

[bookmark: _GoBack]
UNIVERSITY OF WALES: TRINITY SAINT DAVID


Digital Skills and Research Methods
BMSK4003






Assignment 1








Anthonio Murolo
Student ID 1809921
1809921@student.uwtsd.ac.uk



Work place communication has evolved over the years, where telephones, memos and hand written notes were the norm in exchanging information or used to store information, all this has been replaced with faster way of getting information between parties through emails.  Organisations and individuals can pass information via electronic means which in turn allows for faster response times as well as faster way of getting information out.  Work places have had to evolve with the changes happening in the business world.  With any change there are benefits and disadvantages to changing and evolving, however this paper solely focuses on the effectiveness and benefits of how modern technology has benefited the work place and businesses (Seidel, 2019).  Organisations large and small have been able to improve the way they conduct business.  Business can now reach a wider audience and market beyond their local market, thanks to the internet.  Companies can build their own website and provide information to different markets separated by distance or language.  As an example a medical centre has introduced an online booking system, which now allows for patients to be able to go onto its website and using a calendar identify days and times they would like to book an appointment.  During the booking process, additional information such as the nature of the illness is captured through brief explanation, the local address and contact number is captured in the event a staff member needs to call the patient, as well as additional information on which doctor the patient can select.  What this example highlights is the ability for the medical centre to now be able to be more efficient in how it manages its bookings.  No longer is staff needed to be answering calls, they can be assigned to other functions making them more productive.  The booking system also has the capability to send a text message to the patient 24 hours from their scheduled appointment as well as giving them the option to cancel and rebook to a new date.  Again with technology this can be done through the patients smart phone which in turn avoids the patient needing to go onto their computer or laptop for this.

Technology has provided opportunities for mobile based applications to be used in the work place to help facilitate business process and the way that business is run.  In this part of the report, we review how the use of technology has impacted how an organisation is able to carry out its business.   The growth of emails and the functionalities that come with it has greatly changed the way people communicate with each other whether on a personal or business level.  With the growth in the demand for emails, three of the largest tech giants – Google, Outlook and Yahoo mail have etched their mark in the market.  To date, with more than 1 billion users are using Gmail which is the largest users worldwide.  In second place is Outlook platform owned by Microsoft and coming in third place is Yahoo mail with approximately 225 million users (Digghow, 2018).  Emails have allowed flow of information at a much faster rate, businesses can reach out to a much wider audience via emails.  Customers can now contact a supplier or a business any time of the day to query about a product or to ask for information about a product.  Business can send documents to get signed without the need to having to wait for the physical copy of the document to be mailed out.  Emails have allowed for staff to be efficient, staff can be working from home or away from the office and still be able to answer emails or queries.  Emails can also help avoid telephone tagging, an employee can send an email to their colleague who may have different work hours knowing that the request once received can be actioned.    

Just like how Emails have revolutionised the way business and individuals carry out their work or business, the explosive growth in tablets and smart phones have revolutionised how people work and the way they interact.  Employees can keep in touch with each even if they are not in the office, this personal hand held devices (PDA) allows an employee to be able to check up on emails, have teleconference calls with colleagues who may be located in other location throughout the country or even overseas.  Furthermore an employee can review documents on their PDA without the need of having to carry a laptop with them.  The processing power and capabilities have allowed for someone to be fully mobile and to continue to work while being out of the office.  For example a small business owner is away on holiday but still needs to approve payments for invoices from their suppliers.  By using his tablet the business owner logs onto his online banking application and is able to authorise payments without the need to be in the office or having to go into the bank to make payments.

With this kinds of technology in the market, these have shaped how we as individuals behaviour and interact with each other.  In the current age of social media, whether with Facebook, Twitter or Instagram, people have openly flaunted their personal information to a much wider audience.  Credit card transactions, bookings with an accommodation provider or airline, train have resulted in huge amounts of people’s personal data being captured.  Much of this data is used to better market products to customers or for an airline to customise what is sold to them.  For manufactures access to consumer data and behaviour has allowed them to improve on producing what consumers want.  

Social media platforms have also moved and evolved like technology, new technology advances has meant that people are now making new connections through mediums such as Facebook, Instagram Twitter, LinkedIn which are some of the most common social medium platforms.  For many business social media has changed the way they conduct their marketing activities.  The more traditional marketing approaches have evolved into more sophisticated and user directed marketing.  Business have realised the potential that many of these social media platforms now offer.  As an example a small importer of Carpet in Croydon, has started building its own social media presence online by creating a Facebook page.  Through Facebook, the business is able to showcase their products directly to the consumer in turn avoiding the middle man.  They no long need to have a show room, as they operate out of warehouse and sell directly online.  The benefit to this is the business can now save on spending on rent and shift those funds towards their digital marketing spend.  Furthermore by having an online presence the company is able to load up its range of products that it has available directly to consumers.  So a buyer in Edinburgh comes across the business’ Facebook page one evening and they can scroll through the range of products.  The buy then contacts the company to arrangement payment and delivery of the goods they have ordered.  The advantage to the business is their market has now expanded beyond Croydon, giving it a wider reach to the English market, while for the consumer, the benefit is that they have can remain in the comfort of their own home and shop for the goods they want.  They now have more choice and a greater selection other than what may be available in Edinburgh.  This example although very crude, does help to portray a win-win situation for the business and for the consumer.  

Nevertheless there is also a dark side to the vast amount of personal data that has been collected and captured.  Scrupulous activities by organisations and individuals have also given rise to data abuse.  Individual’s identities can be passed off as someone else’s in order to commit fraud or other criminal activities.  As society has progressed and embraced new technology, individual users are also weary and conscious of the information they share with an organisation. 

Organisations now understand that they have an ethical obligation to safe guard a customer’s personal information, whether this be their credit card details or their medical records.  Safe guards and new legislation such as the General Data Protection Regulation (GDPR) 2016/679.  Enacted under EU law GDPR regulation provides the basis on data protection and privacy those within the European Union.  The regulation gives EU citizens more control over their personal data as well as regulating the way business do business with an individual’s ‘personal data that they collect (European Union, 2018).  In addition consumers are aware of the dangers of their personal information being used for incorrect purposes and are now demanding accountability whenever there is a data breech.   
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