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[bookmark: _Toc61183474]Introduction:
Entrepreneurship is the mechanism by which growth forces are brought together and benefit-orientated operations are coordinated, or commercial products and services distributed for income. Entrepreneurship does not indicate that people need to start-up new business rather any types of value creating activities are considered as entrepreneurship. This a report of entrepreneurship where there are two parts. Part one is the motivation of entrepreneurship and the impact of economic and cultural environment on entrepreneurship while part two provided recommendations on how support systems may be utilized.
[bookmark: _Toc61183475]Part A:
Entrepreneur has become a significant part of any society. They play contributory role on the development of the society. But on a sudden they do not become an entrepreneurship rather like other activities there are some factors that motivate them to become an entrepreneur (Garg, Matshediso and Garg, 2011) besides when they think of starting a business they face economic and cultural problem which has a great impact on setting up a business. These issues are mainly described in this part.
[bookmark: _Toc61183476]Discussion about Motivation for entrepreneurship:
A variety of scholars have researched the emergence of entrepreneurship concepts. They found that if the entrepreneur was materialistically motivated depends on whether an incentive is recognized (Cardella, Hernández-Sánchez and Sánchez García, 2020). A prominent book on business has noted this is an important implication for entrepreneurs who wants to be creative in thinking and the idea of practicing or improving innovation. There are numerous considerations for beginning a new initiative. Money is essential, but not inherently most essential, according to Amit, McCrimmon, Zietsma and Oesch (Hayter, 2014). They claim that a desire for freedom and the mixture of work and domestic duties are main non-monetary reasons for starting a company. These start-up motivations may have significant optimistic implications that define convincing entrepreneurs. For eg, if an individual is largely motivated by the production of wealth, if the output in the first year is comparatively low, it can be anticipated that she/he is more likely to feel stressed. When the founder is motivated by the need to stay independent, the heavy dependence on a small number of customers or the lender will unpleasantly surprise him/her. If the key motivation for a start-up takes advantage of a potential chance, the manufacturer will encounter other individuals who have come up with almost the same concept or may be facing overwhelming consumer pressure for the new model. Researchers said that almost 90% people have monetary motivation to start up new business whereas 75% people have non-monetary motivation to start a business (Hefer, Cant and Wiid, 2015). 
[bookmark: _Toc61183477]Theories that motivate people to become an entrepreneur: 
There are two theories which motivate a people to become an entrepreneur. These two theories include: 
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[bookmark: _Toc61004703]Figure 1: Theories motivate people to become entrepreneur
Source: (GUNAPALAN and UMMAH, 2016)
The two interrelated arguments, "The Push" theory and the "Pull" entrepreneurial incentive theory, were suggested by Gilda and Levine (Kirkwood, 2014). The Push hypothesis argues that people are motivated by unwelcome external influences such as work discontent, fire from jobs, unemployment, etc. into entrepreneurship. Although Pull theory suggests that individuals engage in entrepreneurial practices to achieve freedom, to make effective use of their abilities, expertise, and experience, etc. Push factors in recent key perspectives include: Uncertainty of Job: People are losing job continuously in the England after Brexit and covid-19 because of the financial crisis which motivates people to become an entrepreneur as small and medium business has less expense so it can sustain during financial crisis through less price of the products. The following figure shows that rate of job loss:
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[bookmark: _Toc61004704]Figure 2: Unemployment rate in England
Source: (Fana, Torrejón Pérez and Fernández-Macías, 2020)
Job dissatisfaction: Organizations never happy or satisfy with their employees’ performance rather they give more stress to the employees which demotivates them to the job. To avoid this stress, they like to set up their own by thinking if he /she gave same efforts to their business than they can earn more money than job. Permanent job security: Entrepreneurship provides security for the permanent income while an employee can lose his job because of politics, change in the nature of the job and so forth. Pull factors include: Achievement: When people do any job in the organization, they generally did not earn achievement for this. All the achievement goes to the organization but when they do the job in their own business achievement is of his/her own. Independent: People have to stay certain boundary during the job. They have to follow certain timetable during the job. There are some people who do not like to follow certain rules rather they have more independent mind-set. For them entrepreneurship is perfect. The following figure rates of push and pull factors varies from men-women:
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[bookmark: _Toc61004705]Figure 3: Push and pull factors
Source: (Kirkwood, 2014)
[bookmark: _Toc61183478]Impact of economic and cultural factors on start-up:
After being motivated to start up a business there are different macro –environment which has great impact on entrepreneurs. The most two element that has impact entrepreneurship include economic environment and cultural environment. The most immediate and direct impact on entrepreneurship is the economic climate. This is possible that people are becoming entrepreneurs because of need or there is no other work or no opportunity although there are many researchers who are not agree to statement. The economic factors impacting the development of entrepreneurship are as follows. 
Capital: For the base of an organization, capital is one of the most significant development elements. Rising capital investments in sustainability ventures contribute to higher benefit that helps to speed up the capital accumulation process. The market operation also gets a boost, since investment funds are readily available. In U.K the startup company does not get enough from the bank because of security concern which hinders their business. 
 Labor: Quick accessibility also impacts entrepreneurship by right form of employees. Efficiency rather than amount of work affect entrepreneurship's creation and growth. Infrastructural facilities like reliable transport will solve the issue of labor immobility. After brexit U.K suffering from the labor shortage side by side the labor cost has increased tremendously.  
Raw material: There is no focus on the need for raw materials to grow some manufacturing production and its impact in the emergence of entrepreneurship. No business can be created or an entrepreneur can emerge in the shortage of raw resources.  Because of the excessive tax the entrepreneur needs to import raw material at high cost make difficult for them to sustain.
Market: For the development of entrepreneurship, the function and value of market is significant. No businessman can imagine living in the absence of the most current industry awareness and new marketing strategies in a modern competitive environment. As there are many competition on the market specially the big companies offer products as less price because economize of scale and economize of scope the startup faces difficulties because they can avail economize of scale and economize of scope at the beginning. 
Infrastructure: Entrepreneur growth ensures that connectivity and transport services have been properly established. Not only does it further broaden the demand, but it also extends industry horizons. Take for example the development of a postal and telegraph system and road and highway building in England. It led to a large amount of entrepreneurship in the 1850s.
After economic factors culture has a great impact on startup business. The relation between the culture of an enterprise and creativity including innovation is like the correlation between living and breathing clean air. Motives direct people to action. Right incentives such as profit-making, reputation acquisition and social status attainment are required for entrepreneurial development. If such motivations are solid, creative and talented men can take risks and invent. The influence of these motivations depends on the ethos of the nation. If the culture is entrepreneurship focused, it would applaud and praise entrepreneurship; it would admire capital accumulation as a way of life. The culture of the England has welcomed entrepreneurship which has increased more people to indulge in entrepreneurship. The following figure shows the entrepreneurship 
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[bookmark: _Toc61004706]Figure 4: Entrepreneurship rate based on different areas
Source: (Anokhin and Wincent, 2020)
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