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Introduction
This report is a reflection on how I completed my assessment 1 where I studied the role Cambridge Analytica played in the latest American presidential election and the Brexit referendum in the UK . The case studies in assessment 1 were very interesting, it was the first I have heard of these situations and they left an impact on both my personal and professional life. 
In the report, I will be discussing and reflecting on the different marketing concepts and strategies that I learnt and also the implications that they can have on businesses if these strategies are not implemented effectively. The main take away is that a good marketing strategy should be accompanied by stellar ethics and legal compliance.
In addition all three case studies were reflected on and also their impact on my personal and professional life. In case study 1, the actions taken by Alex Nix and the strategies he employed were reflected on, the work done for  Trump in case study two was also discussed along with mistakes I made while answering that case study, also Facebook’s involvement and implications were reflected on.
The personal challenges I faced while completing this assessment were acknowledged and discussed, along with the mistakes I made along the way. I have also discussed the further steps I will implement to continue to excel and be better in this programme. 
In this reflection, I will be discussing my journey in learning and comprehending different marketing strategies and their ethical scope, analysing the lessons I learnt and how they will influence my future practices as well as planning for the future.


What did I expect to learn?
I enrolled in this module with limited knowledge in this subject area. As a professional working in the field of education, marketing is not one of the sectors that I am actively involved in hence, I approached this module with an open mind hoping to gain more knowledge and to holistically develop myself in both my personal and professional life. 
As an aspiring entrepreneur, I was hoping to learn the tools needed to demonstrate marketing in the digital age as well as achieving corporate social responsibility which is a major aspects to businesses in the digital age. I was looking to learn from case studies of companies that have used marketing to overcome challenges they faced as well as learn the importance of marketing to such businesses. 
What did I learn?
The case on Cambridge Analytica and their role in the US presidential election as well as the UK referendum was quite intriguing to me. My strategy to completing this assessment was to read as many credible news sources, watch videos as well as read many journal articles on ProQuest. At first I wondered how this case related to marketing however through my reading I was able to see the marketing techniques used, what went wrong, and the strategic and business implications that these issues had on the organisations. It was the first I have heard of this case, and it was very eye opening, as I was able to analyse the marketing issues and how it negatively impacted the organisation, as well as the major stakeholders such as Alexander Nix, the CEO.



Case Study 1
From the first case study it was studied what Alex Nix had poorly managed the situation both before and after the scandal. From this investigation many marketing strategies were revealed as well as the implications they had on the business. Some of these strategies were:
Marketing communication strategy and message
While conducting research on this case study, the concept of marketing communication and strategy was studied. Businesses need a good strategy when communicating with their customers as well as the public. Cambridge Analytica’s strategy was data driven as they used customers data to target them. This strategy was quite effective however, due to the illicit measures that were used to obtain the data, these strategies very unethical and questionable. Microtargeting was also used as a part of their strategy to target customers based on their data. “Microtargeting in online environments that is based on the capacities of data analytics and automated decision-making systems extends political actors’ possibilities to segment and target voters”.( König, 2020). 
Hence, I learnt the importance of  businesses having a good strategy and also the role that ethics plays in conducting and maintaining a good business. Businesses must implement strategies that are ethical and effective to develop a good relationship with their customers and other stakeholders. My aim for the future is to form a tutoring business hence, I now know that the marketing communication strategy I choose must be effective but also ethical.
Brand Reputation and trust
In the case study the concept of brand reputation and customer trust was also studied. The case of Cambridge Analytica as well as the involvement of Facebook showed how these companies have lost their reputation as well as consumers trust in them due to deception and unethical measures. Cambridge Analytica faced multiple lawsuits and later had to file bankruptcy. This case has taught me how important brand trust is to companies. Over the years I have seen many reputable companies lose millions of dollars as well as the trust of consumers due to deception hence, the case with Cambridge Analytica was not very surprising in this regard. 
However, as a user of Facebook it was quite concerning to know that my data can be manipulated in a deceptive manner without my consent. It is even more concerning, as in the case with Cambridge Analytica, that my friends or followers on these platforms could influence my personal privacy, leading to deceiving targeted ads that might influence my subconscious without my awareness. This has made me wary of social media platforms, the data I choose to share and how I use them. Hence, transparency should be a key factor for all businesses to ensure that consumers doesn’t lose trust and feel safe in institutions without fear.
Corporate Social Responsibility
Corporate social responsibility is  used to build a company's reputation and enlarge its competitive advantage”. (Popa & Salanta,2014). During this case the role of corporate social responsibility and its importance to companies was revealed. Cambridge Analytica should’ve implemented many strategies to help with their brand reputation and to build brand trust. Based on the case study it now seems like Cambridge Analytica’s response to the scandal was reactive than proactive. After the scandal they have tried to rebrand themselves as a trustworthy company and tried to emphasize their commitment to building to maintaining ethical standards and also that they handle data in an ethical manner. They have also made many public apologies however, this was not accepted by the public and had resulted in them losing their public license to operate. 
Unfortunately, when I was reviewing the case study and writing my assessment I did not list these points and they were only considered after my reflection. If I had done this, then it would have contributed to a better analysis of the issues in the case studies and would have supported the analysis in my report. 
Nevertheless the role of corporate social responsibility is quite important to the brand reputation of the company. 
Digital Marketing
Cambridge Analytica is a data driven company. There has been a prevalence in the number of data driven companies. “Over the past few years, the creation, consumption, and storage of data have skyrocketed, with estimates predicting it to reach a staggering 180 zettabytes by 2025”. (Aad, 2023)
The prevalence of data driven companies means that more data will be stored online and will be manipulated to target consumers. Hence, companies need to ensure that data is accessed and stored in an ethical manner. Cambridge Analytica had failed at this which resulted in a fail in their entire business model. While reflecting, I realised I have my data stored on many different platforms such as doctors office, banking apps, social media plus others. It is really important to know that digital marketing is done in an ethical manner and to know my data is protected and not used for malicious intent. This case with Cambridge Analytica have opened my eyes and made me more sceptic to how my data is being used. These companies that breach trust needs to understand that this also impacts the mental health of the public knowing that at any time there data can be accessed without their consent and could possibly be used to target them.
Based on my analysis of case study one, I was a bit lacking with my analysis as I did not fully explain all the marketing strategies explained in the assessment brief.  This was pointed out by my lecturer with the feedback given. This was due to my misunderstanding as I believed that I could choose the ones I wanted to elaborate on. Due to this I had lost points related to this exercise. 
Case study 2
In the second case study I was asked to expound on  Cambridge Analytica’s role in Trumps campaign. While I thought I had done this in detail, based on comments from my lecturer my work wasn’t detailed enough and did not fully explain the work they had done for Trump. On reflection, I could see that I did not fully expound how the work was carried out and had only described the work at a surface level. 
Microtargeting
This exercise has shown me how political microtargeting was used in  an unethical and unfair way without remorse. Cambridge Analytica had used the data of millions of Facebook users to target them illegally. Through this targeted exercise they had used it to  help Trump supporters feel reassured. On the other hand they have used geographical data for those who were not Trump supporters or swing voters to display famous supporters  of Trump to persuade users to like and vote for Trump. They also used the platform to display negative information about the political competitor- Hilary Clinton. The team also used persuasion search advertising by using Google ads to push the Trump support propaganda and to also push anti-Clinton through Google search. 
This work conducted by Cambridge Analytica while not illegal was unethical and hence they faced many backlash due to this. The main issue lies in the fact that the data obtained from the users were done illegally without their consent. 
I have no issues with political microtargeting as in politics the art of persuasion is used to get voters on one’s side. However, to maintain democracy it is quite important that these techniques are ethical and doesn’t break any laws. I found this work to be quite concerning especially given the fact that these activities were done without remorse as Alex Nix had boasted about this work as well as used this as a marketing technique for other prospective clients. 
In my opinion microtargeting is a good technique to helps companies to understand the interests of individuals in order to influence their decision making or actions. However, I believe that if these methods are been employed then users would need to consent to this and there should be full transparency on how their data will be collected and used. One major tool used in micro targeting is cookies. From my personal experience I have at many times consented to cookies when accessing various websites  and this has contributed to the types of ads I see. While at times, this seems quite unsettling or that I am watched, on the other hand its due to my personal consent. It would be more disturbing if my data was accessed and used intentionally to target me without my knowledge. In the case of Cambridge Analytica there microtargeting technique would’ve been effective if they had obtained the data legally and also by using ethical targeted advertisements to grasp users. I believe the employees at Cambridge Analytica were quite smart and if they had used this knowledge ethically they would’ve been very successful. 
Case Study 3
In the third case study the implications on Facebook was studied caused from the scandal and backlash. As a user of Facebook and one who looked up to its CEO, Mark Zuckerberg, I found the role they played before and after the scandal to be quite disappointing. As a data company Facebook should’ve done more to protect the personal data of its users. Many users and government entities have shared this view which has resulted in Facebook facing many lawsuits and backlash which has damaged their reputation and resulted in a loss of users trust.
It was also disheartening to see how many wrongdoings and unethical strategies inclusive of bullying and terrorism that Facebook have promoted on their site due to their inadequate filtering algorithm without remorse. This further reiterates the statement  from Lauer, (2021), that  “Facebook profits from the proliferation of extremism, bullying, hate speech, disinformation, conspiracy theory, and rhetorical violence”. 
In this modern world where diversity and equality should thrive it is quite sad that Facebook have not done more to filter out bullying of vulnerable people and minorities. Given this and from this case study I view Facebook as a company that only seek to gain profits without caring about the method in which it is done.

What will I do differently after forwards?
I enjoyed completing these case studies as they were eye-opening. However, going forward I will ensure that I read the case studies correctly, seek clarification from my lecturer and do everything that is asked of me. I will also endeavour to start my assessments earlier to maximize on time and to ensure that my report is done effectively and scholarly. 
As a mother of two kids one of which has additional needs, working fulltime and trying to pursue this programme: time management and prioritising tasks are two of my biggest challenges. However, following from the advice of Payne and Johnson, (2005) who gave tips on how to be successful in a post graduate course, I will need to plan my assessments around my work schedules, start working earlier on assessments, complete assessments when kids are asleep and maintain self-discipline in this approach. In addition, I will endeavour to keep up with weekly discussions to assist me in keeping ahead of what’s been taught each week. 
Also,  going forwards in my personal life, I will be cautious of how I use social media and the data I share. I will always try to read fine print to ensure that I am not consenting to malicious usage of my data especially when using sites such as Facebook. Unfortunately these case studies have opened my eyes on how malicious others can be and this has made me distrustful of data companies. 
In addition, I will use the content learnt from this course to apply to myself when I decide to open my tutoring business. This information has left an indelible mark and I will always endeavour to be ethical in my practices to maintain consumers trust and confidence in my brand, which will also build my company’s reputation. I will ensure that CSR measures are employed in my business to promote my brand awareness and also to maintain my license to operate. 

My actions and next steps
· I aim to be more scholarly by developing my academic writing skills to produce reports that are more analytical. 
· Refine my time management skills through preparation and planning. 
· Communicate with lecturers more to get a better understanding  of assessment guidelines. 
·  Continue to engage and interacting with my studies to learn as much as possible so
that I can open a successful and profitable business in the near future.
· Apply the concepts taught in this module in my personal and professional life. 




Conclusion
This reflection was aimed at discussing the role Cambridge Analytica played in the latest American presidential election and the Brexit referendum in the UK. In the reflection it can be clearly seen that the different marketing strategies and concepts that were learnt were discussed as well as their implications. The lessons learnt from the exercise were discussed and also my future plans. 
In the first case study many marketing strategies were demonstrated due to the poor choices made by Alex Nix. All these strategies were elaborated on and the conclusion is that a good marketing strategy must be accompanied by stellr ethical standards and legal compliance. In the case study the strategies employed were quite good however, due to the medium in which the data was obtained and unethical strategies this has resulted in the company being bankrupt. 
The second case study discussed the work done by Trump and how microtargeting was used. While this strategy was good there were too many ethical and legal issues. In this case study I also realised that I did not fully expound on the different points which resulted in a poor analysis on my part. 
Facebook was discussed and their involvement in the scandal. As a data company Facebook needs to do more to protect the rights of its users. It needs to accept accountability for it’s actions and the part it plays in these crisis.
The case studies were eye opening. Even though there were many issues in my analysis I was able to reflect on these and also to plan strategies to resolve some of these issues. As I have many challenges in my personal life, I have also used the advice of Payne and Johnson, (2005) to effectively plan, prioritise and multitask going forward. 

There were many takeaways from this modules and through reflection these will be applied to my personal and professional life. As a budding entrepreneur these strategies will be implemented to build consumers trust, as well as brand reputation and awareness for my business once established.
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