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	Student Name
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	Website Chosen 
	Highfield Town House Hotel

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and with ease.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many sub-pages. Navigation between these pages is intuitive and straightforward.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can easily make bookings through the webpages.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: While the website’s navigation is generally well-designed, there are a few key improvements that could enhance its usability.
First, ensuring full responsiveness across all devices is crucial. This means optimising image sizes, font scaling, and button placement so that the site functions smoothly on smaller screens.
Second, improving accessibility would make the site more inclusive for users with disabilities. This includes maintaining proper colour contrast, enabling easy keyboard navigation, and ensuring compatibility with screen readers.
Lastly, performance optimisation is essential. The website should load quickly and remain stable, even during high-traffic periods, to provide a seamless user experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a warm and inviting aesthetic, creating a visually appealing experience. High-quality images, particularly those of the food and bedrooms, enhance its attractiveness. The modern design, warm color palette, and clear typography further contribute to its overall appeal.
The site is also responsive, adapting well to different screen sizes. However, there are some noticeable differences between devices. On mobile, the layout shifts to a single-column format, stacking elements vertically for easier scrolling. In contrast, the desktop version features a more spacious, multi-column layout. Additionally, the navigation menu appears as a three-line “hamburger” icon on mobile, whereas on desktop, the navigation links are displayed horizontally across the top.


	Question 2b - How does the website use imagery, video, and colour? 


	Answer: The website effectively uses high-quality images of its food, drinks, garden, terrace areas, and bedrooms to create a warm and inviting atmosphere. These visuals highlight the quality of the offerings and enhance the overall ambiance of the establishment.
The color palette consists of warm, natural tones such as soft brown, green, and blue, which contribute to a sense of relaxation and comfort.
Instead of relying on video content, the website focuses on rich imagery and well-balanced colours to craft an engaging and visually appealing experience.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website does not appear to have a live chat feature. Instead, the primary contact options include phone numbers, an email address, an online booking system, and enquiry forms.
While these methods are effective, the absence of a live chat function is a missed opportunity. Many customers now expect real-time support for quick and convenient communication. Adding a live chat tool could enhance the user experience by providing instant assistance and addressing inquiries more efficiently.


	Question 2d – How effective are the social media links on the website?


	Answer: ​ The High Field's website effectively integrates social media links to Facebook and Instagram, located at the bottom of each page. These links connect users to their active social media profiles, where the establishment regularly shares updates, events, and promotions. Their Instagram account boasts over 5,900 followers and features more than 1,600 posts showcasing their offerings and ambiance. Similarly, their Facebook page has over 7,400 followers and provides timely updates and engagement opportunities. Regular posts, including videos and images, often receive thousands of likes, indicating significant interest in their offerings. This active social media presence enhances customer engagement and promotes a strong sense of community.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: ​The High Field's website effectively communicates its services through a well-structured layout and clear navigation. The main menu displays categories such as "Our Menu," "Stay With Us," “Peach Club," and “Gift Voucher”, providing immediate insight into their offerings. Detailed pages offer comprehensive information about their dining options, accommodations, and events. Additionally, the inclusion of booking links for tables and rooms, along with contact information, ensures that customers can easily access and engage with the services provided


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The High Field's website does not promote customer reviews directly on its pages. However, it does reference external reviews, such as Olive Magazine's feature on their seasonal menus.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: The High Field in Edgbaston distinguishes itself through an elegant ambiance, offering a sophisticated setting with luxurious seating and an open kitchen that enhances the upscale dining experience. The establishment emphasises quality by serving fresh food alongside a curated selection of drinks, including draught beers, ales, and wines. Additionally, they provide versatile spaces for events, such as private dining rooms and The Studio, accommodating various celebrations and meetings. Its convenient location with accessible parking further enhances the overall experience. These qualities make this establishment a recommended choice for dining and events, appealing to those seeking culinary excellence in a designed and comfortable environment.​


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer: The High Field's website does not list specific prices, but available information suggests that the pricing aligns with the high-quality dining experience offered. It may be a strategic choice to allow flexibility in adjusting prices based on seasonal ingredients and market conditions. This approach also encourages potential customers to visit the establishment to explore the menu firsthand.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Restaurant Edgbaston

	
	2. Gastro pub Edgbaston

	
	3. Dining Edgbaston

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searching for these terms, The High Field's website appears within the top ten search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Absolutely, websites remain highly relevant in modern UK business. They serve as a company's digital storefront, providing a controlled platform to showcase products, services, and brand identity. Moreover, a professional website enhances credibility; studies indicate that 75% of consumers judge a company's credibility based on its website design. Finally, a well-designed website is crucial for reaching broader audiences, generating leads, and staying competitive.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I recommend that The High Field's website effectively display its menu prices. Transparent pricing enables potential customers to make informed decisions and establishes clear expectations, thereby enhancing trust and customer satisfaction. According to best practices for restaurant websites, providing detailed menu information, including prices, is essential for a positive user experience. 
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