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	Evaluation

	
Section 1 – Usability

	Question 1a - How quickly and easily does the website load? 


	Answer: The website of Highfield Town House Hotel opened easily and the website loaded within a few seconds of clicking on the website. This reflects that the website is highly functional and it is easily accessible to anyone who wishes to visit the website (highfieldedgbaston, 2025). 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website of Highfield Town House Hotel has many sub-pages that a prospective customer can reach by selecting the desired options which they desire to choose. The initial two options that a potential customer will face upon opening the website are: Book A Room and Book A Table. These two options have a hyperlink which upon selection will directly take the individual to the respective pages (highfieldedgbaston, 2025). The website also has sub-pages that guide the prospective customers towards signing up for the new letter and for accessing the details about their best products or dishes. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can efficiently make a booking through the webpage and can conveniently communicate with the brand, Highfield Town House regarding their bookings and reservations. The website provides the customers with the provision to book a table or they can also book a room through the website as per their requirements (highfieldedgbaston, 2025).  


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is well-designed and has a good structure, however the integration of an AI chatbot can be helpful in guiding new customers on how to make reservations. This will help to improve the customer experience on the website. 


	Section 2 – Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is appealing to watch and the vibrant and clear images on the website are very eye-catching. The website reflects on the quality that the brand offers its customers and conveniently allows the customers to navigate. The font size of the text content and the colour composition are adequate and comforting which helps to read the content efficiently and motivates to engage to make a purchase from the brand (Hafuta, 2025). 

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The different use of images is very clever and vibrant which reflects the different types of foods and services that they offer. The images are informative and eye-appealing acting as a major motivator for the customers to engage with purchasing from the brand. The website does not have any videos however, the colour pallet of the website is vibrant which makes it easy for the customers to navigate their way into the website (Hafuta, 2025).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website does not make any use of an online chat tool on the website. Hence, the inclusion of the same could improve the experience of the customers highly. 


	Question 2d – How effective are the social media links on the website?


	Answer: The website has a link to their Instagram social media account which upon clicking directly forwards the customers to their Instagram page of Olive Magazine (instagram, 2025). This is highly efficient for the customers since they will be able to gather authentic reviews from the social media accounts. They also provided a direct link to their Facebook account for reaching to their profile.  


	
Section 3 – Perceived Value


	Question 3a - How are the services offered by the company made clear to customers?

	Answer: The website clearly states the different services that the customers will be able to access. With the user-friendly interface of the website, the customers can navigate themselves through the web pages and the clear instructions can guide them through the process respectively.  


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews are not directly shown on their website; however, they have linked their social media accounts which can provide the customers with authentic reviews on the company and its operations. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website reflects on the quality of the products that they offer and at the same time has provided detailed insight into the different services. This helps to understand the quality of the services that they offer. Further, they have a detailed section on the different types of booking services that they offer which makes their website transparent. Hence, this has influenced me and this will motivate me to suggest the other friends and family members (highfieldedgbaston, 2025). 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer: The prices of the products are clearly stated and the food products come along with the nutrition content and the different ingredients in them. Hence, this reflects the quality of their products and their services. 


	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Peach Club

	
	2. The Publican Awards Restaurants

	
	3. Local Food Restaurants 

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: On typing these words into Google, the website comes after searching for a few minutes. This reflects that the company’s website does not come within the top ten searches on Google. 

	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The website of Highfield Town House Hotel offers people high-quality services and their range of services is wide. They offer different types of modern and fusion food items and at the same time, they also offer table booking services and event booking services. Thus, their services are highly relevant in today’s date. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The website could include different types of animation in the website which will help to improve the brand logo representation. Further, the inclusion of video content will allow for improved the visual representation and improvement of the present business operations of the organisation (Riaz, 2024). 
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