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Task 1.
Here are the four most important questions I have chosen to analyse the data.
· What type of care is most requested? (cleaning, small chores, childcare, physiotherapy)
· What level of care is required? (24-hour care, less than 4 hours per day, 4-8 hours per day)
· What factors influence caregiver selection? (experience, cost, kindness)
· Are there any common concerns or conditions? (mobility issues, memory loss)

Below is a table of research and questions, that I have based my information around.
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Upon doing my own research, the data shows a wide range of services being requested, which suggests that the caregiving sector is highly individualised for each family. For example, some respondents need as little as cleaning services, while others need physical help with getting dressed or help with mobility and standard day to day tasks. This highlights that one-size-fits-all care solutions are not relevant to cater to each persons needs, and personalised services are highly important for meeting the varied demands of clients (Department of Health and Social Care, 2024). The need for both physical care (such as help with mobility) and emotional/companionship services (e.g., activities and company, help taking medication or cooking meals, etc) indicates that there is a huge demand for holistic care. Services that combine both physical and emotional support could be more effective, especially in the elderly care market, where isolation is a common issue and with people who suffer with mental health who may just need a friend and some therapy.
The responses regarding the number of hours of care needed per day reveal an interesting trend, a mix of both low-intensity care (less than 4 hours per day) and high-intensity care (4-8 hours or even full-time). This suggests that the market for caregiving services is divided, with some individuals only needing occasional help, while others may require near constant assistance (Care Quality Commission, 2022).
This highlights an opportunity for a wider range service model. For instance, businesses could offer flexible packages based on the level of care required, short-term packages for light assistance (e.g., a few hours per day) and more extensive care plans for clients needing round-the-clock service (Age UK, 2019). This can cater to a broader audience, from those with occasional needs to those requiring more intensive care throughout their day.
The preferences for a certain caregiver reveal important information data into the personal expectations of clients and their needs. It is clear that clients value caregivers who are not only skilled but also compassionate and reliable, caregivers who are there to create friendships and bonds alongside giving professional and high value care to the customers.
Businesses in the caregiving industry could prioritise the training of their staff in both highly trained care skills and trained in emotional intelligence. Caregiver training processes could be adjusted to ensure that caregivers meet not just the medical or practical needs of clients but also their emotional and social needs. This would likely lead to higher satisfaction rates and possibly even better client retention and a wider range of clients due to the services offered.
Although it wasn’t mentioned in every response, some individuals did express concerns about the "cost of services." This hints at a potential challenge for the business in this sector, balancing quality care with affordability. In the current economic environment, many people are looking for cost-effective solutions that don’t compromise the quality of care. Fab care would address this by offering flexible payment plans or sliding-scale pricing, allowing clients to pay based on their financial situation. Additionally, introducing more affordable, less intensive service options could attract a wider range of clients without spending above their budgets.
From the responses, the most requested services include:
· Household chores (cleaning, shopping, and cooking)
· Personal care (mobility assistance, assistants cooking meals, etc)
· Specialized care (dementia/Alzheimer’s care, hospice or palliative care)
· Companionship and emotional support
These insights suggest that Fab Care business should offer a range of flexible care services that cater to different levels of need, from basic assistance to specialised medical care. Expanding service offerings based on these demands can help attract a wider customer base.

Conclusion
The analysis of these questions reveals important trends in caregiving preferences, including the need for personalised care, the importance of emotional and social support, and the demand for flexibility in service hours and pricing. By understanding these patterns, Fab Care and other start-up care businesses can better meet the needs of their clients, improve customer satisfaction, and enhance their overall business model. Furthermore, businesses that focus on both technical competence and interpersonal skills are likely to stand out in a competitive.



















Task 2.
Marketing materials play a crucial role in promoting a business, building brand awareness, and attracting customers. Whether in the form of brochures, flyers, business cards, social media graphics, or digital advertisements, well-designed marketing materials help communicate a company’s message, values, and services effectively. In today’s competitive marketplace, businesses need strong marketing materials to stand out, engage their target audience, and drive sales (Welcome to GOV.UK, 2019)
To effectively promote our business idea, we conducted a questionnaire to gather insights into customer preferences, choices and expectations. The responses provided valuable data that guided the design of a two-page website (created using Wix) and marketing materials (designed with Canva).
To create an effective online presence for our home care services, we analysed the questionnaire responses to understand customer needs and preferences. The most requested services included:
· Household Chores (cleaning, shopping, and cooking)
· Personal Care (mobility assistance, meal preparation, etc.)
· Specialized Care (dementia/Alzheimer’s care, palliative care)
· Companionship & Emotional Support
Using this data, we designed a two-page website (using Wix) and marketing materials (using Canva) that specifically address these needs. This summary explains how we used the questionnaire insights to guide segmentation, website content, SEO, and marketing strategy. Before designing the website and marketing materials, I carefully analysed the questionnaire responses to uncover trends, preferences, and customer main points. I, ensured that our efforts aligned with the needs and interests of our target audience, increasing engagement and gaining a wider attention.
Wix is a popular website builder that allows businesses to create professional, visually appealing, and functional websites without coding knowledge. It provides drag-and-drop tools, customisable templates, and built-in SEO features, making it an excellent choice for businesses looking to establish an online presence.
By analysing the questionnaire responses, I created a data-driven website and marketing strategy that directly addressed customer needs.
Key takeaways include:
· segmentation: Personalised marketing for different audience groups.
· Website Optimisation: User-friendly design with clear service categories.
· SEO Strategy: Keyword integration, local search optimisation.
· Marketing Materials: Visually engaging social media, flyers, and fun business cards.
This customer-focused approach ensures a strong online presence, builds trust, and increases conversions, ultimately helping families find the best care for their loved ones. Since 60% of visitors access websites via mobile devices, we ensured a fast-loading, mobile-friendly design (Marketing Week, 2019).

This page provides in-depth descriptions of each service, focusing on customer pain points from the questionnaire.
1. Personalised Payment Plans
· Describes how clients can customise care based on their own personal needs.
2. Pricing Transparency
· Since many survey respondents were concerned about affordability, we included clear pricing options and payment plan options to ensure everyone has an affordable chance at getting top quality care.
3. Testimonials & Social Proof
· Real client testimonials from families who have used our services and updates on our Fab Care social media pages for customers to engage and share experiences and stories.
· Certification badges (if applicable) to build trust and proof of the training that is required to be a caregiver,
4. Contact Form & Live Chat
· A simple inquiry form for quick service requests or for any information that may be required.
· We added a “Customise Your Care Plan” section where visitors can select the specific services they need.
· Customers can build a personalised care package and receive a price estimate instantly.
To increase website traffic, we implemented SEO strategies tailored to our audience’s needs, we incorporated commonly searched terms from the questionnaire responses, such as: “Home care services near me” or “Affordable dementia care” and “Elderly companionship services”. I also optimised for Google My Business and local searches (e.g. “Home care services in Cardiff City”).
To complement Fab care website, we designed marketing materials in Canva tailored to our target audience. With Canva, startup businesses like Fab care can design eye-catching social media posts, ads, and stories for platforms like Instagram, Facebook, and LinkedIn. The platform provides templates tailored for different social media dimensions, making it easy to create professional and engaging content. 
We have made a Facebook page for customers to share stories and experiences so they can feel as they are not dealing with their personal issues alone and to build a family base amongst our customers. Lastly, we have flyers and business cards to be distributed around hospitals, clinics, and community centres, With QR codes so customers are able to scan the code and bring up every bit of information they need or want in order to receive high quality care from caregivers at Fab Care.
Key Elements Based on Data:
· Easy-to-read layouts (large fonts, high contrast for elderly readers etc.).
· Clear service explanations in bullet points.
· Contact information & QR code linking to the website for wider information.
· Images of happy seniors and children with additional needs, and caregivers for an emotional appeal.
Our data-driven approach ensured:
· Targeting segmentation for personalised messaging.
· SEO optimised website with mobile-friendly features.
· Engaging marketing materials for online and offline promotion.
This strategy helps families find trustworthy, high-quality home care services while ensuring our business remains competitive, credible, and customer focused. This exposure helps generate leads and convert potential customers into loyal clients.
Marketing also plays a key role in brand positioning and trust-building. A well-crafted marketing strategy highlights a company's values, mission, and unique selling points, making it easier for customers to connect with and trust the brand.
Additionally, marketing provides valuable customer insights. Through data analysis and audience segmentation, businesses can understand customer needs and preferences, allowing them to create personalised campaigns that enhance engagement and satisfaction. In short, marketing is a powerful tool that ensures long-term success by creating demand, enhancing brand loyalty, and maximising profitability (Marketing Qualifications, Training, 2019). 


Below are some examples of my Marketing ideas.
 Also linked below is Fab Care website.

Home | Fab Care 4 – 2-page website + added attachment of Fab Care website.
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Fab Care business cards/ Staff Sweatshirts.
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Task 3. 
Introduction
Here is a link to my one year financial overview, small business 1 year spreadsheet.xlsx 
In today’s digital age, data is a crucial asset for businesses, organisations, and individuals. Microsoft Excel has become one of the most essential tools for data analysis, financial planning, and decision-making. Whether in business management, finance, education, healthcare, or research, Excel simplifies complex calculations, enhances productivity, and enables informed decision-making. This essay explores the significance of Excel in the digital era, highlighting its key features, applications, and impact on various industries (Office for National Statistics,2024). Whether in finance, business management, education, healthcare, research, or engineering, the ability to analyse and process large amounts of data efficiently has become critical. Microsoft Excel, a spreadsheet application developed by Microsoft, has established itself as a fundamental tool in data analysis, financial modelling, reporting, and decision-making.
Starting a business in the modern digital era requires careful planning, organisation, and financial management. Microsoft Excel is one of the most powerful and cost-effective tools that start-ups can use to manage their operations efficiently. From financial forecasting and budgeting to data analysis and automation, Excel helps entrepreneurs make informed decisions and streamline business processes.
For start-ups operating with limited resources, Excel provides an affordable alternative to expensive accounting and business management software. This essay explores the importance of Excel for start-up businesses, highlighting how it supports financial planning, data analysis, inventory management, customer tracking, and overall business growth (Financial Times,2024).

One of Excel’s greatest strengths is its ability to store, manage, and analyse large volumes of data efficiently.
Data Entry & Organization: Excel provides structured tables, filtering options, and sorting tools that allow users to manage vast datasets effortlessly.
Spreadsheet Automation: With built-in formulas and functions, users can perform complex calculations in seconds, eliminating manual work and reducing human errors.
Data Validation & Cleaning: Excel includes tools to remove duplicates, check for inconsistencies, and standardize data formats, ensuring accuracy in reporting.
Example: In business finance, companies use Excel to track revenues, expenses, and profits while creating financial projections for strategic planning (Distance Learning Courses, 2024).
Companies use Excel to analyse customer trends, competitor pricing, and industry benchmarks. By leveraging these insights, businesses can adjust pricing strategies, improve customer engagement, and gain a competitive edge (Home,2025).
Microsoft has integrated Artificial Intelligence (AI) into Excel, allowing users to:
· Receive data insights and trend predictions automatically.
· Use Excel’s built-in AI assistant to suggest optimal formulas and charts.
· Cash flow is the lifeblood of any business. Start-ups can use Excel to track,
· Incoming revenues (sales, investments, loans).
· Outgoing expenses (rent, salaries, raw materials, marketing).
· Projected vs. actual cash flow using historical data.
With Excel’s forecasting features, businesses can predict future cash flow trends and plan for financial stability for the future. 
Businesses can log customer complaints, queries, and feedback in Excel. Analysing this data helps improve products and services.
Microsoft Excel is an indispensable tool for start-up businesses, offering cost-effective solutions for financial planning, data analysis, automation, and business management. Whether tracking expenses, analysing customer data, or forecasting revenue, Excel empowers entrepreneurs to make data-driven decisions and grow their businesses efficiently.
One of Excel’s most important functions is its ability to organize and manage large amounts of data efficiently. With its spreadsheet format, users can store data in structured rows and columns, making it easy to access and manipulate information. Excel’s sorting and filtering tools allow users to find specific data quickly, which is crucial for businesses handling customer records, inventory, or employee details (Publications - GOV.UK, 2019)
Despite its powerful features, Excel remains relatively easy to use. Microsoft offers extensive tutorials and templates, making it accessible to beginners while still providing advanced capabilities for experienced users. The software is also available on multiple platforms, including Windows, Mac, and mobile devices, ensuring flexibility for users on the go (National Careers Service,2019).


Conclusion 
Microsoft Excel offers numerous benefits across various industries. It helps organise and manage large datasets efficiently, making data analysis easier with tools like PivotTables and formulas. Businesses use Excel for financial management, budgeting, and forecasting, while professionals automate tasks using functions and Macros to improve productivity. Excel’s data visualization tools, including charts and graphs, simplify complex information for better decision-making. Additionally, it enhances project management by tracking progress and scheduling tasks. Its compatibility with other software and cloud-based collaboration features makes it a versatile tool for teams. Excel is not only essential for businesses but also a great tool for students, and professionals seeking efficiency and accuracy.


	
	
	



	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	














Task 4 
Below is a link to gain access on YouTube to my advertisement video.
https://youtu.be/OPZNd2HXrUQ?si=l_Pvx_KGU6CYmuc3 
In my video, I used storytelling techniques to create an emotional connection with the audience while effectively conveying the mission behind Fab Care.
1. Personal & Emotional Connection
The story begins with a personal experience—my grandad’s struggle with dementia and the challenges my family faced in finding proper care. This real-life scenario immediately engages viewers by making the story relatable and emotionally impactful.
2. The Hero’s Journey Structure
I structured the video following the hero’s journey, where my family faced a challenge finding quality home care, searched for a solution, creating Fab Care, and ultimately built a service that makes a difference. This approach keeps the audience more engaged in the narrative (Schriever, Dan, 2021).

3. Visual & Emotional Storytelling
Using heartfelt visuals photos, videos, and warm colour tones, helps reinforce the emotional depth of the story. Personal pictures was carefully selected to evoke empathy and trust, making the message more compelling.
4. Call to Action (CTA)
The video concludes with a strong call to action, encouraging viewers to visit the website or share their story. This ensures engagement beyond just watching.
By using personal storytelling, emotional appeal, and a structured narrative, the video effectively communicates the passion and meaning behind my business Fab Care.
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