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Title: “The role that social media tools such as LinkedIn and Facebook can have in the recruitment of staff”
[bookmark: _Toc164705723]Introduction
In recent years, many companies and job seekers have used social media in recruiting. The primary goal of this report is to investigate the potential impact of social media platforms like LinkedIn and Facebook on the recruitment process. One of the most important factors in determining a company's success has always been hiring the appropriate people for the right jobs. Still, the advent of social media has shifted the playing field entirely (Koch, Gerber and De Klerk, 2018). Recruiters might get a financial edge using social networks to locate and entice the most qualified candidates for a company's open positions. People looking for work use social media for all sorts of purposes. Although it's not the only major social media buzz, settling for a career is crucial (Jorgensen, 2023). Along with categorisation, innovation updates, appealing to customers, and encouraging existing consumers, recruitment is among the top actions that bring commercial consumers to social media. 
[bookmark: _Toc164705724]Role of Social Media on Recruitment
The act of seeking out qualified individuals and encouraging them to submit applications for open positions inside the company is known as recruitment, an important aspect of talent management. Bringing on board the incorrect person might lead to financial losses (Jorgensen, 2023). A bad hiring may cost a firm twice as much for entry-level jobs and about six times as much for senior-level roles. Organisations are, therefore, attempting to resolve problems associated with talent acquisition. Hiring new employees is only one part of running a business. Instead, the success of any personnel management plan is on locating, appealing to, and hiring the most qualified candidates (Koch, Gerber and De Klerk, 2018). Although sourcing is very important in recruiting, the optimal approach is still up for debate. There are a variety of candidate sourcing strategies, each with its own set of advantages and disadvantages, that may be used according to the organisation's specific needs. Organisations' sourcing practices are evolving quickly, and new sourcing solutions are being produced constantly. There is a noticeable trend towards more contemporary and creative sourcing channels for several reasons, including time, money, quality, and availability (Martic, 2021). The rise of social media and the Internet has spurred the creation of new sourcing methods, and the efficient use of suitable technology is quickly overtaking them as the primary means of finding candidates.
Recruiters can find and screen potential candidates—even if they don't apply—by posting job ads on social networking sites like LinkedIn and Facebook. This allows a diverse pool of candidates to access and apply for these positions easily (Zehra, 2020). Recruiters and organisations are starting to see how social media may replace expensive and time-consuming conventional recruiting techniques with a more efficient and effective way to find and contact qualified prospects (Martic, 2021). When it comes to finding and recruiting passive prospects, there is a substantial correlation between LinkedIn utilisation and success (Sinha and Thaly, 2013). Recruiting using social media platforms allows access to a large pool of individuals who are available at all times. Take LinkedIn as an example; they now have three million job openings (Martic, 2021). In addition, using social networks enables this access at a cost that is becoming cheaper daily. Seeking candidates using social media has become the standard in the recruiting industry, with recruiters claiming that this method yields higher-quality applicants (Jorgensen, 2023). 93% of recruiters rely on social media to bolster their hiring efforts. Job searchers find professional networks and social media the most helpful compared to other resources such as job boards, advertisements, recruitment agencies, and recruiting events.
While Facebook has more users than any other social networking site, it isn't the best or most popular choice for hiring. Jobs advertised on LinkedIn get twice as many applications per ad as those advertised on Facebook and get more views from prospective applicants. Regarding hiring on social media platforms, LinkedIn is head and shoulders above the competition (Sinha and Thaly, 2013). When asked about their social media usage in hiring, more than 95% of recruiters said LinkedIn, while 66% said Facebook. Human resource professionals and recruiters strongly prefer LinkedIn over Facebook when it comes to recruiting because of LinkedIn's perceived superior effectiveness. Recruiters believe LinkedIn provides the most comprehensive view of a candidate's educational background, work history, experience, and personal brand. LinkedIn is hands down the most effective social networking tool in terms of results if you ask recruiters worldwide.
[bookmark: _Toc164705725]Social Media Tool for Business
With the advent of the Internet, social media has become an integral aspect of modern life. It has revolutionised how people communicate, share knowledge, and do business. Among the many powerful channels available to brands today, social media is quickly becoming indispensable (Sinha and Thaly, 2013). Below, the advantages and disadvantages of social media tools are discussed
[bookmark: _Toc164705726]Advantages
Important insights: Analytics tools provided by social media sites may shed light on the efficacy of these endeavours. Metrics such as engagement, click-through, and conversion rates may be monitored, providing organisations with the data they need for better strategies (Urme, 2023).
Improved Customer Support: Customers and prospects might expedite their buying by monitoring and answering their enquiries. Enhanthemlient satisfaction is another outcome (Zehra, 2020). Customers who get a response to their social media questions are more loyal, spend more money, and are even more inclined to suggest the business to others.
[bookmark: _Toc164705727]Disadvantages
Time-Consuming: Being engaged on social media requires consistent effort and time. Creating content, responding to messages, and monitoring campaigns may take time and effort, diverting attention from more pressing matters (Urme, 2023).
Saturation of ads: The proliferation of social media marketing has resulted in an invasion of privacy for users' newsfeeds (Zehra, 2020). This could lead to ad fatigue among the target demographic, making it harder to captivate and engage them.
[bookmark: _Toc164705728]Conclusion 
Recruitment has changed because social media networks like LinkedIn and Facebook help recruiters find and attract skilled individuals. Talent management relies on finding, attracting, and recruiting the best individuals. By publishing job advertising on LinkedIn and Facebook, recruiters may identify and assess applicants from a varied pool. New sourcing techniques are emerging due to social media and the Internet, and efficient technology is replacing conventional ways. LinkedIn is the most popular recruitment platform, with 93% of recruiters using it. LinkedIn is the best social networking platform for outcomes since it shows a candidate's education, employment history, experience, and personal brand. Social media has transformed modern life, which has changed communication, information exchange, and commerce. Social media technologies boost customer support, insights, and satisfaction. However, time-consuming and labour-intensive chores and ad saturation owing to newsfeed privacy infringement are drawbacks.
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