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Tasks in the order I received them: 
Task 1 - Julia Lockheart - Manifesto Writing: “What do I believe in?” 
Task 2 - Jon Pugh - Reflective Writing: Do you know what you think? 
Task 3 - Ryan Moule - Observational Writing: Identify an image and write a semiotic analysis 


 

















 Task One: “What do I believe in?” Julia Lockheart


· I believe that graphic design can change people’s perception of the world.
· I believe that graphic design’s use of icons and symbols can convey powerful messages without the use of words.
· I believe that graphic design can be used to great influence - for good or ill.
· I believe that graphic design has a major part to play in persuading and influencing. 
· I believe that graphic design is/has been used to influence many different generations of people into desiring and purchasing high-end goods.
·  I believe that graphic design is an effective communication tool by means of advertising and marketing.
· I believe that graphic design works on several levels - visual, literal, metaphorical - often at the same time.
· I believe that graphic design references culture, politics, society and beliefs.



One of the many issues we have in our society today is the presence everywhere of big brands signifying big spending. We see it everywhere from magazines to billboards, from television to social media posts. Luxury goods are king. The desire to have ownership of these goods - even on loan for a short time - is ever present and difficult to ignore. 


Why is this? The reasons behind this are many.  


Society, young and old, seem to be sucked in by these big high-end companies - which can be viewed as sharks watching the bait by means of advertising and social media.


The power of the images, messages and the hype constructed around them by social media then impacts the younger generation as well as the older into spending this mass of money on these products and high-end brands, just for its well-known label. Perhaps the product was created in Milan using the finest cotton and silk, but, the truth is, is it really created using these expensive ingredients or is it created using simple materials that appear to be high end and luxurious? 


The second topic is how various cultures and societies use graphic design in many different ways both personal and societal. Graphic design has been used for centuries with cultures, society, symbols and beliefs. Firstly symbols, it is to be seen everywhere from medical products, road signs, iconic logos and many more important objects, without these we would be a completely different world as well as society, it has had a hugely beneficial impact on us for the simple reason we see things through visual icons and we recognize them as what they are, therefore there are no words needed for these particular subjects because logos and icons are a lot easier to remember than words are but yet again created through digital graphics.  (Mariana Yalanska) 


With the cross it’s a graphic symbol but it means Christianity and religion. Why is this? is this because our minds have been programmed to think this is what it means or is this what the symbol actually means? The ying-yang symbol represents femininity, growth and passion, but many individuals believe that the sign suggests life and death. 



The third topic is the use and purpose of graphic icons and logos.  Graphic Design is not just an aesthetically pleasing icon, logo, image. It is also used in propaganda and politics to convey serious messages, this can be done through text or icons or even image. There were many organizations who use powerful and almost controlling icons. Some were good, others bad such as the KKK organization symbol and the Swastika flag (black, red, white) - colours that are associated with power and control, It makes me angry to see graphics used in that way. Does this now mean that graphics can promote a bad name or a bad reputation? There is a fine line between creating something of beauty and something that is disruptive and intimidating.


On the other hand, there are many good ones such as charity logos that help those in need by persuading communities to fundraise and give.


When it comes to designing an appropriate logo the designer needs to take into consideration colour, style, balance, theme, era, structure and the client he or she is working with. 



Task 2 - Jon Pugh - Reflective Writing: Do you know what you think? 
[image: ]



Fig:2 Untitled


This online painting, created by the artist Ryan Hewett, caught my attention. It is of a lady who seems to be staring out at something. She appears melancholy, with a blankness to her face. 


The colours used are generally rather dark and disenchanting with the grey, blue and black conveying a situation of sadness, of possible distress. As Adams (2017) observes, ‘’Grey ... is recessive and can appear dull and emotionless’’. In contrast, Adams (ibid.) links the colour blue with strength, power, control, and ‘honesty’


The combination of colours are vast, we have blue which is rather warming, energetic and powerful. “It communicates honesty and loyalty. Blue is associated with water, power and authority.” (Adams, 2017). 


Blue is a colour of calm and is comforting. It can also be cold and disengaging. In this case, the artist here uses it to convey this, this goes to show that the use of blue isn’t only comforting it can also be discomforting. 


Black also peaks through the painting. It is often associated with emptiness, a lack of hope and even confusion. Black is not really a colour; it may represent a nothingness - a hint, perhaps, to the lady’s past or her future. 


The painting technique used is fascinating in the way that the paint is applied thickly with a palette knife which provides texture, depth and shadow when looked at from certain angles (Taggart, 2019).


The left side of her face looks as if it is fading away. This may be telling us that the lady is falling apart and may be suffering from some kind of depression. However, the right side of the face has been painted in a buttery beige colour with natural skin tone colours. This combination may be suggesting brighter days when she was positive in spirit and outlook (Adams, 2017). 
 
We can only see half of the lady’s face which is interesting. Could it be that she is shy, low in confidence or perhaps that she just does not want to be seen? It is also noticeable that her face has been almost shattered by the artist’s use of geometric shapes within the painting. Again, this may convey that her life is difficult, her hopes destroyed.


The lady’s lips are deep rouge, slightly darker than scarlet. According to Adams (ibid.) “Scarlet is dangerous ... a deeper, more intense colour than primary red...scarlet communicates danger, passion, seduction and power”. This colour choice may perhaps be at the heart of the painting - a key to the lady herself and to what has happened to her. Her lips also look sore and dry which may suggest neglect. The messages conveyed appear to be conflicting in an image that is itself full of contrast. 


I chose this image because I appreciate its composition - the fact that she is partially out of the frame. Visually, the execution of light is extremely effective where the artist shines the light from underneath her face to reveal her beauty. Coming from the left, we begin with warmer, more comforting colours, but the light changes as it moves across the image. It is almost like a shadow, representing graphically a change in this woman’s life. The image evokes a memory of better times or a memory lost in time. Who knows?


























Task 3 - Ryan Moule- Observational Writing: Identify an image and write a semiotic analysis
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Fig 3 On the Mark!
My chosen image by Saul Bass represents a soldier holding a weapon and aiming it towards the subject which is out of shot. It is provocative in the way it has been constructed.  We do not know who this individual is but he appears on this poster promoting the film called “On the mark!” but later, renamed “Attack!”. 
The colour palette is limited to black and red both powerful colours often associated with war and darkness, this is because it catches all aspects of that period, such as the old vintage look, and the seriousness of war and of course there was no colour on tv’s back then.
Red can symbolise danger, uncertainty, horror, fire and blood - all elements associated with battle and conflict. (Bourne, 2011)  Red can also suggest a source of power; it can be an intimidating colour. It is also eye-catching due to its richness and depth. Here a dark shade of red is used.
The words that are also used in the poster are minimal, small yet understandable; it is used for effect, in this case, the hierarchy of information is of course the soldier therefore the type wouldn’t need to be any bigger than what it is. 
 It is interesting how there is contrast between the soldier portrayed in a dark shade of red and black and the dark reddish tone of sky against which he is placed. The two colours can represent anger and despair and may suggest why Saul Bass has chosen to construct the image in this way. This layering effect is created to look as if it has been created in a photographer’s dark room. It also adds to the documentary aspect of the film. 
There appear to be splits in the image from top to bottom. These may signify the damage caused by explosive devices, fragments of bone and flesh, shattered pieces of rubble - fractured limbs, fractured lives. It is almost a stacked image that cannot be put back together echoing what lies ahead for the soldier. 
The split marks also travel from left to right, partially covering the soldier’s face. Is this because the soldier does not want to be seen or because his face represents every soldier, not a particular one? Whatever the answer, it is a deliberate choice by the artist. 
This graphic is all about the balance between image and text. The image carries the poster. The words are almost insignificant as they are so small. However, they may signify shell fragments shattering the image and exploding in different directions. 
The poster captures the key elements of war in two colours. It is simple, uncluttered, direct and is all the more powerful because of this. The graphic has been deconstructed down to its core elements. 
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