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Marketing Management (LCMB7024)
Amazon’'s Brand Extension
“Amazon Ecolife”

Amazon o e
e cloud computing, and smart technologies (Jankovic and Curovic, 2023).
co ' e O Amazon already has products such as Alexa, Echo, and Ring that have made
5 the company a leader in the smart home and Al ecosystem (Amazon, 2024).

Brand Extension

Introduction of Amazon

QO Amazon Ecolife is a suggested Al-based sustainable home system
that will help maximize energy consumption and encourage eco~
friendly living by using smart devices that will be added to the
existing Amazon ecosystem.

Q) This brand extension is an attempt to increase the market
leadership of Amazon by providing solutions that are more
sustainable and in line with the emerging sustainability trend in the
technology industry (Saberi and Menes, 2020).

Strategic Fit with Current Market Trend

Q The market of smart homes is expanding at a high rate with the
market size estimated to be USD 1,404.59 billion by 2034, this is a
big opportunity that Amazon EcoLife can take advantage of
(Precedence Research, 2025).

Q The increasing need in sustainable living solutions and AI
technology is a great opportunity to be discussed in the context of
the strategic direction of Amazon, and this extension can be
regarded as a natural one in relation to the current trends in the
market (Jankovic and Curovic, 2023).

R

Relevance to Customers and Investors | sustainability Alignment

Q Consumers are becoming more willing to spend more money on a
items that make them sustainable. PwC (2024) reports that eight
out of ten consumers would be willing to pay a higher price to get
sustainable products.

Q Investors can also take the opportunity of long-term financial
growth given the fact that there is an increasing demand of AT~
based sustainable solutions (Saberi and Menes, 2020).

Amazon Ecolife is a new initiative that directly
aligns with the Amazon Climate Pledge which
targets reaching the goal of net-zero carbon
emissions by 2040 through wastefulness of
household energy and supporting environmentally-
friendly practices.
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