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The report aims to discuss how social and digital media can be used to reach a wider customer base and discuss the advantages and disadvantages of this technology.
Customer reach: We live in a digital world where media and technology are being used on a constant basis by customers. This means that personalised content centred around customers should be prioritised: “Companies can better drive growth by creating journeys that align with their customers’ purposes” (Cornfield, 2021). With the support of using social media and different forms of digital media in several diverse ways, companies are able to influence customers on a wider range of channels, for instance on Facebook, LinkedIn, Instagram, YouTube and TikTok. Today, there are many businesses that only operate digitally without a physical store e.g. ASOS, more and more self-employed ecommerce businesses working from home. Even with the wondrous powers of modern marketing and the various tools and techniques available to us, businesses still struggle to retain and grow their customer bases. Customer reach should extend to other forms of media including blogs, emails, texts, podcasts and social media posts to drive engagement and create the desire to purchase and engage. Targeting the audience to see which platform they spend their time on, creating an attractive post on feeds, and social media campaigning builds awareness.
Social Media: People are spending most of their time on social media, for example Facebook. Facebook is the trendy social media platform: “2.09 billion users log in to the app or site each day” (McLachlan, 2024) so it has a global reach. “Social media is a core component of any digital marketing strategy: it can build brand and customer loyalty, strengthen customer relationships, increase reach, and drive business growth” (Nancholas, 2023). Social media posts, messages and comments allow customers to reach out in real-time. Customers can engage with the business easily and businesses can quickly respond to their issues or feedback. Businesses can use this communication channel to foster a close relationship with all customers and bring in new ones. 
Digital Media: This has transformed the way businesses, vloggers, podcasters and more can operate or function to connect and communicate with audiences on a global stage, not being bound by geographical restrictions. Digital media is important because it supports and enables businesses, consumers and influencers. It is possible for small businesses to reach a far larger audience quicker using digital media. Along with social media, digital media has become the mainstream innovator for small businesses by targeting a specific audience to reach the maximum impact on sales and recognition. For example, a business selling toys will look to target both the parent and child. They may send out emails and personalised ads on pages that the parent may browse, while for children they may place ads on YouTube and kids TV channels.

Advantages of Social and Digital Media: These marketing technologies are the perfect tools to reach a far greater and broader array of customers in the modern era. For example, with Facebook and Meta, “more than 200 million brands use the platforms to create virtual storefronts and connect with customers very month” (McLachlan, 2024). Dealing with customers, building a brand, creating engaging content, and improving customer loyalty – these can be achieved through the magic of social and digital media. They all rely heavily on the digital and social market in all forms, it has the potential to greatly expand businesses through awareness. Through this, they can tap into global markets, reach new customers, and increase their revenue stream.
Digital media can be used to quickly evaluate what is trending, what is not working, what is working, how an idea that works can be progressed further. Businesses can use data from their media channels to look for any pitfalls in their marketing or see what is working well. For example, an online business can monitor their website to see how much traffic is generated towards their site in a single day, using the appropriate software. This data can then be broken down to help pinpoint the source of traffic and help to reallocate or apply more marketing in the important areas.
There are many marketing companies who specialise in digital and social marketing who can help propel businesses with an analytical and strategical approach to help meet the customer’s needs. Communication has become far easier for businesses because of digital media, significantly improving customer relationships by providing a global and instant real-time communication platform. Many digital media tools are also initially free or have a freemium package and are readily available to everyone depending on how far you wish to reach your customer base and your budget.
Disadvantages of Social and Digital Media: Any negative feedback or criticism can be visible to the audience through social media and review websites. “A single negative incident or social media backlash can significantly impact a company’s reputation” (Shah and Borkakoty, 2024). Competitors could also study your business and branding through this feedback channel as it is easily accessible. 
Accounts can be hacked, the result of this may be a loss of customers, or even worse private and confidential information. Someone could open a fake account and use the details to send phishing material to customers, then steal data which will ultimately affect the business.
The media marketing process is also time consuming, as a lot of time is required if you want your company’s profile to be visited. This requires frequent updates to drive participation, providing customers with rich content and answering their messages. Finally, the whole process may not be completely free, there are plenty of platforms that may charge a fee or subscription, or you may need qualified marketers which have to be budgeted.

Conclusion: In conclusion, the impact of digital and social media on the public is undeniable. It has transformed the way we communicate, distribute information, and connect with others. However, it is important to recognize the potential benefits and drawbacks. “As more individuals use the Internet for information, there has been a rise in digital content to meet the need. By 2030, the global digital content creation market is anticipated to be worth $38.2 billion.” (University of Bolton, 2022). There is no denying that in this day and era digital media is fundamental for anyone looking for the advancement of their customer base and brand loyalty.
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