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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads very quickly on both desktop and phones. High quality images are optimized to prevent lag, and the homepage appears almost instantly. This fast performance ensures a smooth user experience, allowing customers to find information or start a booking without frustrating delays. Furthermore, the site’s high level of responsiveness across different mobile browsers minimizes bounce rates, ensuring that potential visitors remain engaged and can navigate the various entertainment packages with total technical ease.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the site has many subpages for different locations and activities. Customers navigate these using a clear top menu and a (Find your local centre) search bar. The navigation is intuitive, using drop down menus to organize categories like (Bowling,) (Food and drink,) and (Parties) logically. Efficient loading times are critical for maintaining a professional online presence, as they provide an immediate sense of reliability, encouraging users to explore more subpages and complete their reservations without any friction


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website has a fully integrated booking system. A prominent ‘’Book now’’ buttons lead users through a simple step by step process where they can select a location, date, time and number of players, and then pay securely online to confirm their reservation. This streamlined digital interface eliminates the need for manual inquiries, providing customers with instant confirmation and the convenience of managing their leisure activities entirely through a secure, user-friendly web portal.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability could be improved by making the ‘VIP lane’ booking fully automated rather than requiring a phone call. Additionally, simplifying the mobile checkout process by reducing the number of steps or adding ‘’one click’’ payment options like Apple Pay would enhance the user experience for mobile customers. Implementing a real assist user who encounter issues during the booking phase, ensuring a completely frictionless journey from homepage to checkout.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website looks modern and energetic, using a vibrant ‘Americana’ theme. On a computer, the layout is wide with large banners. On mobile, it switches to a responsive vertical layout with a hamburger menu. Both versions maintain a clean, professional appearance that is visually appealing and consistent with the brand. This adaptive design ensures that regardless of the device used, the high energy atmosphere of the bowling centres is effectively communicated, providing a seamless and high quality aesthetic experience for all prospective customers.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website utilizes high resolution imagery and dynamic video clips to showcase the bowling and dining facilities in action. A bold color palette of neon purples, blues, and pinks is used to evoke a fun, nighttime entertainment vibe. These visual elements work together to create an immersive digital atmosphere that captures the customer’s attention. The use of vibrant media effectively highlights the excitement of the brand, making the services look highly appealing and professional.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website features an automated virtual assistant and a live chat tool to handle customer inquiries in real time. This is highly effective for asking specific questions about center availability, pricing, or group party packages without needing to wait on phone line. By providing instant responses, the tool significantly enhances customer service efficiency, helping to resolve user queries quickly and encouraging them to proceed with a booking more confidently

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are prominently displayed in the website’s footer and are highly effective for community engagement. These icons connect users to active platforms like Instagram and Facebook, where they can view user generated content and current promotions. This integration provides social proof of the brand’s popularity and allows customers to see real life experiences. Such connectivity strengthens the brand’s digital presence and helps build a loyal online community beyond the main website.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The company makes its services exceptionally clear  bu=y using a structured top level navigation menu that categorizes activities like bowling, food and parties. Each category leads to a dedicated landing page featuring descriptive text and bulleted lists of what is included in various packages. This transparent layout ensures that customers can quickly grasp the full range of entertainment options available, allowing them to make informed decisions without having to search through irrelevant information.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews are made available through an integrated feed from trusted third party platforms like TripAdvisor and Google Reviews, often displayed on specific location pages. These testimonials are kept up to date to reflect recent visitor experiences and maintain brand credibility. By showcasing authentic feedback directly on the site, the company builds trust with prospective customers, providing them with the necessary social proof to feel confident about the quality of the service provided.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality using professional photography, sleek web design, and a focus on premium (VIP) experiences. I would recommend this service to friends or family because the website suggests a well maintained, modern environment suitable for all ages. The combination of clear information, secure booking, and visually appealing media create a strong sense of value, making it a reliable choice for organized group events or casual family outings.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made very clear to customers, with specific (starting from) rates displayed on the various offer and activity pages. These prices accurately reflect the high quality of the facilities and the comprehensive nature of the entertainment packages offered. Providing transparent pricing upfront ensures there are no hidden costs during the checkout phase, which reinforces the companies to plan their budget effectively before committing to a final booking.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Entertainment

	
	3. Bookings

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, when typing these keywords into Google, the company's website consistently appears a=within the top ten search results. This high ranking is likely due to effective Search Engine Optimization (SEO) strategies and the brand’s established dominance in the UK leisure market. Being highly visable on the first page of search results is essential for capturing organic traffic and ensuring that potential customers find the official booking platform before any competitors.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
My primary recommendation for improving the website would be the full integration of an AI powered, 24/7 live chat assistant that can handle complex booking modifications or (VIP) lane upgrades instantly. Currently, some specialized requests still require a bottleneck in the user experience. By automating these specific inquiries, the company would cater more effectively to the modern consumer’s preference for immediate, digital first solutions. I have suggested this improvement because reducing (human in the loop) requirements not only lowers operational costs for the business but also significantly enhances customer satisfaction by providing a frictionless. End to end digital journey. This would ensure the website remains a cutting-edge tool that prioritizes user convenience and maximizes conversion rates.
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