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A comparison of two international hotel brands' marketing strategies
Marketing strategies are long-term business plans that are developed after understanding the customer's needs and market trends so that the company can create a sustainable competitive advantage in the target market. This study will feature a comparative study on the marketing strategy of Six Sense Hotel and Moxy Hotel. The study will consider different models of marketing strategies evaluation such as the Marketing Mix model and marketing communication theories. The target audiences of Six Sense and Moxy Hotel will also be examined by including some practical business examples of the hospitality market so that the growth rate and market trends can be analysed. Lastly, the future growth potential for Six Sense Hotel and Moxy Hotel will also be criticised along with suggesting some influential marketing activities that help them improve brand identity and all over business performance. 
Six Sense has started its journey in the hospitality business in 1995 to provide excellent relaxation facilities to travellers. Under this brand, they have 17 hotel properties and resorts and 26 spas under the brand identity of Evasion, Six Senses Spas (ihgplc, 2019). All these hotel properties belong to the Intercontinental Hotel Group Plc family. At present, the company has its headquarters in Bangkok, Thailand. Over 3350 employees are working in Six Sense Hotel properties. Six Sense has expanded its property chain in more than 20 countries (sixsenses, 2023). It has been able to become the world’s number one hospitality brand which has been featured in the travel and leisure magazine of the United States. Six Sense completely focuses on becoming socially responsible and environmentally friendly. 
Moxy Hotel brands are another stylish hospitality brand which belongs to the Marriot International hospitality chain (Moxy Hotels, 2023). Over 70 experiential hotel properties are comes under the Moxy Hotel brand which is located in North America, Asia Pacific and European countries. Out of many other select brands, Moxy is one of the iconic Select brands of Marriott International. Moxy provides non-traditional conventional hotel stay opportunities that are industrially designed and have Lounge and Library with small but smart bedroom services. 
The marketing strategies of both brands can be best represented with the application of a marketing mix strategy (Abedian, et al., 2022). Product, Pricing, Place and Promotional strategies are the key marketing components on the basis of which both brands can strengthen their marketing strategies. Six Sense keeps sustainability in their hearts where they do just the right things. Under the Six Sense brand name, it has Six Sense Resorts, Six Sense Wellness Spas and Residences. All the Six Sense resorts have distinctive and diverse personality which includes the natural topography of the travel locations (positioner, 2023). Six Sense Spa provides health and wellness facilities to customers that are pioneers with several health treatments. Six Sense residents give memorable moments of staying in their properties. Their exotic spas, private clubs and all luxurious facilities are innovatively and sustainably designed. The dedicated team of architects, project managers and skilled employees incorporate regional architectures into all the hotel properties. It also offers extraordinary cultural values of over 30 countries that provides a strong sense of the place (sixsenses, 2023). Six Sense Spa and resorts adopt premium pricing strategies that help people reconnect with their services. All the hotel properties under Six Senses are located in the world’s most unique and beautiful places such as an exciting urban settings, and remote private islands. The resorts stimulate crafted guest experiences that revitalise human spirits (travelinsightpedia, 2020). Six Sense promotes its sustainable hospitality business through social media marketing through which they attract customers by posting iconic locations view along with its spa and resort services (sixsenses, 2022). They mix up science and human awareness through the high-tech solution for online booking that redefines their marketing strategy. 
On the Other hand, Moxy also adopts the 7Ps marketing mix strategy. While analysing their product and services, Moxy Hotels provides Check-In at bar experiences which instantly make an easy for a customer in a playful stay with complimentary cocktail services while handling room keys during the check-in time of the customers (hospitalitynet, 2023). All the smart bedrooms at Moxy Hotel have vibrant social spaces for young-hearted people with bold programming to plug and play. All their hotel bedrooms are 185 square feet with glorious stylish designs and architecture. Their lobby experiences have playful communal living spaces. The snacks and beverages section of the hotel satisfies customers 24/7 that includes delicious breakfast items like a hot decaf mocha, and a soy double shot latte. All the Moxy Hotel bedrooms have premium MUK bath amenities, walk-in shower experiences, HDTVs and many more. Moxy hotels adopt an economic lifestyle of the Brand Marriott that provides in-room IT solutions and has a premium pricing policy. More than 70 Moxy properties are available in world markets but specifically, it can be stated that the company has concerted their market in the European market. From the perspective of Brand promotion, it completely adopts social media marketing strategy where they ask social media influencers to stay at their places and upload pictures on platforms like Instagram and Facebook (Hu & Olivieri, 2021). 
Both companies have adopted an online marketing strategy (Othman, et al., 2021). Being the world’s number 1 hotel brand, Six Sense adopts a marketing communication strategy while promoting its hospitality business by making public relations with the customers on social media platforms. With its strong online presence, Six Sense promotes its Travel + Leisure service for customers. Six Sense has more than 205,000 Instagram followers whereas Moxy Hotel has only 115,000 followers (instagram., 2023). Though both companies adopt digital marketing strategies, Six Sense has attracted more customers towards their brand by spreading the message of sustainable design and their passion for developing the wellness community (sixsenses, 2023). Advertising through TV and radio channels is the most common way of developing a marketing campaign. Six Sense promotes its business through public advertisements in which they include people to promote their sustainability campaigns. On the other hand, Moxy Hotel spread its campaign for the “Moxy Universe, play beyond” message in Asia Pacific regions, especially in China, Singapore and Korea. Public relations is another aspect of marketing communication. Six Senses connect with customers through media tutorials (sixsenses, 2023). They have a team of highly valued narrators that commits to assisting customers to look for products offered by the hotels. The PR offices of Six Senses encourage individual media visits and arrange frequent press visits so that they can establish the best communication approach for their customers. On the other hand, MoxyHotel develops community-focused PR campaigns that it hosts with monthly or weekly arcade games. They promote Instagram-worthy designs through digital guestbook with the tag #atthemoxy (marketing-interactive, 2022). So it can be said that the media campaigning strategy of Six Sense is quite strong than Moxy Hotels. Sales and Promotion is other aspect of developing marketing communication. Six Sense Hotel and Resorts promotes its sustainability programmes as a key source of attracting customers to avail of its brand facilities. On the other hand, Moxy promotes its sales by offering a stylish homestay campaign, and Stay and Play opportunities to their customers which involve exclusive savings for the customers if they stay more than 5 consecutive nights at Moxy Hotels (Moxy Hotels, 2023). Even Moxy provides Day Pass, and Stay Pass where the customers can do quick off9ice meetings and afford staycations at Moxy Hotels. It can be determined from the above communication strategy that Six Sense has developed an excellent social media marketing strategy and Public relation campaign while promoting its sustainable business strategy whereas Moxy lacks social media customers and attract media attention. 
According to contemporary issues like the Covid-19 pandemic economic breakdown, and environmental sustainability within the business environment, all the hospitality business has changed their sustainability programmes and revised their pricing strategy. Six Sense adopted sustainability as its core marketing campaign (Kim, et al., 2019.). As per Global Tourism Plastic Initiative, all the hotel properties under Six Sense Hotels, resorts and Spa eliminate single-use plastic and use plastic-free products and promote their journey to Plastic Freedom (hospitalitynet, 2019). They took care of local heritage or ecology which conveys their strong sustainability approaches. Even the engineering and construction team of Six Senses make smarter use of land topography with renewable building materials to make vibrant space in the hotel (sixsenses, 2023). During the Covid-19 pandemic, the Six Senses community donated 1731 pounds of food to the relief funds in 2020. All the resort garden has an organic garden and farm fresh eggs, milk and vegetable that promote clean and sustainable food consumption in their hotels. From the perspective of developing sustainable buildings, Moxy hotels are not far behind. Moxy Hotels are directly associated with green building programmes where that are environmentally sustainable while promoting less energy consumption and limiting greenhouse gas emissions. Moxy Hotels at Copenhagen has enlisted in LEED certification where the Hotel sustainability values 100% renewable energy use while optimizing building procedures (corehospitality, 2021). 
As per the above research on the marketing strategies of Six Sense and Moxy Hotel, it can be stated that both the brand has amazing product portfolio but Six Sense has able to manage marketing practices where they deliver aesthetic designs, and wellness facilities to consumers from their time of establishment and change their marketing decisions of after the break down of Covid-19 and adopt sustainability approach. On the other hand, Moxy has not been able to develop a stronger brand identity like Six Sense. They have also identified their way of offering service. For that reason, they also adopted a sustainability approach to promoting green building systems in the US. It can be suggested to both brands that they need to make affordable yet premium packages for middle-class and business-class people which will help them to increase sales of the business. It is recommended to Moxy Hotels arrange more media campaigns to increase brand identity in the global market. Sustainability should be the core marketing component for both Hotel Brands. Thus they can get successful in developing marketing campaigns which will help their business to boost overall sales. 
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