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1. Overview
For this project, I carried out market research to help guide my business idea, Lash Aura, a home-based lash service offering natural lash extensions, lash lifts, and tints. I designed a questionnaire using Microsoft Forms with ten questions to find out about people’s beauty habits, lash preferences, spending, and lifestyles. The survey was shared with classmates and potential customers to get a good variety of responses.
Analysing this data helped me make informed decisions about the business, website, and marketing. Research shows that proper market research helps small businesses reduce uncertainty and plan effectively (Slávik et al., 2022; Yakiv Baytelman and Voropayeva, 2025). This report explains the three main findings from the survey, how they shaped the business and marketing strategy, and how I used the results to design a website and Canva materials. It also looks at audience segmentation and SEO planning.

2.Summary of Questionnaire Findings
The main trends from the survey were:
· Experience: 34% of respondents were already familiar with lash services.
· Style preference: 47% preferred a natural lash look.
· Budget: 53% spend under £40 per appointment.
· Lifestyle: Many follow beauty trends and value self-care routines.
· Location: Most live in urban areas, making home-based services convenient.
These results show that Lash Aura should target women in cities, especially students and young professionals, who want natural, affordable lashes delivered conveniently at home (Atiqa Radhi, Hamdan and Muneer Al Mubarak, 2024; Sadiq, Ahmad and Khan, 2021). 
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2.1. Key Question 1: Lash Style Preference (Natural – 47%)
Almost half of respondents preferred natural-looking lashes. This is an important insight because it tells me the type of services customers want. Many people want subtle, everyday lashes rather than bold, dramatic styles, which is also a trend in the beauty industry (Mewoh, Lapian and Gunawan, 2023).
Impact on Business Idea:
Lash Aura will focus on natural lash extensions, lash lifts, and tints, instead of dramatic sets. This fits what most clients are looking for and encourages repeat bookings.
Impact on Website Design:
· Soft, neutral colours and a clean layout
· Photos showing natural lash results
· Simple, easy-to-read content
These choices make the website visually appealing and build trust with potential clients (Sumelius, 2022).
Impact on Marketing Materials:
Canva posters highlight:
· Natural results with before-and-after images
· Words like “soft,” “natural,” and “everyday confidence”
· Clean, simple visuals
This ensures that marketing reflects what the audience wants (Lupo and Stroman, 2020).

2.2 Key Question 2: Budget for Lash Services (Under £40 – 53%)

Budget is another important factor. More than half of respondents said they normally spend under £40 on lash treatments, which shows that affordability is very important, especially for students and young professionals (Rye, 2020; Williams, Yehezkeil Hasudungan and Nur Azizah, 2025).
Impact on Business Idea:
· Pricing will be between £30–£40 per service
· Loyalty schemes, student discounts, or package deals can attract repeat clients
This strategy keeps services affordable but competitive (Mewoh, Lapian and Gunawan, 2023).
Impact on Website Design:
· Clear pricing tables on the homepage
· Transparent and easy-to-read information
Transparency helps clients feel confident in booking appointments (Moschella, Boulianne and Magnan, 2022).
Impact on Marketing Materials:
Marketing posters highlight affordability with phrases like:
· “Beauty under £40”
· “Affordable, natural lashes”
These phrases directly respond to the audience’s preferences (Atiqa Radhi, Hamdan and Muneer Al Mubarak, 2024).

2.3 Key Question 3: Preference for Home-Based Services

Many respondents preferred home-based lash services because of convenience, comfort, and flexible timings. This aligns with research showing that home-based beauty businesses are popular for women looking for flexible, personalised services (Sadiq, Ahmad and Khan, 2021).
Impact on Business Idea:
Lash Aura will operate fully from a home setting and offer:
· Evening and weekend appointments
· Comfortable, safe, and friendly environment
This home-based model becomes a unique selling point (USP) and attracts clients who value convenience (Chonyitree Sangwijit, Fatima Ibrahim Abdulsalam and Nitikorn Phoosuwan, 2024).
Impact on Website Design:
· General service area map
· “Book Now” button for flexible scheduling
· Safety and hygiene information
These features make the site user-friendly and reassure clients (Moschella, Boulianne and Magnan, 2022).
Impact on Marketing Materials:
· Posters and social media highlight “beauty at your doorstep”
· Comfortable, home-based service is emphasised
· Friendly, personalised experience is showcased
This ensures marketing speaks directly to what clients want (Sadiq, Ahmad and Khan, 2021).

3.Audience Segmentation
Survey results helped identify three main segments:
1. Students: Budget-conscious, prefer natural lashes, need flexible appointments
2. Young professionals: Interested in self-care, follow trends, want reliable results
3. Urban women: Prefer home-based services, convenience and accessibility
Segmentation helps with targeted messaging, website design, and marketing campaigns 

4.SEO Strategy
Insights from the survey guided SEO choices to attract the right clients:
· Keywords: “Natural lash extensions UK,” “Affordable lash services near me,” “Home-based lash technician,” “Lash lifts for students”
· Meta description: “Affordable, natural lash services in a friendly home-based setting.”
Using research-driven keywords improves search visibility and brings in clients who are likely to book appointments (Sumelius, 2022; Lupo and Stroman, 2020).
5.Connection Between Research and Materials
· Website: Colours, images, content, and pricing reflect survey insights. Booking features emphasise convenience.
· Canva Marketing: Posters highlight home-based comfort, natural lashes, and affordability.
· Graphs from Questionnaire: Helped confirm service types, pricing, and design choices.
Survey data directly influenced all design and marketing decisions, showing a clear link between research and business strategy. The results helped the business understand what customers want, so the designs and marketing could match their needs. This made the overall plan clearer, more focused, and more likely to attract the right clients.
6. Summary
The questionnaire results strongly shaped Lash Aura’s business model, website, and marketing materials by showing that customers prefer natural lash styles, affordable pricing, and the convenience of a home-based service. These insights helped the business tailor its offerings and messaging to real client needs (Buttle & Maklan, 2019). The research also supported audience segmentation and guided SEO planning by identifying which keywords and services potential clients search for most often (Guerrero, 2019). Overall, this project shows how market research reduces risk and helps build a strong foundation for a start-up beauty business (Messer, 2020).
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1. Overview
Businesses now depend on technology to do their everyday tasks One of the most useful tools for businesses is Microsoft Excel. It is not just a spreadsheet for numbers; it is a tool that helps business owners organize, plan, and manage different parts of their business. Small businesses, like Lash Aura, which provides eyelash services such as extensions, lifts, and tints, can benefit a lot from using Excel to handle finances, track performance, and make better decisions (Guerrero, 2019).
2. Planning finances
One of the main ways Excel helps businesses is through financial planning. Small business owners need to know how much money is coming in from sales and how much is going out for costs. Excel allows them to create tables to plan monthly income and expenses. For example, Lash Aura can record how many clients are booked each month, how much each client pays, and how much the business spends on supplies like lash glue and cotton pads. Using simple formulas, Excel can calculate total income, total expenses, and the profit or loss for each month. This helps the business owner see clearly if the business is earning money or if changes are needed to stay profitable (Google Books, 2019).
3. Data Analysis
Excel also makes it easy to analyze data. Small businesses can collect information about their customers and services and use Excel to find patterns. For instance, Lash Aura can see which lash services the most popular, which months are have the highest number of clients, and what price ranges most customers prefer. By understanding these trends, the business can make decisions that improve service, attract more clients, and increase revenue (Buttle & Maklan, 2019; Guerrero, 2019).
4. Budget Management
Another important use of Excel is budget management. Every small business has costs that need to be monitored, such as rent, insurance, marketing, and materials. Excel allows owners to list all expenses, sum them up, and compare them with income. This helps spot areas where costs are high and need to be reduced. Using colors and formatting, Excel can make income, expenses, and profits easy to read at a glance (M esser, 2020). For Lash Aura, this means the owner can quickly see how much is spent on materials or advertising and make sure the business does not spend more than it earns.
5. Data Visualization
Excel also helps businesses visualize information. Charts and graphs make numbers easier to understand. For example, a simple bar chart showing income and expenses for each month can help Lash Aura see which months the most profitable and which months are need more attention. Charts are also useful when showing business results to partners or investors because they give a clear picture without needing to look at long lists of numbers (Oike, Ogawa, & Oishi, 2019) (LaPolla, 2020).
6. Efficiency and Time saving
Excel also saves time by making tasks more efficient. Repetitive tasks, like adding totals, updating client records, or calculating profits, can be done automatically with formulas or templates. This reduces errors and frees up time to focus on other areas of the business (Oike, Ogawa, & Oishi, 2019). For Lash Aura, this could mean spending more time on serving clients and less time on manual calculations.
7. Planning
Finally, Excel is useful for planning for the future. Small business owners can use it to test different scenarios and make decisions. For example, Lash Aura can see what happens if the number of clients increases, if prices are changed, or if more money is spent on marketing. Excel can show how these changes would affect profits, helping the business make smarter and safer decisions (Pozo & Rouwette, 2023).
8. Summary 
Microsoft Excel is a very useful tool for small businesses in today’s digital world. It he8.lps with planning money, understanding customers, tracking performance, managing budgets, showing information in charts, saving time, and making good decisions. For a small beauty business like Lash Aura, Excel can help the owner clearly see how the business is performing, identify which services are most popular, and plan for future growth. Using Excel makes running the business easier, more organized, and more likely to succeed (Guerrero, 2019; Messer, 2020; Google Books, 2019).
In addition, Excel can help keep track of product stock, monitor how often clients book appointments, and predict future earnings based on previous results. This makes it easier to prepare for busy periods, avoid running out of supplies, and set realistic targets. With its flexible spreadsheets and simple tools, Excel supports both daily tasks and long-term business planning.



9. References

1. Guerrero, H. (2019). Excel Data Analysis. Cham: Springer International Publishing. doi:https://doi.org/10.1007/978-3-030-01279-3.
2. Messer, R. (2020). Budget Management Decisions. Financial Modeling for Decision Making: Using MS-Excel in Accounting and Finance, pp.241–257. doi:https://doi.org/10.1108/978-1-78973-413-320201015.

3. Oike, H., Ogawa, Y. and Oishi, katsutaka (2019). Simple and Quick Visualization of Periodical Data Using Microsoft Excel. Methods and Protocols, 2(4), p.81. doi:https://doi.org/10.3390/mps2040081.


4. Pozo, K.C. and Rouwette, E.A.J.A. (2023). Types of scenario planning and their effectiveness: A review of reviews. Futures, 149(103153), p.103153.

5. Buttle, F. and Maklan, S. (2019). Customer Relationship Management. 4th ed. [online] Fourth Edition. | New York : Routledge, 2019. | Revised edition of the authors’ Customer relationship management, 2015.: Routledge. doi:https://doi.org/10.4324/9781351016551.

6. Google Books. (2019). Hands-On Financial Modeling with Microsoft Excel 2019. [online] Available at: https://books.google.co.uk/books?hl=en&lr=&id=uQyiDwAAQBAJ&oi=fnd&pg=PP1&dq=+7.%09Financial+Forecasting+with+Excel&ots=vKnfFFKzQK&sig=UYugpgPpbnsL90CeabfqdoRaNgQ&redir_esc=y#v=onepage&q=7.%09Financial%20Forecasting%20with%20Excel&f=false [Accessed 24 Nov. 2025].

7. LaPolla, F.W.Z. (2020). Excel for data visualization in academic health sciences libraries: a qualitative case study. Journal of the Medical Library Association, 108(1), pp.67–75. doi:https://doi.org/10.5195/jmla.2020.749.

10. Appendices
CASHFLOW SPREADSHEET MO.xlsx

[image: A screenshot of a computer

AI-generated content may be incorrect.]

[image: A screenshot of a computer

AI-generated content may be incorrect.]





image4.png
“ G @ wwwlash-auracouk = @ e -

LASH AURA ABOUTUS  LASHSERVICES ~ LASHGALLERY ~ AFTERCARE  CONTACT

Our philosophy
At Lash Aur, e el tht vy woman dservesto el confdent and besut. Our xpetysppled s extensions re designd 0 xhance

your natura festures and unleash youriner aura.Were commited to providing exceptionlseviceandcreatingstuning resuls.

Lash services

At Lish Aur, e specase in enhancing your naturs Besuty i ur range ofsshservices.Fram subtiecisssic sxtansions £ oftvlums s2he,cur siled technicians crestealosk tat complements

|

‘your style whle keeping it natural and effortes.Discove how Lash Auracantransform yourlashes witha beautFuly naura s,

NaturalLashes

a

Hybrid lashes Volume lashes
Combine the bestf oth wordswith our ybrid sh Make statement withourvoume lash extensions Mulple
censons Al dssicand voume ashe resesa Tghtweightlashs are apled o cochnaturah for aful,

textursd, dimensionslock. dramaticefect.





image5.png
& G ©® wwlash-auracouk ® - o

LASH AURA HOME | ABOUTUS | LASHSERVICES  LASHGALLERY ~ AFTERCARE  CONTACT

About Lash Aura

Learn more aboutLash Aura, oo values,and what makes s niaue i Cards We e dedicated tobroviding powerl lashs for powerful women

Our story
Weareadadcsted team commatedtocrafing scptions xperences.

Ourfocus e n providing relsble snd nnovativesolutions, diven by .

deaprespect forauality and a enuine dsie o exceed expectations.

Our history

From modestbeginings weve gromnthrough unwavering dedication and

a commitment to continuous improvement. Eschstep hs einforced our
corebelie i the pwer fcolboration and themportance fnteriy
Werepassionate sbout wht we do and e excted t share our sty

withyou





image6.png
< C  © wwwlash-auracouk

LASH AURA

HOME  ABOUTUS  LASHSERVICES

Information

ore.were ready tossis. At Lash Aura
prdeur

proviin

andlockforward o heaingrom you We
aimto rspond osll enguries 35 auicly as

Email

rocihsidarhotmalcom

Contact us

mal address -

e





image7.jpeg
Enhance your
natural beauty
effortlessly




image8.jpeg
Rogia haidar

Eyelash Technician

+447931941994
rogiahaidar@hotmail.com
brynheulog pentwyn cardiff




image9.png
Eyelash extention
Get ready to flutter those fabulous lashes! Our extensions offer length.
volume, and confidence. Let us make your lash dreams come true.

ENJOY 25% OFF IN ALL 'S

BOOK YOUR F

ST 5

SSION TODAY!

@bk Q) ooz pnteyncandll @) g sbotnaieom





image10.jpeg
@ avoswe @D B2 D & © CASHFILOW SPREADSHEET MO + Soved v £ search ® - o

Fie Home Insert Draw Pagelayout Formulas Data Review View Automate Help [ comments | (S
[2; a fooroow i A K| = =@ | wete = B Ry BRE émm 49 O
copy Fill -
Faste <[l @ ds " n o Condiional Fomatas Cell insert Delete Format Sota Find&  Add-ins
S Format ainter £ ¥ e A B Merge ccemer W% AR e Toke syee | e o QGere  Ftee e
cipboord 5 rort 5 Aignmert 5 Number 5 syles ces eaiing Addins
21 v S
A 8 G ) 3 £ G H ' ) K n ™ N o ° a 1 s T u v w
1|
2| JANUARY FEBRUARYMARCH APRIL ~ MAY  JUNE  JULY  AUGUST SEPTEMBEOCTOBER NOVEMBE DECEMBER {ashiauraiZmonihcashf
3 STARTING BALNCE 2000 2858 a7 4574 542 7184 8042 8900 9578 10436 11204 ashaumzsmeontcashliow
4 w00 I
5
6 TorALNcoME " 1000 10007 100" 000" 1000 1000" 100" 000" 1000 1000” 100" 1000 200
7 |EQUIPMENT 50 50 50 50 50 50 50 50 50 50 50 50
8 |INSURANCE 15 15 15 15 15 15 15 15 15 15 15 15 1000
9 |unumes 50 50 50 50 50 50 50 50 50 50 50 50
10/ LASHKIT 15 15 15 15 15 15 15 15 15 15 15 15 s
11 CLEANING SUPPLIES. 12 12 12 12 12 12 12 12 12 12 12 12
2 60

“ulll U |

R TR N &
& &8s ¢ & &
» @fﬁ EEEE S
2 == i =
2 STATNGBANGE  @INCONE aicone aton ncove
2| BEQUPNENT  mINSURWCE  mUTUTES mUSHKT
:; LEANNGSUPPLIES WTOTAL EXPENSES  WINETCASHFLOW @ CLOSING BALANCE
|
2|
2]
< > Sheet! R e




image11.png
c12 v i S~ =sumM(c7:c11)

A B c D E F G H 1 J K L M N

1

3 JANUARY FEBRUARYMARCH APRIL MAY  JUNE  JULY  AUGUST SEPTEMBEOCTOBER NOVEMBE DECEMBER

3 STARTING BALNCE 2000 2858 3716 4574 5432 7184 8042 8900 9578 10436 11204

¢ INCOME 1000 1000 1000 1000 1000 1000 1000 1000 1000 1000 1000 1000
5

6 TOTALINCOME " 1000  1000” 1000” 1000” 1000” 1000” 1000” 1000” 1000” 1000” 1000 1000

7 | EQUIPMENT 50 50 50 50 50 50 50 50 50 50 50 50

3 |INSURANCE 15 15 15 15 15 15 15 15 15 15 15 15

9 |UTILITES 50 50 50 50 50 50 50 50 50 50 50 50

0 |LASHKIT 15 15 15 15 15 15 15 15 15 15 15 15

1 | CLEANING SUPPLIES 12 12 12 12 12 12 12 12 12 12 12 12

ofroraexeenses [ w2l 12 w2 12 w2 w2 w2 w2 w2 w2 42 142
3 NETCASHFLOW 858 858 858 858 858 858 858 858 858 858 858 858

‘ CLOSINGBALANCE 2858 G716 4574 5432 6200 748 8042 8900 9758 1043 11204 12152

.




image1.png
Prifysgol Cymru
Y Drindod Dewi Sant

University of Wales
Trinity Saint David




image2.png
Peroentage (%)

60

50

40

30

20

10

34%

47%

Experience

Style

53%

Budget




image3.jpeg
6. What is your typical budget for a lash set?

6%
@ Under £40 A7
® £40-£60 13 1% 53%
® £60-£80 2
1. How familiar are you with eyelash extensions or lash service?
9%
@ Very familiar 1 34%
@ Somewhat familiar 8
31%
@ Heard of them but never tried 10
@ Not familiar 3 '
25%
3. What type of lash styles do you prefer?
19%
@ Natural 15
@ Hybrid 7 47%
13%
® \olume 4

@ Not sure / need advice 6




