will be provided within the debrief for participants to access if they wish. Participants will be reminded of their right to withdraw at any point by closing their browser window. Upon sign-up, participants will receive an email from EMS providing study details and contact details of the researcher. If the participant choses to withdraw before being debriefed, they can contact the researcher to obtain the debrief form and further support services upon request. If the participant does not withdraw, they will be presented with an electronic debrief form where they will be reminded that their results will remain confidential and their data will be stored anonymously. Additionally, participants will be provided with the contact details of the researcher and project supervisor, in the event that they have any further concerns or questions. 
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