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[bookmark: _Toc111294989]Introduction 
Business organisations are considered to influence their marketing operations properly so that the products and services are promoted, and target audiences are also required. According to the Chartered Institute of Marketing (CIM) implies marketing is a technique where customers' demands are identified and served accordingly to satisfy them to make the most profits. On the other hand, the American Marketing Association (AMA) defines marketing as a process through which organisations communicate with their consumers and deliver them values by serving according to their choices (Conick, 2019). From this discussion, it is understood that both the marketing institutions have highlighted that the identification of customers' wants remains important and that commodities are to be offered to acquire maximum returns. 
According to AMA, marketing mix is regarded to be important so that products and their prices are significantly deciphered and most of the customers are easily attributed. As per the view of Chesula et al. (2021), the place of operating a business and its promotions are also considered to be crucial since target audiences are acquired faster. Different marketing processes include situational analysis, marketing mix, marketing plan, and finally implementation. The main objective remains that the segmented audiences have proper ideas about the products and services offerings and thus, sales can be confirmed better. Global marketers are often observed to apply different strategies so that maximum returns are confirmed. According to the statement of Anshari et al. (2019), customer-centric organisational culture is one of the most effective strategies for marketing. 
Management can analyse the needs of the consumers and eventually, commodities are offered to result in higher scopes for profit generation. However, with time, the conventional 4Ps of marketing have evolved to 7Ps of marketing where people, processes, and physical evidence are crucial also. The major reason for this evolution implies the presence of social media, an increase in e-commerce sales, and finally appropriate customer services. Therefore, the sales are considered to be higher and maximum profits are more likely to be attributed and better development can be generated, and good revenues are also achieved. For example, the retail industry within the UK also has been implementing different marketing strategies for overall development. 
The product portfolio is one of the common and appropriate marketing strategies used by the UK retail industries so that customers have full insights about the commodities and then they can choose according to choices and importance. Grocery retail markets across the UK have been successful to offer affordable prices on items in post-Covid situations to attract a higher customers base and better revenues are more likely to be obtained (Kim et al. 2020). 
Globalisation means executing a business within different countries whereas internationalisation refers to the development of different products so that they can be introduced within an international market. As has been determined, the micro factor implies the effectiveness of a business location whereas the macro factors include the political, economic, and social influence of a place. Stakeholders have a direct connection within a business environment and are affected by their operations. The main stakeholders involved investors, employees, and customers. 
[bookmark: _Toc111294990]Main Body 
[bookmark: _Toc111294991]1. The Role of Marketing in Creating Value for Customers
[bookmark: _Toc111294992]a. Marketing Processes 
The major aim of marketing within a company involves evaluating the wants of the customers and then meeting their demands and matching their expectations. In the words of Garrido-Moreno et al. (2018), the marketer implies that product features and services that have higher values on the returns further. From this context, the prices of the products can be attributed, and higher revenue returns are more likely to be confirmed. On the other hand, in Wu et al. (2018), effective marketing processes provided, and overall development are attributed. From this discussion, the customers’ loyalty is accelerated, and better returns are confirmed further. Marketing managers are perpetually working to improve their marketing operations so that better values are created for the customers and maximum development is attributed. 
According to the view of Trivedi et al. (2018), authentic information about the products and services is important to be given on the company website. From this discussion, it is highlighted that all the target audiences are required to generate so that better insights about the brand can be acquired and higher sales are ensured. As contradicted by Nadeem et al. (2021), information-driven portfolios can be promoted so that consumers can choose from them, and better sales are generated easily. For example, Amazon has been successful in providing information about their products and services so that customers can properly generate it and maximum development is confirmed. It has been observed that there are a wide variety of choices for customers since they offer products from 1.7 million shops and higher scopes of development are possible (About amazon, 2022). 
As stated by Tien et al. (2019), customers also provide feedback regarding commodities, and thus, marketing managers are required to possess clear ideas so that innovative measures are introduced. When the customers' demands are clearly understood, companies are successful in providing proper commodities and higher sales are successfully generated. 
Continuous communication with the customers is also a part of marketing since consumers feel more involved and their scope of buying items increases further. In contrast, Chesula et al. (2021), a positive customer experience generally provides a scope of perception about the products and services and better revenues are attracted further. Another example is Tesco, the greatest retail market within the UK has been successful to obtain maximum sales which has been possible to the perpetual loyalty and support from the consumers due to strong and positive brand perception.
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Figure 1: Revenue Growth of Tesco UK
(Source: Statista, 2022)
From the above figure, it has been analysed that Tesco has experienced a steep growth in their sales and maximum profits are obtained further. In the financial year 2022, Tesco has been successful in extracting sales of 56.4 million British Pounds by meeting the demands of the consumers and finally having higher profits as compared to 2019 where the profit amounts have been 51.64 million British Pounds (Statista, 2022). Furthermore, situational analysis is considered to be crucial for marketers so that the company's strengths and opportunities are determined properly, and maximum development is attributed further. From this discussion, it is understood that the competitors' positions are also important to be apprehended so that innovative measures are introduced further. Similarly, Tesco also has integrated a new strategy to strengthen their value and increase their competitive advantage. 
In 2020, Tesco did a promotional campaign where celebrations were being shown to be done within the house and all the food items were being taken from Tesco (Nott, 2020). As has been determined, UK retail markets are considered to ensure effective marketing strategies so that better values can be attributed. According to the perspective of Osborne (2020), visibility in the search engines also provides customers with a positive brand value and maximum development can be attributed. A proper brand presence on the internet accelerates the scopes of businesses to foster their e-commerce operations effectively and better sales are generated. As contradicted by Wu et al. (2018), website optimization is crucial so that all the authentic information regarding the products and services is carefully incited by the customers. 
[bookmark: _Toc111294993]b. Factors
Technological advancements have made business operations easier and more effective and higher returns can be acquired. The success of marketing also is highly dependent on advanced technologies and maximum development is confirmed. In the words of Khuzaini and Zamrudi (2021), Artificial Intelligence within marketing is often used so that feedback from the customers is analysed and then overall development can be attributed further. Innovative results can be introduced to meet the demands of the customers. 
As has been determined, Sainsbury within the UK has been using Artificial Intelligence so that buying patterns of the customers are attributed further (Sainsburys.co.uk, 2022). In addition to that, globalisation also plays an important role in the marketing since demands of consumers are different and promotions need to evoke their emotions for them to buy the items. As contradicted by Pooler (2018), demography within marketing is crucial since product promotions are to be done according to age, gender, and appeal to maximise the outcomes. Likewise, proper marketing is incorporated so that maximum development can be acquired, and better benefits are attributed. 
[bookmark: _Toc111294994]c. Value
A value proposition is regarded to be very important in the marketing of a company and higher development and better development is generated. As per the statement of Anshari et al. (2019), through a value proposition, the organisations are more apprehended to outreach the customers and decipher the information about their operations in detail. When customers have proper ideas about a company's mission and then higher returns are also attributed to it. In addition to that, higher customers can be attributed and generate better sales. STP stands for segmentation, target, and positioning so that brand marketing is done efficiently (Khuzaini and Zamrudi, 2021). 
This framework provides scopes to the marketing managers that they can segregate their audiences according to the commodity and then items can be selected depending on the individual demands. On the other hand, a marketing mix is important so that significantly the brand is outreached to their customers and maximum development can be attributed (Garrido-Moreno et al. 2018). A diverse product portfolio within the UK retail market is determined which implies that the demands of different customers can be met further whereas the prices are set to be affordable so that better returns can be confirmed further. Renowned positions for business are selected and both conventional and digital promotions are done. Like Tesco, different products are offered at affordable prices, and online promotions are also practised. 
[bookmark: _Toc111294995]d. Exchange of Value
The objectivity of the companies needs to be beneficial for the customers so that maximum business development is gathered. As has been determined, the value of customers is very crucial within marketing so that customers feel more involved and respected, and loyalty can be confirmed further. In most companies, creating value for customers so that maximum growth within the business is possible and higher returns are also confirmed (Wu et al. 2018). 
[bookmark: _Toc111294996]2. The Role of Stakeholders within a Global Marketing Environment and their impacts 
[bookmark: _Toc111294997]a. Global Business and Environment 
Global business refers to the business operations in which the financial exchanges are done across the border whereas domestic businesses are considered to conduct the economic transactions to be done between the local markets (Chesula et al. 2021). There are different factors affecting the global and domestic business environment and the effect on the operations are apprehended further. The market size, communication, and access to raw materials are affecting the domestic business climate and political, technological, and cultural changes are directly affecting the international business environment (Trivedi et al. 208). 
Controllable factors such as company culture, employees, and operations are controllable whereas uncontrollable factors include political, social, and customers within a business environment.
PESTLE framework and SWOT analysis have been integrated so that maximum development is acquired further. According to the view of Khuzaini and Zamrudi (2021), political support, inflation, and demographic attributes are determined. For example, Tesco has been successful in operating its business due to effective support from the UK Government (Tescoplc, 2022). 
The inflation rate is also high and the population within the UK is considerably high and better scopes can be attributed. In addition to that, the strengths and weaknesses of the companies can be attributed so that maximum development is generated. 
Likewise, Tesco has a higher number of stores, and the market share is as high as 29.5% and the product range is also diversified (Tescoplc, 2022). The operating profits within Tesco have decreased significantly and the competition remains high. The low-cost strategy also has been observed for this company and then their performance also has decreased. Therefore, the company has higher opportunities of improving performance through emerging markets and online stores are attributed further (Tescoplc, 2022). However, Tesco has been providing services to 20 million customers and thus global expansion is acquired. 
[bookmark: _Toc111294998]b. Globalisation
Globalisation generally means the rapid spread and growth flow of technology, financial products, goods, information, job, culture, etc. across the globe through national borders and their cultures. It can be described as the interdependence of different nations across the world that operate through free trade. There lie several benefits of globalisation such as it helps the corporations of the developed countries to gain a competitive edge over their competition, here the developing countries also get benefited too as globalisation can be more cost-effective and therefore this approach attracts job. It has been possible to trade with other nations across the world only because of globalisation. Globalisation helps nations to buy raw materials from other countries, helps in reducing manufacturing costs, and impacts in haining access to millions of new customers (Globalization (2022)). Therefore, globalisation is a cultural, social, political, and legal phenomenon. Overall globalisation is a historic process that was began by the people of Africa during the first movement. Besides, many scholars say that globalisation was started by Columbus’s voyage in the year 1492. 
b. Benefits of Globalisation – Economic and Political Unions 
Globalisation in this modern world helps in several beneficial ways. The benefits of globalisation are immense. The advantages that globalisation provides hereby are being discussed. Globalisation helps in economic growth-
As globalisation lets the nations access a wider labour pool, the manufacturing costs, importing raw materials, etc. areas can be benefited and therefore, this approach results in economic growth. Globalisation lets access to new job opportunities, new resources, etc. Globalisation increases cross-border investments. According to several reports, cross-border investment has been prominent in several welfare departments to enhance the overall investments. Several multinational organisations here have benefited from the advantages of globalisations in terms of economic globalisation ( Help.org, (2022) ).
For example, multinational corporation giants like- Coca-Cola, Google, Mcdonald's, Amazon, etc. big organisations here have benefited from the economic globalisation as these giants organisations can shift to low-tax nations where they can minimise their tax responsibilities to society. Besides, The United Nations can here be recognised as one of the proper examples of political globalisation. Not only the UN here but also any non-governmental social movements or organisations can also be called political globalisation. 
c. Success factors in Globalisation 
Adaption and Standardisation, SRC, Corporate, Social Responsibility, Respect, Tolerance, and Trust
There are different types of factors that drive toward achieving success in the field of globalisation. Here in this part, these factors are being discussed in detail. Factor such as adoption and standardisation help in gaining more consumers and therefore, results in globalisation. This approach helps in benefiting the economy too. Here, resources to impact globalisation. Natural resources such as oil, gas, minerals, coal, etc. provide their contribution toward globalisation. Factors such as social responsibilities here play an important role. The nations across the world are valuing responsibilities and therefore, it has been possible to maintain a smooth run. Besides, factors such as corporate, tolerance, trust, etc. respectively impact globalisation (Psimmenos, 2018). 
[bookmark: _Toc111294999]c. Stakeholders
[bookmark: _Toc111295000]a. Discussing Stakeholders within a Business Environment by comparing factors within the business environment and discussing the stakeholders behind each factor-
Stakeholders can be defined as a party that retains an interest in an organisation and can also impact or can get impacted by the business of the company. Stakeholders are generally known as investors, customers, employees, suppliers, etc. who are either directly or indirectly responsible for the business of a particular organisation. Here in this part, the role of stakeholders within a business environment is being discussed. There are several key takeaways where the stakeholders play their respective roles. A stakeholder can be anyone within a company who takes part both in internal and external activities. Within a company’s business environment stakeholders do not directly operate with the company but are affected somehow by the outcomes or the actions of the business. For example, there are two types of stakeholders, one is internal and the other one is external. Here by the operations of the company’s business, the external stakeholders get affected.
Here as an example of an external stakeholder, the government can be recognised. The government can have sometimes a direct impact on any business though it does not get affected by the operations of the businesses.
[bookmark: _Toc111295001]b. Areas of the business environment that the Stakeholders sit – Micro/ Macro
There are mainly two types of business environment factors where the stakeholders sit. One is Micro and the other one is Macro environment. Here in this part the stakeholder's role and identification of the stakeholders in these mentioned parts are discussed. The business environment is generally the term that defines the marketing team, and it impacts the company’s ability to maintain a healthy relationship with the customers. In the micro (external) environment the impotence of suppliers, customers, competitors, and finally the role of stakeholders is immense. Here any government and any kind of regulating body can be considered stakeholders and can be put in this microenvironment category. Overall, the small forces that eventually can affect the ability to serve the customers here can be considered a microenvironment. Whereas the economic and the industrial viewpoint that generally is out of control of the retailer’s condition and operates typically on a larger scale can be put in the macro environment for a business. Several large societal forces are example of this macro environment. 
[bookmark: _Toc111295002]c. Impact of Stakeholders –
Stakeholders here can impact in organisation’s situational analysis too. Situational analysis can develop planning according to the organisation’s environment. This approach helps in planning priorities. Besides, data collection of the stakeholders and following GDPR restriction can impact business. 
Stakeholders can help in finding the objects which they must work on. By identifying the competitors, it becomes easy to set objects and goals to be achieved (Psimmenos, 2018). 
Here in making strategic pestel factors of the stakeholders, these factors must be considered such as service quality, product, employment income, safety, financial returns, economic developments, taxes, GDP, revenues, etc. These are some of the strategic planning to better compare and understand the stakeholders.
[bookmark: _Toc111295003]Conclusion
In concluding this overall report here several areas must be pointed out to get a better insight into this whole report. Several key aspects of this report are here being discussed. The very first point is globalisation. Globalisation in today’s world is an impactful approach. There are immense opportunities that organisations are undertaking with the help of globalisation. Globalisation is making the world trade in many ways by benefiting the other nations too. Importing exporting is easy, buying raw materials is convenient, labor carrying has become quite well, etc. aspects help the world better trade. Besides, within companies, understanding the stakeholders, studying them, identifying their respective roles, etc. areas can help an organisation better run their business. These approaches can build an overall outline of an organisation regarding its several operational strategies. 
In discussing the benefits of the above-mentioned approaches, here several areas can be discussed. Globalisation helps the world trade better and run operations across the world smoothly. It has become possible due to globalisation to carry less manufacturing cost, labor carrying charges have also dramatically reduced, and buying raw materials such as oil, coal, gas, etc. has become more convenient. Therefore, nations across the globe are getting benefits from globalisation. Besides, a better understanding of a company’s stakeholders also benefits the organisation to better run their respective businesses. There are several opportunities that the stakeholders can impact either directly or indirectly. Maintaining the overall value and better studying them can benefit the organisation in doing their business successfully. This approach provides an overall clear overview of the business operations that the organisation is aiming for. 
The companies must undertake these mentioned approaches for their own betterment and the overall success of their businesses. Companies with the help of globalisation approach can find out ways to manufacture their products in a lot cheaper way. This approach will also increase global competition. This will impact driving prices down across the markets and therefore, people will be getting a large variety of options to choose from. Companies can here also increase their market shares. Besides, lower costs also will be helping people both in developed and developing countries to live a better healthy life with less money. 
For example- Google, Apple, McDonald's, Amazon, etc. giants emerged in their markets in other countries too and are getting benefits. The approach here they implemented is globalisation. 
Another example here is stakeholders, a stakeholder in a company can bring projects by providing valuable support, resources, and insight. Here the companies must understand the role of the stakeholders to gain success in the future. Stakeholders here let the companies finish their projects on time. Therefore, timesaving help in eliminating the roadblocks- hence leading to the path to success. Companies like Amazon, Adidas, Disney, etc. value and understand their stakeholders for their better success. 
Finally, here it can be concluded by stating that approaches like globalisation and identification of the stakeholders in an organisation can be beneficial in a tremendous way. Several benefits can be gained for the success of the companies that undertake these two approaches. 
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