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The aim of the essay is to discuss how the hotel industry is responding and adopting sustainability, as well as why sustainability is the key focus. Further, the essay will evaluate the business concerns, as well as the circular economy and the relationship with Corporate Social Responsibility. The term sustainability will be defined, as well as its pillars and the overall relationship with the hospitality industry. 
The term sustainability represents a relatively new idea, with roots in internationalism, social justice, conservationism and is all about “meeting our own needs without compromising the ability of future generations to meet their own needs” (Robertson, 2017). According to Robertson (2017), sustainability is more than environmentalism; it is also the economic development, as well as the concerns for social equity. Therefore, the pillars of sustainability are the society, the economy, and the environment (Yencken and Wilkinson, 2000). However, some argue that cultural sustainability should also be included (Hawkes, 2001). 
Adopting a sustainable approach can have a huge impact on the long-term future of a business, due to its diversity and focus on identifying how the human culture and all living systems can thrive. In the hospitality industry and everywhere one looks, there is a common theme which should increase awareness: the millennials are gaining more and more spending power and they are the ones who drive the current trends and demand sustainability on their holidays; drive the ecotourism expansion and demand hotels which embraced green and ecological practices (Hepp, 2018). 
Furthermore, sustainability become one of the most relevant problems to the 21st century hoteliers considering the rising costs, the sensitivity of the demand, the increased pressure put by the government, the competitors and the pressure that is manifested towards social, economic, and environmental responsibility. Therefore, the hospitality industry has become one of the best examples of why running a sustainable business is essential to ensure the success on a long-term.
Due to the increased environmental degradation, society is forced to increase the awareness in terms of adoption and enforcing of more effective measures to enhance the environment protection which represent an enormous challenge these days. According to a number of researches findings regarding the subject, the hotel industry has a significant importance in the process because the hotels provide accommodation and offer an increased level of resources which includes consumables, water or energy within the facilities and all these resources represent a larger environmental footprint compared with other businesses (Carey, 2019; Filion et al., 2019). In the last years, the general public developed an increased awareness in terms of green consumerism concept development. The sustainability responsibility is gaining more and more territory and now got to a point were emerged as a corporate issue and is not only profitable but also seen as a good business sense (Gentinetta, 2021). To achieve the goal of having sustainable business, the hoteliers started to implement strategies and procedures, laws and regulations in what concerns the health and safety requirements, waste generation, emission release and many others. Some of the most well-known hotel chains developed own innovative practices due to an increase demand shown in the recent years by their customer who become more and more interested in the business’s sustainability actions and procedures. 
Therefore, the hotels and hospitality businesses are taking a more established approach which includes socially responsible practices as good environmental policies.
Furthermore, the hotels industry relies on a healthy global ecosystem and is susceptible to any environmental cost; reason why the climate change and biodiversity losses, represent two significant unified environmental problems which have a huge impact on the industry.
According to a survey made in 2019 and which included Hilton, Marriott, Accor, Hyatt, Scandic and Indian Hotels provided a list of the major concerns they have regarding the impact oof climate changes on the businesses (Carey, 2019). According to Carey (2019), on the top of the list there where issues such as inadequate water supply, flooding, higher temperatures, hurricanes, rising sea levels which these days become a reality. Moreover, the hoteliers become more interested in protecting the biodiversity in the areas where they function because for many of them that is significant reason for attracting customers and represent somewhere between 20 to 40% of the global industry (Filion et al., 2019).
According to a study developed in 2020 by Kearney, a consultancy company, has been found that the pandemic contributed to the increase of concern in terms of environment when they make choices (Devenyns, 2020). The report findings states that 71% of the customers took the environment into consideration when making choices in 2019, and 83% of them said the same thing in April 2020; 11% of the customers stated that they changed the purchases based on the environmental claims made within the previous year. Therefore, it can be concluded that the trend towards greener choices and an improved conscious regarding sustainability has changed the sustainable approached of the hotels and contributed to a positive impact towards customer experiences and the likelihood of their returning within the facilities.
Moreover, the hospitality industry has already a high impact on the global ecosystem according to a research made by the Sustainable Hospitality Alliance (2021), which states that the hotel industry should reduce the “carbon emissions by 66% per room by 2030” and “90% by 2050”, decreases which will ensure that the growth forecast for the overall industry will not lead to a corresponding increase in carbon emission. Furthermore, according to the same research, has been found that the hotels have a negative impact on biodiversity due to the exaggerate use of resources, waste, unsustainable design, irresponsible tourism, and the purchase of unsustainably farmed produce (Sustainable Hospitality Alliance, 2021).
To address the sustainability issues, some of the most well - known hotels developed projects with the aim of food waste reduction, usage of environmentally friendly cleaning products and even tree planting funding (Pierce, 2021). Two of these projects are Marriott’s Serve 360 – the company integrates sustainability across its value chain and mitigate climate  related risks through reducing the environmental impact, building and operating sustainable hotels and sourcing responsibly (Marriott.com, 2021); and Accor’s Planet 21 – the company design the project to address environmental issues by planting for the planet, sustained the fight against the sexual exploitation of children, build eco-design’s and promoted healthy and sustainable food (Accor.com, 2021). According to Benn et al. (2014), these establishments were considered as second wave corporations, meaning that they adopt and accept sustainability agenda in some forms and predominantly do that to serve their self-interests.
Other hotels are also actively implementing different practices to enhance sustainability, apart from what the government institutions and organisations ensure they do. Further, some examples of hotels and their practices are presented (Gentinetta, 2021). Hotel Punta Islita from Costa Rica focus on local employemnet, wildlife conservation and reforestation which brough multiple sustainability award. Hi Hotel from France uses shower gels without packaging, recycled paper, eco-friendly cleaning products, organic food, and vegetal shampoo. The Jean - Michel Cousteau Resort from Fiji provides and educational program which aims to teach the young customers about the nature and its value. The Memo Hotel from Portugal practices include energy and water consumption sustainable practices, total waste production and community commitment and achieved Earth Check Benchmarking certification for these practices.  
CSR represents the practices used to improve the brand awareness and to implement socially responsible practices into business, being responsible for its actions related to society (Guliani and Rizwan, 2016). Corporate social responsibility is based on three approaches – people, planet and ethics (Koutra, 2017).
According to Koutra (2017), to ensure people are aware of the businesses sustainability practices and policies, a corporate social responsibility page should be available with up-to-date information. All the necessary sustainability certificates, stamps or awards should be published on the hotel website which will assure a better connection and will engage more with the customers in terms of the sustainability efforts (Barreiros, 2021).
Moreover, the corporate social responsibility become a vital priority for businesses around the world because if its present that enhance the business credibility and assures the customers that the business is socially responsible and consider people, planet and ethics including the environmental concerns, respect for the communities, technology use and energy consumption (Gentinetta, 2021). 
The competition within the hospitality industry become more and more fierce; reason why maintaining the customers is a vital way for hotels to ensure a continuous competitive advantage in front of other business and to seek strategies to improve the brands image and maintain customers loyalty (Brown and Dacin, 1997). This is where the Corporate Social Responsibility comes as a vital strategy to achieve the goals. However, there is still a long road to go until a proper understanding of the real benefits provided by Corporate Social Responsibility can be achieved by the hotels, as well as the impact on the quality and customer loyalty (Park and Levy, 2014).
Moreover, as the services are imperceptible, and evaluated according to the quality perception, rather than perceptible product qualities, the friendliness created by the social plans made by the hotels, moves to the brand appearance, and creates differentiation, which can lead to an advantage in a highly competitive industry that provides mainly interchangeable services such as hotel rooms. Association of the brand with the support for cause - related social issues - here it can be considered the Marriott’s support provided for addressing the LGBT issues - creates and maintains customer loyalty for the industry. The reputational benefits accumulated from the social plans also resulted in willingness to pay high prices which frequently enable hotels to survive the industry demands, as well as adverse economic elements. Demographic elements like millennials, which form the niche of socially conscious consumers, create, and raise demand for green hotels, takes into consideration sustainability when making hotel decision choices. Reason why, multiple studies have found that consumers are willing to pay a higher price for sustainable and green hotels Therefore, the customers who are aware of a hotel’s Corporate Social Responsibility initiatives are even more likely to go past the establishment mistakes or minor service failure, which will allow a faster service recovery.
Therefore, for the hospitality industry in general and for hotels, having sustainable practices included in daily business have multiple benefits, such as lower costs for different sustainable practices increase the revenues; costs saving through cost-reduction measures; long-term financial stability; increased asset value because of long-term business capability; long-term ability to stay in business and be profitable. 
To ensure the hotel become more sustainable approaches to reuse and recycle should be made; people must be trained, as this is a vital element of sustainability efforts; use vendors who go green because the products are the ones who have a direct impact on the overall sustainability efforts. 
Because millennials are gaining the spending power and drive the current trends in terms of demanding sustainability, the best approach for the hotels industry is to listen to their voice and embrace sustainable and green practices. it is absolutely necessary to implement these practices because it will not only save money by becoming energy efficient and sustainable from all points of view but will also preserve the destination and local communities and in the end will bring people close together and will make the difference between the hotel and its competitors and will also attract more customers.
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