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[bookmark: _69ixbr70qow7][bookmark: _Toc166165620]Self-employment is picking up worldwide, especially in emerging economies where issues such as unemployment and economic decline act as defining barriers to success (Barringer & Ireland, 2018). Entrepreneurship is a central process of wealth creation, job generation, social order, increased competitiveness of industries, and economic growth (Awwad and Al-Aseer, 2021). Successful entrepreneurs embody the ‘Five Big traits’: confidence, risk-taking ability, flexibility, creativity, innovation and self-employed aptitudes. They are also used to learn and detect opportunities, understand and create new environments, and solve market problems. Creativity and innovation mean they can develop new ideas and techniques when developing their products and services. In this case, independence symbolises the tenets of an entrepreneur, especially in self-employment and assertiveness. Other theoretical frameworks include McClelland’s Achievement Motivation Theory, which has indicated a great need for achievement among the firm’s proprietors. Locus of Control investigates how individuals view the mechanisms of control over events; internal locus correlates with the proactive behaviour of an entrepreneur. Knight’s Risk-taking propensity focuses on the willingness of an entrepreneur to take appropriately calculated risks as a must for growth to occur in the long run (Williams, 2021). The above traits and frameworks, therefore, jointly explain why entrepreneurship is important for socio-economic development.

Confidence is a fundamental trait that empowers entrepreneurs to pursue their goals with unwavering determination and belief. Confident entrepreneurs trust in their abilities, ideas, and objectives, even in the face of challenges or uncertainties (Ramoglou et al., 2020). Their confidence exudes a sense of credibility and trust, fostering positive relationships with all stakeholders, including clients, employees, and investors. 
Entrepreneurship is inherently about taking risks, and successful entrepreneurs are willing to embrace uncertainty and take calculated risks to seize opportunities and achieve their goals (Diandra and Azmy, 2020). They understand that starting a business means venturing into uncharted territory, overcoming obstacles, and facing setbacks. However, instead of being deterred by these risks, entrepreneurs view them as opportunities for growth and learning. 
The concept of flexibility as one of the major entrepreneurial assets refers not only to adaptation to changes but also to the identification of new opportunities and the response to customers’ needs (de la Fuente et al., 2020). Resilience is critical, considering most business plans may change in the process, sometimes because prior assumptions were not optimal. This is illustrated in David Teece’s dynamic capabilities theory, which asserts there is a specific way through which a business can succeed and manage change through knowledge integration, external adaptation and resource reconfiguration (Burns, 2022).
Being creative and innovative is inherent for any enterprising person. Individuals aspiring to become entrepreneurs often demonstrate a curiosity drive and outstanding potential to consider issues from rather diverse perspectives and create unique and original ideas and solutions (Rickman and Roddick, 2013). 
Most aspects of entrepreneurship, such as traits such as the choice for achievement, can be expounded with the help of McClelland’s Theory of Needs, particularly the need for achievement (nAch) (Acquah et al., 2021).
The need for fulfilment is the drive to be triumphant, to set and achieve challenging goals, and to be spoken about on account of one’s accomplishments. Society indicates that people with high motivation for success are ambitious, persistent, and have a durable orientation toward success (Naudé 2011). This motivates them with chances to demonstrate that they have abilities.
The need for association concerns social interaction, acceptance, and well-being (Gafarurrozi et al., 2024). Those who reported a high need for the association are actively looking for ways of interacting with people, forming and moulding close relationships and seeking the feeling of togetherness (onward) and comradeship (Acquah et al., 2021). They emphasise Courtesy and friendliness, cooperation and teamwork, price cooperation and mutual assistance. 
They wish to control, shape, alter or otherwise work upon other humans, and when someone’s surroundings are the object of this desire, it is known as the longing for energy. Those who have an especially acute desire for omnipotence are activated with the help of a tendency towards coupling with a fee and exerting power in the social or professional sphere. For energy-orientated individuals, chances to use impact, make replacements, and gain admiration or fame within their domain names or to have an effect motivate them (Clayton, 2023). 
Julian B. Rotter introduced the term “locus of manipulation” as a person’s belief concerning the fundamental causes of events in their lives (Sujadi, 2020). Rotter explained that based on personal attitude and belief, human beings have inherent vocational images in two forms: internal locus of control, which was defined as the degree to which individuals perceived they hold significant control over their lives and the sort of trust external power is in fear of their consequences or the external locus of management. Individuals who possess this belief device expect their choices, actions, and endeavours to influence what happens in people’s lives (Nowicki et al., 2021). Mentally introverted people have higher levels of initiator behaviour, self-initiation and self-confidence in success. Self-efficiency entrepreneurs with internal locus control are always optimistic in their approach and highly confident about their capability to control events and situations. They have a strong tendency to see the outcomes, success and failure, as substantially under their control, power and volition, a virtue MCs need to possess as they are responsible for their decisions and actions most of the time. 
Similarly, those with an outside locus of management are inclined to personalise other forces for good results and blame fate, luck, incident, or robust people for unfavourable outcomes. They all concur that factors and destiny dictate whether they will be profitable or loss-makers. They are helpless against exterior situations that could be out of their management. Those recognisable as being externally motivated may feel helpless or powerless in times of adversity, considering their endeavours may not significantly influence the overall outcome. Therefore, they may want to present fewer initiative stages, self-efficacy, and perseverance to achieve their goals.
Locus of control is not a simple either-or but a range along which individuals may vary and may or may not tend toward internal or external orientation. Additionally, it is possible to pinpoint a person's specific degree of LOC, as the latter can be situational. They can have external LOC in some domains, such as health or luck, and internal LOC in other domains, like job or study (Kumar, 2009).
They want to handle, tolerate, and search for goals, opportunities, or experiences in highly uncertain areas, which is the risk-taking propensity (Shukla & Kumar, 2024). Using plenty of elements, it is possible to determine a character’s tendency to take danger, referring to environmental conditions, personality features, previous experiments, and cultures. Probability is generally associated with personal aspects like impulsivity, risk-seeking and openness to new experiences and studies. It also reveals that a man's or a woman’s hazard appetite can also result from their experience with various forms of danger, the advantage or disadvantage of previous hazard-taking movements (Al Issa 2021). The stress caused by peers, culture, rules, norms, and expectations in every society influences how human beings perceive threats and act when they are taken in different situations. It is concluded that individuals can display various stages concerning the hazard-taking propensity across those dimensions depending on their private possibilities, values, and priorities. For instance, a man can be cozy, assuming financial risks in their investment; however, they can also avoid social risks with them together with public speaking or being in networking events. On the one hand, a tendency toward taking risks is linked to entrepreneurship, creativity, innovation, and growth-oriented conduct. 
Gordon Ramsay is a culinary legend well-known worldwide for his brilliant kitchen talent, fiery manner, and entrepreneurial spirit (Ramsay et al., 2020). Ramsay's path from modest origins in Scotland to becoming a household logo in the global culinary industry is a great example of what makes an entrepreneur a hit. In 1998, Ramsay opened his first eating place, Gordon Ramsay, at Royal Hospital Road, marking the beginning of his entrepreneurial profession. The restaurant was offered three Michelin stars quickly, solidifying Ramsay's status as a master chef. During his career, Gordon Ramsay has confirmed a willingness to take probabilities. He took a hazard early on when he stopped his regular manner as head chef at London's Aubergine eating place to launch Restaurant Gordon Ramsay in 1998. Even though beginning a commercial enterprise has risks, Ramsay's vision and faith in his culinary skills drove him to hold this undertaking, which sooner or later ended in a Michelin-starred success (Simpson, 2009). Ramsay demonstrates flexibility, especially when adjusting to changing traits and market desires (Ramsay et al., 2023).
This is an excellent example of a well-developed internal locus of control as an aspect of entrepreneurial personality. Another example of such an LC type is Oprah Winfrey (Puspita and Fatwa, 2020). Her story of a problematic childhood, violence, and teenage pregnancy to becoming one of the wealthiest media proprietors is a testimony to the ability to believe in people’s agency and the ability to build one’s future. When Oprah started her show ‘The Oprah Winfrey Show’ in 1986, she ensured that the show was one of her makings and determined the content of the show, which turned the show into one of the most-watched talk shows worldwide. Unlike others who had their stories told for them, Oprah took charge. She reinvented her brand and created a billion-dollar media conglomerate in the form of television networks, magazines, and production companies.
The Virgin Group founder, Richard Branson, personifies the features of taking calculated dangers, having a solid force for fulfilment, being adaptable, and having confidence. Over his enterprise career, Branson has commenced several organisations in sectors such as tune, aviation, telecommunications, and lodges. He is renowned for his audacious commercial enterprise plans, sense of journey, and readiness to impeach the repute quo. Branson has been capable of creating a varied and rich company empire due to his faith in his vision and versatility in the face of trade.
Sara Blakely’s story of the firm Spanx shows how creativity and flexibility can be a game changer in laying down a good company. To begin with, Blakely saw that the hosiery market was extremely unfilled regarding products that meet the needs of a contemporary woman wearing them beneath garments. Nevertheless, manufacturers did not welcome her first venture concept, footless pantyhose, because they did not believe in the targeted consumers. Their potential to evolve quickly to changing circumstances and accept alternate as a vital factor of the commercial enterprise journey helps them to stay ahead of the curve and relevant in cutthroat marketplaces. 

[bookmark: _9zdm1uvems9l]Each company operates based on its objectives and has a vision that defines its positioning, brief resource management strategy and long-term development. Entrepreneurship is crucial in achieving these goals, strengthening the effective development of a viable business model. Self-employment generates creativity and development and the organisational capability to deal with competition and opportunities. It is creative and focused on the problem-solving aspect inherent in turning strategies into realistic activities within a business. This is mainly because the founders and other major stakeholders are the ones who are most directly in charge of translating corporate strategic visions into tangible business realisations. Their knowledge and interest, as well as the decisions performed, influence business sustainability. However, like other talent, entrepreneurship talent is only evenly spread among some people. This can be attributed to factors such as background, experience, education and resources owned by the two. These variations prompt an essential question in the business world: how can the discovery and development of entrepreneurial talent be most effectively achieved? Thus, endowment comprises certain personal traits and skills as well as business skills born and acquired at the entrepreneurial level. Some entrepreneurial skills, therefore, may be learned through specific training and practice, while others, such as vision and tenacity, may be innate. Indeed, the complexity of the concept of entrepreneurial talent is contingent and cannot be avoided, which makes it even more critical as the only beacon that helps guide a business toward further development and growth in an unstable environment.
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