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[bookmark: _Toc147314494]Introduction
Sustainability is described as the ability to fulfil the requirements of the present generations without hampering the needs of future generations (Nations, 2023). This report will discuss the businesses involved in using different practices to contribute towards the benefits of society without hindering their financial growth. It will help understand the importance of finances within businesses and how businesses today have been using the practices to improve their reputation and brand image within the market. It will discuss the role of the consumers and how businesses can help in fulfilling the needs of the customers as well as being environmentally friendly. The report moves forward covering the theory of triple line bottom, the Irridex model and Butler’s life cycle model. These help in understanding the different aspects of businesses and the different stages within the tourism and hospitality industry. 

[bookmark: _Toc147314495]“The social responsibility of an organisation is to increase profits” by Milton Friedman”
[bookmark: _Toc147314496]The relevance of Milton Friedman’s statement
Milton Friedman’s statement from his article “The Social Responsibility of Business is to Increase Its Profits” remains unique and debatable just as it was decades ago. It was a provocative theory that helped to foretell the economic perspective of America where greed was seen as good and businesses only aimed at making profits within the market (Tepper. 2023). In contrast, many saw this statement with a capitalist approach which helped in outlining the suitable role of executives within the market. Friedman also stated that businesses “make as much money as possible while conforming to their basic rules of the society”. The author also argued that executives responding to social concerns beyond earning profits do not perform their duties as employees (Ramanna, 2020 However, the social responsibility of business today seems to be more responsible than it was decades ago. 
According to Tepper (2023), businesses today are much more interested in being socially responsible while they are slowly showing interest in socially responsible investing also known as SRI.  The SRI is focused on incorporating the impact of investment socially instead of focusing on the business itself. One of the organisations named Aspiration has built its business model to become a responsible corporation (Tepper. 2023). The business aims to help enterprises and inventors enter the carbon market with the help of its innovative and flexible options in financing. Another instance that can help in understanding this concept can be the en vogue acronym known as ESG which means environmental, social and governance. This concept is about the businesses and contents which motivate more socially responsible behaviour within the investment committees and boardrooms. Conventional funds considering the ESG factors address issues such as emissions of carbon, diversity of employees and pay rates of executives. These funds have increased from 81 in number to 564 a year later showing its importance within the businesses (Hale, 2020). 
[bookmark: _Toc147314497]Finance in business organisation
Finances are an essential part of every business organisation however Milton Friedman argued that the key responsibility of a business organisation is generating profits. The author’s perspective is that the financial importance outweighs other concerns related to the environment and society. It showed how the finances were extremely proposed within the American economic phase. Friedman being a well-known Nobel prize winner argued for presenting a solid point against the so-called social responsibilities within businesses. The theory of Milton Friedman demonstrated executives as employees and shareholders of the business organisations being the head or the boss (Freeman and Elms, 2023). These shareholders aim to make as much as profits possible while also complying with the fundamental rules of society. However, social responsibility is slowly becoming important within businesses more than ever which help them to focus on pursuing long-term and attainable goals (Mio et al., 2020).  Financial being the only motive of the businesses have evolved with time and many argue that businesses now have a greater responsibility towards their society and nation. Many businesses have started using CSR strategies to attract customers and also represent it as a sign of accountability to the investors within a business. 
[bookmark: _Toc147314498]Businesses' responsibility to the environment and customer
Businesses have grown their concerns about the environment, especially about sustainability over the years. Around 90% of the executives within businesses have given importance to sustainability and only 60% of organisations have a strategy concerning the issue (Rafi, 2023). The businesses holding concerns for environmental responsibility are not on their shoulders alone. Customers play a vital role in acting as stakeholders when they demand sustainable products by purchasing and driving the sales of the businesses. Therefore, it is a collective responsibility for both businesses and customers to contribute to the environment’s growth and development.

[bookmark: _Toc147314499]Future Recommendations
Businesses should adopt a comprehensive method to balance social responsibilities with finances. This could be achieved by setting sustainability within their operations which can help the businesses to retain customers and increase their loyalty towards the company. Furthermore, it can also include implementing sustainable practices where a leader of a company can start learning about sustainable practices. This can be achieved through an online course, networking or seeking businesses that help in achieving success within this area of concern (Pham, 2021). Moreover, putting all of the stakeholders’ needs on a priority list which may include employees, community, customers and shareholders. Considering the needs of the stakeholders will help in creating a stronger socially responsible corporate brand image. 
[bookmark: _Toc147314500]Green practices within the hospitality industry
There are various challenges to the hospitality sector when it comes to attaining sustainability due to the great consumption of resources and the generation of waste. For instance, hotels consume water to 200 gallons per room in a day and the sector also generates a lot of food waste throwing around 40-50 percent of what was bought (Pielou, 2022). However, the hospitality industry can work to achieve a more environmentally friendly approach by using renewable energy, using fresh and grey water systems for management and supporting the community by buying local food products. For instance, Green House Hotel is one of the best green hotels in the UK which is also committed to sustainability and being responsible for the environment around it. It has a system that operates on solar energy and has also adopted a system of rainwater harvesting to conserve water (Green House, 2023). 
[bookmark: _Toc147314501]The role of financial resilience in sustainability
Financial resiliency is an important factor and plays a vital role in conserving sustainability where it helps in stabilising and promoting businesses. This is necessary to adapt to sustainable practices and stand firm in uncertain financial circumstances. Taking initiatives that are concerned with sustainability may require investments which need to be stable and long-term secure leading to the achievement of the goals. Financial resilience and sustainability need an understanding along with the visibility that helps in spanning organisations as a whole.  It is also important for businesses to have the right data available to make important decisions (Sarma, 2023). When businesses can keep up with financial resilience and the methods of sustainability, they can achieve the goals related to environmental concerns and strive in the long run within the market.

[bookmark: _Toc147314503]“The Triple Line Bottom Theory”
Elkington’s triple Bottom Line Theory describes a concept within businesses that helps to address those firms should commit themselves to measuring their impact on society as well as on the environment (Laosirihongthonget al., 2020). It should be measured by adding financial performance along with the impacts it has rather than just focusing on earning the profits from their businesses. This theory can be broken down into three different parts including people, profits and planet. Businesses can use these sections to analyse their impact on the environment and also direct any kind of negative impact on society. 
People are one of the elements of the triple bottom line theory where the businesses are committed towards all the potential stakeholders who may include employees, customers or shareholders (Tseng et al., 2020). For instance, the Scarlet Hotel is one of the UK’s sustainable hospitality organisations that uses solar panels, biomass boilers, methods of recycling water and many more (Scarlet Hotel, 2023). The second component is profits which refer to the business’s financial performance that can be balanced along with the use of sustainable practices. For instance, Imperial Hotels in London aims to reduce its impact on the natural surroundings, and they operate taking the advice of the experts of sustainable hospitality and guidance from the “zero carbon forum” (Imperial Hotels, 2020).  Planet is the third element of this theory which shows the business’s aim to bring a positive change to the planet. 
[bookmark: _Toc147314504]“Doxey’sIrridex model and its importance in sustainability”
Doxey’sIrridex model describes the development of tourism and the response of the residents of the locality towards it (IGI Global, 2021). There are four stages in this model including euphoria, antagonism, apathy and annoyance. Euphoria refers to the positive emotion of the residents towards the tourists where the local people have interactions with them by themselves. Antagonism describes the irritation caused to the residents of the destination where the tourists are perceived as the root cause of the problems within that area (Cheung and Li, 2019). The residents of the destination begin to build more formal contact with the tourists where they are seen as a source of investment and income to them. Annoyance on the other hand is the negative emotion of people towards the tourism industry concerning the increasing external investments and framework. This model is useful for analysing the tourism and hospitality industry’s contribution to the communities and how the communities feel about it. It helps the tourism industry to adapt to sustainable practices as well as create a positive impact on the communities in the tourism destinations. 
[bookmark: _Toc147314505]“Butler’s Tourism Area Life Cycle Model”
Butler’s life cycle also known as The Tourism Area Life Cycle Model (TALC) helps in describing the identifiable cycle of the areas of tourism development which is further divided into six stages (Sahli, 2020). The exploration stage is the initial stage which represents the tourists discovering the destinations due to the cultural and natural attractions. These tourists are not provided with any kind of facilities, and the interactions between them and the locals are very high. The second stage is the involvement stage where tourists start attaining regularity with the place and locals start providing them with facilities. It also involves advertisements to attract tourists and also help them to gain certain facilities from the governments and public agencies (Sahli, 2020). The third stage consists of the development stage the stage helps in defining the development taking place in the attractions and the destinations for tourists. The number of tourists also increases over the population of the locals which may lead to the irritation of the locals. According to White (2022), the tourism and the hospitality industry will be more advanced and developed by the year 2030 when the customers will be empowered and encouraged by the choices and the control they will have. The statistics also help show that around 65% of the customers make their bookings within 48 hours of their events or any kind of activities (White, 2022). This shows the developmental stage of the tourism and the hospitality sector which will help in fulfilling the needs of the tourists and increasing the revenues and profits of the organisations. The consolidation stage is the fourth stage which represents the major chains and the franchises of the tourism industry, leading to the opposition and the discontent of the locals towards the tourism industry. The fifth stage known as the stagnation stage shows the negative impacts of the tourism industry on the environment, economy and society Some of the examples of the stagnation stage within the UK were during the time of the pandemic when passenger arrivals to the UK declined from 6,804,900 to 112,300 in the year 2020 showing a 98.3% fall within the tourism industry (Roberts, 2021). This shows the decline in the demand if tourism displayed the stagnation stage of tourism at the time. In addition, London saw the greatest fall in room occupancy from 2019 to 2020 where only 20% of the rooms were occupied in 2020 as compared to 90% in 2019 (Roberts, 2021). The final stage is the decline stage which shows the decrease in the visitors to the destinations and locals get involved in the tourism activity where they utilise the tourist's facilities.



[bookmark: _Toc147314506]Conclusion
In conclusion, the report has helped in understanding the role of businesses in being responsible to their society and natural environment. It has also helped in understand Milton Friedman's statement relating to the responsibilities that businesses carry along with their financial performance In addition, it also focuses on the importance of sustainable practices and financial resilience within the businesses operating in the hospitality industry. Furthermore, the report has also represented an understanding of the business’s commitment towards the planet, people and the profits of an organisation. It also discussed Doxey’sIrridex model and Butler’s life cycle model along with some of the examples within the tourism and hospitality industry. Overall, it has helped in gain knowledge about sustainability within businesses including the hospitality industry.
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