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Key Questions

1. what problems may exist in the implementation of social responsibility of Chinese automobile enterprises, deeply excavates and analyses the reasons, 

2. What is the relationship between corporate social responsibility performance and corporate performance

a) What are the differences in the social responsibility of China's automobile industry and the developed countries?



Your research questions 



Background

The automobile industry is an important pillar industry of national economic development, and it is directly related to the public. The implementation of corporate social responsibility by automobile enterprises will affect the normal operation of the social economy to a great extent. 
However, in recent years, all kinds of potential safety problems have occurred frequently in the major automobile manufacturers, and the public gradually express worries and doubts about whether the automobile enterprises can assume the responsibility of automobile safety, and the voice that automobile enterprises are required to fulfil their social responsibility is also getting louder.



Literature Review

From the perspective of the development of the theory of corporate social responsibility, scholars at home and abroad have analyzed the concept of social responsibility from different angles. For a long period, social responsibility has been one of the important contents emphasized by enterprises, especially to deal with the relationship with stakeholders. 
For comparison, the foreign social responsibility research system is mature, and foreign scholars have obtain some achievements of different theories from different aspects. 
Due to the great difference in the way of enterprise management between China and foreign countries, and the relevant research content of social responsibility in China develops later than foreign countries, thus, in the theoretical system of social responsibility, there is still a big gap between China and other developed countries.
With the rapid development of China's market economy, enterprises have made great progress in operation and management, at the same time, the protection of the rights and interests of stakeholders is the most concerned. 
Exploring the implementation of social responsibility under China's national conditions will be of great significance to the further protection of stakeholders and the further development of corporate social responsibility of Chinese automobile enterprises.

Notes

	
What previous research has already been done on this topic?



	Research on the development of corporate social responsibility in China and other developed countries

	
Who did it, when and perhaps why?



	By Xiaobin Sun, 2011, To define the concept of social responsibility of automobile industry, and understand the differences in social responsibility of automobile industry between China and developed countries.  

	
What conclusions did previous researchers reach?



	The social responsibility of automobile industry mainly includes economic responsibility, legal responsibility, moral responsibility and public welfare responsibility.

The development of the concept of social responsibility of China's automobile industry is still in the initial stage, but the concept of developed countries is mature.

	
How relevant are these conclusions today generally and for your own research?



	
The conclusion of the previous study is very similar to mine, that is, there is still a significant gap in the determination of China's automobile corporate social responsibility compared with developed countries.

	
How will your research build on previous research?  How is it similar or different?



	
On the basis of previous research, I will further explore the specific aspects of the gap in social responsibility between China's automobile industry and developed countries, and analyze the reasons.

	
What theories, models or practices are particularly relevant to prepare or analyse your research topic and findings?



	
For example, in my research and previous studies, we all mentioned Olivan. Sheldon's definition about corporate social responsibility  theory.

	
How has previous research influenced your own intended research methodology and methods?
	
Through the analysis process of the previous study, on the basis of that, I have added the quantitative investigation method to ensure the accuracy of the data.




Methodology










Research

The researchers collected relevant data about the social responsibility of the automobile industry on the Internet, then, the researcher made and issued a questionnaire on the social responsibility of the automobile industry, finally, researcher collate these data, with the support and analysis of relevant theories to compare and analyze the information, and drew a conclusion.






What is the main aim of your research?   Write one or two sentences that summarise the overal objective of your Dissertation


 Reveal the problems existing in the implementation of social responsibility in Chinese automobile enterprises, find out and analyze the causes of the problems, explore the development direction of social responsibility of automobile enterprises, and provide some information support for the scientific and rational development of Chinese automobile enterprises.



Question 1
What are the main problems of corporate social responsibility in China's automobile industry?

 


Question 2

What is the relationship between corporate social responsibility and corportae performance 






Question 3

What is the development direction of social responsibility of automobile enterprises.







Background















Secondary data
 


Secondary data
According to the "China Corporate Social responsibility Research report 2013" released by the Institute of Industrial Economics of the Chinese Academy of Social Sciences, the average score of China's automobile manufacturing industry social responsibility development index is 21.2 (out of 100), which is still in its infancy. ranked No. 10 among the 14 industries studied.





















Primary data
According to the survey results of the questionnaire about automobile quality complaints published online by the researchers, The proportion of complaints about car quality rose from 41.9% in 2013 to 61.62% in 2015. according to the data, comprehensive complaints are mainly divided into two categories, one is that automobile manufacturers do not have a good plan to solve the quality problems of car maintenance, and the other is the subjective feelings of consumers, that is, consumers are dissatisfied with their attitude towards after-sales maintenance. 
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