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[bookmark: _Toc102984756]Introduction 
Business intelligence refers to the technical infrastructure that a company might employ to collect, store, and analyze data in order to make informed decisions. The purpose of this paper is to evaluate the current state of business intelligence. Because of the change in the business environment, the use of BI has become one of the most important aspects for a business to make sure that the most effective decision has been developed by a business. To further comprehend the pattern, the journal article by Lim and Teoh (2020) will be examined. Business intelligence has become a must-have for any company, and as a result, evaluating this topic has become crucial.
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In the changing business environment, business intelligence has become one of the most popular trends for planning how a business will run and the decisions that will be made. Various studies have been undertaken on the advantages that business intelligence can provide to a company. This helps to assess that the topic of this review is important and from this, there are things which can be learned. Lim and Teoh (2020) conduct research on "Realizing the Strategic Impact of Business Intelligence Utilization." Because the study was successful in assessing the topic, it has been regarded as one of the most effective studies on the subject. The effectiveness of the decision-making process employed by a business to ensure that the business's potential to succeed in the market is increased has been investigated in this study. Business intelligence has been defined as a useful tool for gathering data from Big Data so that a company can make better decisions. Business intelligence, according to the authors, is the act of improving customer engagement using the customer data collection that has been obtained. The study focused on how businesses can use business intelligence, but using business intelligence does not guarantee that a company would succeed in the market (Obeidat, 2020). The most effective strategy to assure the success of a business that uses business information is to use it properly. The author of this article is undecided regarding whether or not business intelligence may increase a company's operational expertise.
Malaysia has been presented as an example of a successful country that has been able to enhance its economy through the application of business intelligence. That means that business intelligence can be used to ensure both business sustainability and a country's economic growth. Malaysia's economy grew rapidly in the 1990s. Because of the application of business intelligence, the country's economic growth has been consistent. The article also examines three dimensions of decision-making. These are decisions involving the economy, the environment, and society. The authors discovered that each of these three factors is critical in ensuring that a business's value is maximized. In this article, business intelligence is discussed as a tool for ensuring economic growth. The reason for this is that business intelligence aids in the development of data-driven decisions, which are critical for ensuring that the decision making is effective. Using this technology, the effectiveness of decision-making at the lower and higher levels of management can be improved (Sharma and Djiaw, 2011). Business intelligence may assist every function of a company, not just management because it provides information that can be utilized to make decisions. Furthermore, using business information effectively ensures that the organization's product and service offerings are based on the needs of the consumer. As a result, a company's total effectiveness can be improved.
It is now necessary for a company to consider environmental factors before making a choice. That point was also addressed in this essay. A business which will not be able to focus on external business environmental factors will lose its ability to have success in the market by ensuring competitive advantage.  In today's world, the concept of responsible business has gained popularity, and as a result, businesses are being compelled to make decisions that have a detrimental influence on the environment. Business intelligence aids a company in this area as well by generating data that can be used to make decisions. As a result, corporate management will be able to make decisions that are both beneficial to the company and do not have a harmful impact on the environment. The social impact of decision-making has also been evaluated (Lim and Teoh, 2020). Customers, suppliers, the community, and other social factors must all be addressed while making a decision, according to the article. Business intelligence, like the other aspects of decision making, ensures that a company's management has the necessary data to make effective judgments. The ability of a corporation to create a reputational basis will also be improved, according to the report. This paper covered a lot of ground, however, there was no discussion of how a corporation may implement business intelligence. 
Other components of the decision-making process should have been examined as well, but this essay was primarily focused on the economic aspect. The discussions concerning how a company can interact with its stakeholders are ambiguous. If these aspects has been considered in the article the effect of the effectiveness of this study might have been improved further. Otherwise, it was a good journal article to review.   
Divatia et al (2020) undertook a study to determine the influence of business intelligence on the rising market. According to surveys, corporations in emerging economies are spending heavily on business intelligence because they believe it is an important factor in ensuring success. The impact of business intelligence on the ability to produce positive outcomes has also been considered. According to Calof et al. (2017), there is a link between a company's success and its business intelligence. The four pillars of corporate management are planning, organizing, leading, and controlling, and business intelligence plays a crucial part in each of these to assure effectiveness. The reason for this is the demand for data that business intelligence can provide. In this study, it was also revealed that a company's profitability and its business intelligence are linked. As a result of this, top management's capacity to make effective decisions has improved. When a can is utilized in a larger organization, its effectiveness increases. In growing economies such as India and China, the use of business intelligence has increased. The majority of research on this problem has focused on ensuring that business intelligence is used properly.
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The research presented here is useful in determining that business intelligence is one of the most effective tools for effective decision making. Business intelligence can be beneficial in every part of a company. It will ensure that a company may concentrate on environmental, economic, and social issues. Business intelligence and a company's ability to make a profit have a good link. The change in the business environment and the increasing use of technology have increased the use of BI in the business. The business which will be able to focus on this will be able to ensure sustainability. Ensuring the effective use of BI is among the most important aspect.    
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