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	Student Number
	2433612
	Student Name
	Salaha Begum

	

	Website Chosen 
	Edan Spa Harborne

	Insert hyperlink to website
	Beauty Salon Birmingham, Eden Spa Harborne

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Its was very easy to access the webpage as the hyper link directed me straight to the home page and it uploaded promptly. I was pleasantly pleased with the speed and insight of the page performance. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it has 4 sub-pages, Home page, Spa page, Treatment page and an Contact page so it’s easy for customers to navigate to the desired page providing topic related to the main page.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. The webpage has a contact page where you can upload your details, allowing customers to schedule appointments or making bookings, once you have entered your contact details Edan spa can contact you to book you in at your convenience.  


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I would like to see a customer review page on their website for customers who are or would like to visit their spa to be able see customer feedback as they do not have this feature on their webpage.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: On the laptop the page is viewed landscaped and on mobile phone it is viewed portrait, but appearance and browsing are both same. It ensures a consistent and user friendly experience across various devices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Clear purpose on what they are advertising, engaging content and responsive design which has a strong call to action making content more memorable to custmers.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No chat tool only contact detail if you wish to call and speak to customer service or you can leave your contact details and Edan Spa will contact customer wishing to discuss treatment.


	Question 2d – How effective are the social media links on the website?


	Answer: 
[image: ] 
Social media links are on bottom of webpage with hyperlinks to access them with ease, for customers to reach a wider audience through their social networks. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: All services are listed on treatment subpage, They have clearly outlined all services offered, including detailed description, pricing and any eligibility requirement for customers wishing to use their services. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There is no customer review page on the website, as I mentioned above a customer feedback link would be beneficial on this webpage for customers to identify areas for improvements in product, service and overall customer experience. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented clearly with detailed information and easy to navigate to desired page to which I would highly recommend to friends and family.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are written next to the service provided ensuring that it is very transparent, visible and clear to understand, there are clear product description, specification, and any relevant details that can help customers understand what service they require.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa

	
	2. Treatment 

	
	3. Local to me 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it comes up on the first recommendation when typed in google search engine.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites are highly relevant in today’s digital age serving as an essential tool for business and individual alike, providing a platform for online interaction for sharing information, enhancing credibility, facilitating marketing efforts and enable businesses to expand their reach and connect with potential customers.
A well-designed website can enhance a business credibility and trustworthiness, as it provides a professional image and demonstrate expertise’s which enables businesses to sell products and services online, expanding their reach and potential for revenue generation, therefore websites are essential for anyone seeking to establish a strong online presence and engage in the digital world.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
As a customer likely to use their service, I would like for an online review page on their website as it is crucial for businesses as it offers a platform for customers to share their experience which can significantly impact a company’s reputation, sales, and search engine ranking. 
Positive reviews build trust and credibility, while negative reviews offer valuable insights for improvements reassuring customers that a business is trustworthy and reliable. 
A strong online reputation with positive reviews can help a business stand out from its competitors. 
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