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Introduction
Corporate social responsibility is the main initiative which has been adopted by companies to carry out their activities effectively by following the environmental aspects. This also helps to protect the interests of the workers and the other people working for the companies and thus elevates the business performance (Anaejionu, 2024). The circular economy model will be considered in this region to develop recycling and reusing techniques within the workplace. A particular hotel group will be identified to understand the application of these strategies within their workplace to understand their working process (Sorin and Sivarajah, 2021). This helps to identify their linkages with the CSR policies within the business framework of Premier Inn with the presence of the circular framework network. The development of the working areas of the hotel chain will also be analysed in this essay to understand the effectiveness of the applicable business strategies for the firm. Introduction of the community measures to maintain social responsibility will also be studied to understand the application of the different strategies. The different types of CSR policies which are useful for the hospitality sector will also be stratified. This will also help in analysing the proper business regions which will help in generalising the activity of the firm to develop the required objectives The different industry examples of the companies from the same sector will also be brought forward to understand the application of within adaptable policies.


Discussion
A Circular Economy is a model in which various types of reuse and recycling activities are carried out in the conduction of business activities. The development of the multiple types of CSR policies for protecting the environment can be a significant implementation in maintaining sustainability (Kielmas, 2020). This has been observed reuse of the products is the major element that are present in the major policy of Premier Inn. The bed rolls along with the other cutlery items and the decorative items within the infrastructure are developed using sustainable practices. This helps to promote the means of eco-friendliness to fulfil the objectives of the circular economy. The adoption of net zero carbon emissions by the company has been formulated to reduce the usage of polluting aspects within the business policies. Proper water harvesting methods have been also developed to reuse the water which is collected from natural sources (Farsani, et al., 2021). This also helps Premier Inn hotels develop adequate sustainability measures by following the Customer Social Responsibility by following the policies of the circular economy. Properly skilled technicians are also employed by the company to repair the different faults which arise in the premises during the daily operations. This also helps to maintain sustainability by minimising the amount of waste and this helps to use the items for a longer period (premierinn, 2024). The introduction of these techniques helps to develop the organisational performance effectively in the hospitality sector by developing the adequate areas of the firm in maintaining the circular theory. Corporate Social Responsibility is an essential content which helps to develop organisations in the process of maintaining sustainability practices and maximising their profits (Edgell, 2020). Multiple types of social roles and responsibilities are also carried out by the application of this model. Sustainability is a major term which includes the fulfilment of basic environment-friendly needs to serve the organisational needs and serve the needs of the people. The CSR policies help to develop the profits of the firms to generalise the organisational performance by protecting the environment as well. Multiple types of active and social roles are also brought forward by the demonstration of the different CSR policies to solve the needs of the hotel group. Premier Inn has applied these frameworks to reduce its operating costs along with the incorporation of circular strategies (premierinn, 2024). 
The reusing of the different items and the products used in the industry helps to maintain sustainability in the daily operations of Premier Inn by minimising the waste generated. This is also a part of the circular framework which is incorporated using the different types of polices of the Customer Social Responsibility (chronicleindia, 2024). The act of using the cutlery items by this group has helped in fulfilling the different objectives to reduce their carbon emissions by using them for a long period. Adoption of the net zero carbon emissions by Premier In has been influenced by the circular factor to reduce, reuse and recycle their items. Eco-friendly lighting options have also been utilised by the brand to minimise their usage costs and maintain the proper sustainability measures within the firm. This has helped in maximising profits for the chain of hotels by reducing the electricity bills and helping to maximise the operating efficiency of the organisation (Dani et al., 2021). The different types of social responsibility policies are generally adopted by following the theories and guidelines of the circular economy. This increases their interlinkages by generalising the overall adoption policy of Premier Inn to bring efficiency to their operations (Smol et al., 2020). The reduction in the buying of non-biodegradable and single-use products helps in fulfilling the relations with the different objectives. These reusable items help in the process of reducing the multiple costs for Premier Inn by minimising the act of buying different products. This helps in the process of applying the saved revenue in the other parts of the business and it also increases the profit margin (Vives, 2022). Thus, the chain of hotels is able to use eco-friendly modes of usage to increase its competitive edge in the market. This helps in the process of developing the brand identity and more customers will be able to identify the sustainability measures of the company.  The community also benefitted from the fulfilment of the different types of activities by the hotels as their needs were also fulfilled (Ertuna et al., 2019). Improvement of the social status of the people working for the company is maintained and the protection of the environmental aspects is also taken into consideration. Development of the business aspects is widely taken into consideration by the improvement of the performances within the company and protection of all the rights. Reducing carbon emissions and providing the required rights to the people working for the organisation are also taken into consideration by Premier Inn. This has been possible due to the CSR policies and the circular economy strategy which is useful for developing the organisational performance (Ferasso et al., 2020).
The different types of Customer Social Responsibility policies have been adopted by Premier Inn Hotels to develop the organisational performance and to generate adequate revenue practices. Multiple types of steps have been taken to reduce the carbon emissions of the company by the year 2050 by adopting sustainable means of operations. Reduction of the waste of water is also looked after by the firm and techniques such as reducing the waste of water along with the adoption of rainwater harvesting. This corresponds to a major social responsibility policy of the organisation which fulfils the aspects of the circular economy as well. The overall strategies of food waste reduction that are carried out by the company is associated with increasing the profit margin of Premier Inn (Corvellec et al., 2022). On the other hand the use of renewable sources of energy has been incorporated by the above mentioned organisation which has significantly impacted on the brand value in the current competitive market. This has helped to maintain the sustainability of the organisation and the fulfilment of the brand values has been taken into consideration. Thus, Premier Inn has been able to increase its overall strategies to keep up with the expectations of society to improve its business. Improvement of the market share has also been taken into consideration by the company due to the adoption of these techniques. This has been possible due to the application of multiple CSR strategies by the brand effectively. Identification and the application of the multiple types of efficient appliances have been brought forward to understand the ways to reduce the use of the resources (Peña et al., 2022). This has helped the company to reduce its use of non-renewable resources to fulfil the objectives of the act of protecting the environment. The improvement of the practices of the firms is also brought forward due to the application of the different types of efficient social practices. The demands and the choices of the people working for the organisation are also taken into consideration by Premier Inn to develop the policies to get the proper advantages. These all activities help to improve the profit margin of the company and adopt sustainable measures for the further improvement of the company’s performance (Gómez‐Bezares et al., 2016). The improvement of the different types of adequate business policies is highly important for engaging people in adequate activities. This also helps to fulfil the responsibility of the organisation towards society by keeping its policies intact (Inkson and Minnaert, 2018).
Different companies in the hospitality industry have followed the application of the different types of circular economic practices. This has been adopted to implement the different types of social practices to improve business operations. Premier Inn is one of the reputed organisations which follows this practice and thus increases their working region. Improvement of the areas to minimise their waste has also been characterised by the following circular economic practices (Cooper, 2021). Marriott Hotels UK has also adopted different types of Corporate Social Responsibility strategies to influence the adoption of circular economic areas. Improvement of the different types of business aspects has also been taken into consideration due to the improvement of the multiple areas of protecting the environment. Social policies have been followed due to the act of protecting the interests of the people working for the hotels. Protection of the multiple types of environmental aspects has also been considered due to the reduction of carbon emissions. This has helped them to serve the overall need of the community across the different regions. Therefore, it has preserved the interest of the individuals on increasing the performance of the above-mentioned organisation (Haski 2018). Britannia Hotels has also adopted multiple types of circular economic structures using social responsibility strategies to improve their operations. All the highlighted aspects are important to increase the efficiency of the supply chain management of the hotels. The reduction of carbon emissions has also been identified by the different regions of minimising their waste of water. This helps to increase the brand value and gain the confidence of the people in providing them with the required services due to the adoption of these techniques. An increase in the multiple types of social responsibilities has been identified by the companies to serve the needs of the people. Use of the renewable areas of society has also been identified along with the use of biodegradable areas. This has helped in the process of fulfilling the Corporate Social Responsibility of the hotels through the framework of circular economic strategies (Sloan et al., 2017).


Conclusion 
As per the above essay, it has been concluded that corporate social responsibility is one of the prime concerns for organisations. It not only cares for environmental sustainability but also takes care of its workers. Companies primarily implement CSR strategies for the upliftment of their functional and reputational status to serve well in their respective sector. The essay has taken Premier Inn as an example of a CSR-practicing organisation concerning circular economy. Circular economic model remains closely associated with maintaining sustainability which promotes recycling and reusing of resources concerning its business operations. Premier Inn follows circular sustainable practices in its hotels to lessen the impact of pollution on the environment. By following the circular measures Premier Inn has reduced the generation of waste and has adopted zero carbon emission measures. Not only this but also Premier Inn has contributed to developing the lifestyle and social status of its employees by abiding by their reasonable demands. Moreover, the hotel chain has guaranteed to revise the remuneration of their employees as their margin of profit is increasing gradually. Lastly, the concerns of encashing organisational profit have also been discussed which has been brought into effective practice by introducing state-of-the-art appliances in the practicing framework. 
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