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As part of our academic requirement, we have to conduct a practical session to boost our leanings with the changes of current ever-changing world. In this blog, I am going to share different aspects of my journey. I have completed a particular period internship in one of the reputed restaurants named Premier Hotel. Though I have more focus on the customer service department, I have also monitored the key roles and responsibilities played by the restaurant (Pusiran et al, 2020). In this blog, I will illustrate all the aspects of my learning analysing my learnings, experience, skills, reflection, evaluation, expectation of utilising the learnings in future and many other issues. I will try to follow the Gibbs reflective cycle model while describing. The title of the paper will be ‘Restaurant Roles and Responsibilities’
To capture practical knowledge along with fulfilling academic requirement, I have conducted a 3-month placement program. We know that customers are the core components of a hotel and hospitality organisation (Guerra-Montenegro et al, 2021). One company may produce the world best products or services, but without creating proper customer engagement, the effort, time and money go in vain. In that journey, we captured knowledge about various aspects of customers including forecasting customer’s preferences, service demand in various times of the year, way of creating better customer engagement, making customer loyal to the brand, ways of providing after sales services, communicating with the customers, ways of creating better social media engagement etc (Tabari,2019). I have completed the journey under the direct supervision of my course instructor following the organisation’s internee policies. We make the whole learning process easier as we have worked as a team where everyone comes with different ideas that boost our overall learnings. I have mainly analysed the expectations and preferences of the customers and preparing food and beverage catalogue other services (Zhaoand Wang,2019). During the journey, we have captured some valuable comments, instruction, advices, and feedback from the instructors and employees of the organisation which will play crucial role in developing my career and professional life. 
During the internship period, we have witnessed different roles and responsibilities played by the managers of different departments though those were not our main focusing area. For example, the managers have to oversee team performances, resolute the conflict, motivate employees to stream the operation, make plans based on situation, ensure best experiences for the satisfaction of the guests, manage inventory, finance, suppliers etc. ensure covid-19 safety, proper safety in food and beverage and lots of many other examples (Harris,2020). Every employee is specialised in his/her position which is one of the key success factors of that hotel. 
Before the enrolment, I have lots of fear considering this journey as complex. Even, I was a little bit frustrated thinking about this. Currently, I am quite satisfied by thinking that I have learned many things which are happening in the real world in hotel and hospitality industry (Ntounis et al, 2022). I captured huge practical knowledge in case of creating better customer engagement specially forecasting the preferences and demands of the customers. 
From time to time, the hotel offers different internship programs for the freshers. As a result, they could easily capture our intentions, area of learnings, our strength and weakness (Spanak et al, 2021). Based on this analysis, they provide us different directions during the whole journey in a friendly way. Our team spread and thirst for learning satisfy the staffs which help us to learn more than our expectations. We have to do everything by following strict by friendly code of conduct of the organisation (Veríssimo and Menezes,2019). Finally, I would like to say, the period was very effective to boost my practical knowledge along with the bookish knowledge. 
It is known to all that hotel and hospitality industry is one of the best growing industry due to tour and travel, sports, international trade and for various reasons. This sector had contributed three percent towards the economy of the UK before the pandemic (Kansaka et al, 2019). So, I see huge opportunity to boost my career in this field. After the internship period, I am confident enough that I can manage a team who works for creating customer engagement. I am also enough capable to forecast the customer’s needs and preferences through data analysis. So, I am hopeful that I will join a reputed hotel and hospitality organisation (Teng and Cheng, 2021). From where, I can work on my weakness, develop different skills of this field, find the easiest and widely accepted solutions in different cases etc. 
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