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	Student Number
	
	Md Yousuf
	

	

	Website Chosen 
	Highfield Town House Hotel

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/ 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The High Field Town House website, accessible via highfieldedgbaston.co.uk, has been designed with users in mind. It offers a very user-friendly interface, allowing visitors to easily explore room, facilities and booking details. The site provides extensive information about the hotel’s features, allowing them to be informed about all the hotel’s facilities. 
The website’s streamlined design and clear layout suggest an emphasis on providing a simple, smooth user experience. Visitors can expect quick access to the information and booking options they need.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The High Field's website does contain several subpages, but it maintains a clean and user-friendly navigation system. Key subpages include:
Home – Overview with links to main offerings.
Menus – Displays food and drink menus.
Booking – Allows online reservations.
Events – Details about private events and gatherings.
Gift Vouchers – Information and purchase links for vouchers.
Contact – Location, hours, and contact form. A prospective customer can easily find menus, make reservations, check opening hours, or learn about hosting events. The layout is intuitive, and the page load times are quick, supporting a smooth browsing experience.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can easily navigate to the website and make any type of reservation by going to the booking option among the various options. Booking from the official website to make a reservation, visit the High Field Town House website and go to the “Stay with us” section. There, you will find the “Book a room” button that will take you to the hotel’s booking platform. This system allows you to select your preferred dates, specify the number of guests, and choose from the available room options. Additionally, the hotel offers promotional codes for special packages; for example, entering the code specially in the promotion box unlocks offers including dinner, overnight stay, and cast for two guests.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 1. Online Booking Integration Add a direct booking engine to allow users to check availability, select rooms, and pay securely online. 2. Navigation & Structure Use a clear, consistent menu layout that stays visible as users scroll. 3. Mobile Optimisation Ensure the site is fully responsive on all devices, with touch-friendly buttons and quick-loading images. 4. Improve Accessibility Use alt text for all images. Ensure high contrast between text and background. Enable keyboard navigation and screen reader compatibility. 5. Better Content Layout Make key info like check-in/check-out times, amenities, and parking easy to find.


	 Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website ensures a pleasant browsing experience across devices. On mobile phones, the layout is consistent in a single-column format, facilitating easy access to information and bookings. On desktop computers, users benefit from a more expansive layout, which allows for side-by-side content display and larger images, which increase visual appeal. While the core content and aesthetics remain consistent, the desktop version provides a more immersive experience due to the increased screen real estate. Overall, the website effectively conveys the boutique hotel’s blend of traditional charm and modern comfort.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Highfield Town House Hotel website uses high-quality imagery to showcase its elegant interiors and luxurious atmosphere. Warm lighting and detailed photos emphasise comfort and style. If present, video offers immersive tours, highlighting the hotel’s charm and ambiance. The colour palette features soft neutrals with rich accents, creating a sophisticated and welcoming feel. Together, imagery, video, and colour effectively convey the hotel’s refined brand and enhance the overall user experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: As of now, the Highfield Town House Hotel website does not feature an online chat tool. Instead, it encourages visitors to contact the hotel directly by phone for enquiries or bookings. This approach offers a personal touch, allowing guests to receive tailored assistance. However, the absence of an online chat option may limit immediate, convenient communication for users who prefer digital interactions. Incorporating a chat feature could enhance user experience by providing instant responses to common questions.


	Question 2d – How effective are the social media links on the website?


	Answer: The High Field Town House Hotel's website includes social media links, notably to its Facebook page. These links are accessible via icons in the website's footer. The Facebook page is active, featuring regular updates, photos of the hotel and its surroundings, and guest interactions. This presence enhances the hotel's visibility, provides potential guests with insights into the hotel's offerings, and offers an additional channel for enquiries. However, the effectiveness of these links in facilitating enquiries depends on the responsiveness and engagement level of the hotel's social media team.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The High Field Town House Hotel clearly communicates its services through detailed room descriptions and amenities listed on its official website. Each room is individually described, highlighting features such as king-size beds, rain showers, flat-screen TVs, and tea and coffee-making facilities. Additional services include free Wi-Fi, complimentary parking, daily housekeeping, and access to the adjoining High Field Pub for dining options. This comprehensive presentation ensures guests are well-informed about the accommodations and services available during their stay.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for The High Field Town House Hotel are readily accessible on major booking platforms such as Booking.com, Expedia, and Hotels.com. These platforms feature verified guest feedback, ensuring authenticity. The reviews are up to date, with recent entries from April 2025 highlighting positive experiences regarding cleanliness, decor, and service quality. This current and transparent presentation of guest experiences assists potential customers in making informed decisions about their stay.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The High Field Town House Hotel presents its service as high quality through elegant interior design, luxury amenities, and personalised guest experiences. Each room features premium furnishings, rain showers, and thoughtful touches like artisanal toiletries. The hotel’s connection to the High Field gastropub adds to its appeal. I would recommend it for its boutique charm, attention to detail, and relaxing atmosphere—perfect for a special getaway, romantic stay, or a refined alternative to typical hotels.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, The High Field Town House Hotel clearly displays its room prices on booking platforms like Booking.com, with rates typically ranging from £105 to £170 per night, depending on room type and season. These prices include amenities such as breakfast, parking, and Wi-Fi, reflecting the hotel's high-quality service. The transparent pricing aligns with the boutique experience offered, featuring elegant interiors, personalised touches, and access to the adjoining High Field gastro pub, justifying the cost for guests seeking a refined stay.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Luxury 

	
	2. Flexible 

	
	      3. Greatest 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching for the terms "Luxury", "Flexible", and "Greatest" on Google, the High Field Town House Hotel's website does appear in the top ten search results. To improve searchability and find services like those offered by the High Field Town House Hotel, more targeted keywords such as "boutique hotel Edgbaston" or "luxury hotel Birmingham" would be more effective. These terms align more closely with the hotel's branding and location, increasing the likelihood of the website appearing in top search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the Highfield Town House Hotel website remains highly relevant in modern UK business. In today's digital-first environment, a well-designed website serves as a vital platform for showcasing services, communicating brand identity, and driving direct bookings. The hotel’s website provides essential information, such as room descriptions, amenities, pricing, and contact details, which helps customers make informed decisions. It also boosts credibility and trust, especially when paired with high-quality imagery and user-friendly navigation. In a competitive hospitality market, a strong online presence is essential for attracting both local and international guests. While third-party booking platforms are useful, the hotel’s own website allows for direct customer engagement, better control over marketing, and potentially higher profit margins without commission fees, reinforcing its importance in modern UK business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One key recommendation for improving the Highfield Town House Hotel website would be to introduce a live chat feature. This addition would significantly enhance user experience by allowing visitors to receive instant answers to their questions, whether about room availability, pricing, or services offered. In today’s fast-paced digital landscape, customers value immediate and convenient communication. A live chat tool would also reduce reliance on phone calls and emails, streamlining the inquiry and booking process. Additionally, it can help capture potential guests who may leave the site if their questions go unanswered. With many competitors offering this feature, its inclusion would position the hotel as more responsive and guest-focused, ultimately increasing customer satisfaction and boosting direct bookings through the website.
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