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Cook & Connect: An Active Support Campaign Promoting Independence Through Cooking

Introduction
Active Support is a person-centred approach that is commonly used in health and social care in the UK to help individuals, such as those with learning impairments, take an active role in their daily lives. It focuses on encouraging independence, agency, and participation in significant endeavours. Active Support is not always used consistently in all care settings, even though it is known to have benefits. This can lead to passive care practices..
This assignment is based on a poster that depicts a young individual having fun and learning how to cook, which shows how Active Support works in real life. The fresh idea that the will go along with it is called Cook & Connect. It is a campaign to raise awareness of and educate people  the ways to use Active support through regular cooking activities and digital support tools. The purpose of this assignment is to demonstrate knowledge and critical understanding of creativity, innovation, and enterprising thinking (LO1), as well as to apply creative thinking to develop a solution that creates value within a health and social care context (LO2). The campaign aligns with UK policy and professional standards while addressing real-world challenges faced by care providers.

Understanding Active Support
Active Support is an evidence-based model that enables individuals to participate in daily activities with appropriate levels of assistance. Rather than completing tasks on behalf of service users, care staff work collaboratively with individuals, encouraging engagement and independence (Mansell and Beadle-Brown, 2012).
Key principles of Active Support include graded assistance, where support is adjusted based on individual ability, and the promotion of choice and control. This approach is particularly beneficial for individuals with learning disabilities, as it enhances confidence, skill development, and overall wellbeing.
However, research show that Active Support is not always applied correctly in real life. Many care organisations have challenges like not enough staff training, too much work, and cultures that are reluctant to take responsibility. This can lead to task-focused care rather than person-centred care (Skills for Care, 2020). Consequently, service users may experience reduced opportunities for independence and participation.
Cooking is a meaningful activity that matches well with the ideas behind Active Support. It involves a lot of different skills, such planning, making decisions, and making use of your body in a coordinated manner. It also gives you a sense of achievement..   Cooking has a lot of potential, but it's not used very much in care settings because people are worried about safety or don't have clear directions to follow.

Description of Poster and Campaign Innovation
The poster made for this assignment shows a young person cooking in a good light. This picture highlights how much fun, participation, and sense of achievement come from Active Support. The goal of using images is to make the approach's benefits clear and interesting.
The proposed innovation, Cook & Connect, is an awareness and engagement campaign designed to improve the implementation of Active Support through structured cooking activities. The campaign combines awareness-raising strategies with practical tools and digital support to ensure effective delivery.
Key components of the campaign include:
· Visual recipe guides adapted to different ability levels
· Step-by-step instructions to support graded assistance
· A digital app for personalised activity planning and progress tracking
· Training resources for care staff
The campaign is directed at individuals who work in care and those that have learning needs.   Its goal is to boost staff confidence, get service clients involved more, and promote independence through activities that matter.
By framing the innovation as a campaign, it goes beyond a single intervention and focuses on changing behaviour, raising awareness, and making lifelong changes in care settings.

LO1: Creativity, Innovation and Enterprising Mindset
Creativity is crucial to the development of the Cook & Connect campaign. The idea shows creative thinking by turning a normal daily task, like cooking, into an organisational and structured intervention that follows the principles of Active Support. This method goes against what is expected for care and offers a more interesting and empowering way to deliver quality care. Integrating different things, including awareness campaigns, practical toolkits, and digital tools, shows   innovation. Some care settings already have cooking activities, but they are often not well-organised or consistent. The Cook & Connect campaign uses a systematic strategy that makes things easier to get to and more useful.
finding a gap in practice and coming up with a solution that adds value is a sign of an innovative attitude. The campaign talks about real problems that care experts have, like not getting enough training and not using Active Support at all times.   It shows initiative, problem-solving, and strategic thinking by suggesting a solution that is additionally useful and easy to expand.
The campaign encourages better health outcomes and social involvement by letting people take part in meaningful activities.
Creativity in this context is not limited to idea generation but extends to the application of innovative solutions that have a positive impact on individuals and society. This aligns with broader health and social care goals of improving wellbeing and reducing inequalities.

LO2: Application of Creative Thinking in Practice
Creative thinking was applied throughout the development of the Cook & Connect campaign, from identifying the problem to designing a practical solution. The process began with recognising the challenges associated with Active Support, including inconsistent practice and limited engagement opportunities.
We came up with ideas and did research to find possible answers. In the end, we chose cooking as the main activity. Cooking was chosen because it is useful in everyday life, can be adapted to different skill levels, and can help people become more independent and make friends.
The idea was then turned into a campaign by adding a lot of different parts, such as ways to raise awareness, training materials, and digital tools. This shows that you can turn vague concepts into a plan that can be put into action.
The campaign creates value by improving both the process and outcomes of care. For service users, it enhances independence, confidence, and wellbeing. For staff, it provides practical guidance and support, improving their ability to deliver person-centred care.
In a real-world context, the campaign can be implemented in various settings, including residential homes, supported living environments, and community services. Its scalability and adaptability make it a sustainable solution that can be applied across the UK health and social care sector.
The integration of technology further enhances the effectiveness of the campaign. The digital app provides accessible and user-friendly tools that support consistent practice and enable progress monitoring. This demonstrates how creative thinking can be used to incorporate technology into care delivery.

Policy, Legislation and Professional Context
The Cook & Connect campaign aligns with key UK policies and regulatory frameworks. The Care Act 2014 emphasises the importance of promoting wellbeing, independence, and personal choice, all of which are central to the campaign.
The Health and Social Care Act 2008 (Regulated Activities) Regulations 2014 say that providers must give person-centred care and make sure it is safe and effective. The campaign helps meet these needs by giving structured support and encouraging safe participation in activities.
The Care Quality Commission (CQC) also highlights how vital it is to treat people with dignity, respect, and respond to their needs (CQC, 2023). The campaign helps providers satisfy these needs by encouraging people to take part in activities that are important to them.
Additionally, the NHS Long Term Plan (NHS, 2019) prioritises personalised care and improved outcomes for vulnerable groups. The Cook & Connect campaign aligns with these priorities by promoting inclusive and person-centred approaches.

Critical Discussion
While the Cook & Connect campaign offers significant benefits, there are potential limitations. One challenge is the need for staff training to ensure effective implementation. Without proper understanding, staff may struggle to apply Active Support principles correctly.
Resource constraints, such as time and funding, may also impact the adoption of the campaign. Some care settings may face difficulties in integrating new practices into existing routines. Additionally, concerns around health and safety in cooking activities may create barriers.
Some staff members may be used to traditional methods of caring for people, which could make it more challenging to accept change. Strong leadership, training, and support will be needed to get over this.
Although there are issues, the campaign's benefits are that it is realistic, flexible, and focused on meaningful interaction. In the future, there could be test programs, collecting feedback, and more use of digital technologies to make things easier to use and more effective.

Conclusion
In conclusion, the Cook & Connect campaign demonstrates how creativity and innovation can be applied to improve Active Support within UK health and social care. By focusing on cooking as a meaningful and engaging activity, the campaign promotes independence, wellbeing, and inclusion among individuals with learning disabilities.
The project shows how important it is to have an innovative mindset when it comes to finding problems and coming up with useful solutions that add value. The campaign deals with real-world problems and helps enhance care delivery by combining awareness, training, and technology.
This assignment shows how important creativity is for improving health and social care procedures and making the world a better place.
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