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[bookmark: _Toc126156108]Introduction
This research will be formulated on the different sets of employees skills required in food and beverage companies and will further assess if the scope changes or not. For such evaluation, the study will be undertaking real-life industrial examples and will provide a personal reflection regarding the future implementations of such skills. 
[bookmark: _Toc126156109]Types of employee skills required in food and beverage companies and changes in them
From the standpoint of managers operating in food and beverage firms, recruiting employees is a vital yet difficult task because they have to ensure that the potential workers ' skills align with what the company seeks to achieve. Hence, it can be indicated that each manager, especially in the food and drinks catering businesses, seeks employees with a varying set of skills. This highlights that requirement for employees' skills changes as per the objectives of the companies (Mahafzah et al., 2020). For instance, Weber et al. (2020) cited that most food and beverage companies seek employees who have a resilient set of conceptual skills, which permits the workers to evaluate a certain project based on its pros and cons, its benefits and risks, its impacting external and internal factors, and most importantly, its capability to operate successfully in long-term. Such hard employee skills are essential because it enables the companies to defect any potential harm linked with a beneficial venture and likewise expand the business to novel markets. Furthermore, Genc and Akoglan Kozak (2020) identified that food and beverage businesses believe that employees having efficient interpersonal skills significantly benefit the business by making advantageous partnerships and discovering innovative marketing strategies for achieving newer audiences. Hence, this skill of socializing and communicating is essential, which is why such soft skills are in substantial demand. Interpersonal skills also enable the employees to convince and retain clientele, which results in greater customer loyalty and a richer brand image among the competing parties. On the other hand, Telukdarie et al. (2020) report that food and beverage companies, in order to set their product line apart from similar firms' offerings, require employees' technical skills in order to understand the production and formulation of food or drink comprehensively, and then present it accordingly. Hence, this professional technical perspective is necessary, which implies that employee technical skills are significantly in demand. 
[bookmark: _Toc126156110]Food and beverage companies' examples
The UK's Associated British Foods PLC is among the renowned food and beverage companies in the sector and therefore has a certain scope for hiring workers based on their skills. Since the firm highly values inclusion and diversity to enhance its global reach, ABF seeks employees who have advanced negotiation skills and cultural awareness skills (ABF Corporate, 2023). Secondly, Tyson Foods is also a well-known food and beverage company for its international expansion. The company seeks employees with economic and social awareness skills because they aim to establish sustainability and constantly seek to become a talent magnet (Tyson Foods, 2023). 
[bookmark: _Toc126156111]Reflection
After enlightening myself about the topic of the study, I got to know that acquiring skills which are distinguishable among similar other potential employees is necessary to get recruited because food and beverage companies aim to hire workers based on what their business is trying to achieve. Therefore, I believe that employees must acquire interpersonal skills as they aim to expand the business by negotiating with favourable clients and business partners. Additionally, interpersonal skills also seek to undercover new markets by opening the business to novel operations and product lines which satisfy diverse audiences. Secondly, being economically aware is what I believe is very an essential hard skill because an employee would be able to effectively communicate and make robust decisions if they are economically aware of marketing trends, audience preferences and potential revenue and income generation. Resultantly, the majority of businesses require workers who are aware of their business and related economic dynamics. With that being stated, I seek to adapt to these two soft and hard skills, most importantly, but given my ineffective communication skills, I may have to train myself in order to be an effective future employee. Furthermore, since I am a customer for both the mentioned brands, I now clearly identify what food and beverage companies require in an employee within a realistic setting. I will also be prepared to adapt my skills to what the companies require. Hence, in future, I will enhance my interpersonal skills and increase my current economic knowledge.
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The findings of this research identified that food and beverage companies require employee skills based on their objectives, which therefore indicates that requirement for employee skills changes. The paper identified that interpersonal, conceptual and technical employee skills are required, with cited examples of Associated British Foods and Tyson Foods. 
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