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	Module Code
	BMMB7012 / BMMB7012D

	Module Title
	Marketing Management 

	Classification
	Reading List entry
	Electronic*

	Essential
	Fahy, J., and Jobber, D., (2015), Foundations of Marketing, 5th edition, London: McGraw-Hill
	☐

	Essential
	Jobber, D., and Ellis-Chadwick, F., (2016), Principles and Practice of Marketing 7th revised edition, Berkshire: McGraw-Hill
	☐

	Essential
	Kotler P and Chernev, A. (2014), Strategic Marketing Management, 8th edition, Cerebellum Press
	☐

	Essential
	Lynch, R., (2015), Strategic Marketing 7th edition, Harlow: Pearson 
	☐

	Essential
	Pride, W.M., and Ferrell, O.C. (2016), Marketing: Concepts and Strategies, 7th ed, Houghton Mifflin
	☐

	Further
	Aaker, D. (2015), Brand personalities are like snowflakes, Marketing News,   49(7), pp. 20-21. Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Academy of Marketing Studies Journal - Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Bieling, G., Stock, R.M. and Dorozalla, F. (2015), Coping with demographic change in job markets: how age diversity management contributes to organisational performance, Zeitschrift fűr Personalforschung,   29(1), p.5- 30. Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Danciu, V. (2013), The future of marketing: an appropriate response to the environment changes. Theoretical and Applied Economics, 20(5), pp. 33-52. Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Foreman, J. et al (2014), The performance implications of planning, implementation, and evolution of firms’ customer and competitor orientations, Journal of Marketing Theory and Practice, 22(4), pp.349-366. Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Harvard Business Review - Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Harvard Business Review Digital Articles - Full text available at: EBSCOhost Business Source Complete 
	☒

	Further
	Journal of Marketing - Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Kim, W.C. and Mauborgne, R. (2004), Blue ocean strategy, Harvard Business Review, 82(10), pp. 76-84. Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Kim, W.C. and Mauborgne, R. (2014), Blue ocean leadership, Harvard Business Review,   92(5), pp. 60-72. Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Marketing Management Journal - Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Marketing Week (online) - Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Shivakumar, R. (2014), How to tell which decisions are strategic, California Management Review, 56(3), pp. 78-97. Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Sport Marketing Quarterly - Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Udell, M. (2015), Competitive Edge. Marketing Insights, May/Jun,   27(3), p. 48. Full text available at: EBSCOhost Business Source Complete
	☒

	Further
	Vriens, M. and Brazell, J.D. (2013), Competitive advantage, Marketing Insights, 25(3), pp. 32-38. Full text available at: EBSCOhost Business Source Complete
	☒


 
 
 


