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[bookmark: _Toc1281959616]INTRODUCTION

[bookmark: _Int_dFVNjOJ2][bookmark: _Int_Q9q5QX1e]The chosen topic is about social media and marketing. Social media has fundamentally transformed the marketing landscape, offering innovative ways in business to connect with their target audience. This explores the evolution and impact of social media as a marketing tool. By contrasting traditional methods with modern digital we can see how companies are using social platforms to reach new customers. Examining the role of social media in contemporary marketing, this report provides a comprehensive understanding of their advantages and disadvantages in today's digital age. Marketing is "the science and art of persuading customers to buy.” (Kotter, 1974)
The first official definition attributed to marketing appeared in 1935 and was adopted by the National Association of Marketing Teachers, predecessor of the American marketing Association this definition lasted for 50 years, until 1985 when it was replaced. The definition is refreshed once every 5 years. For a marketing plan to be successful it must reflect the wants and target market.

2.MAIN BODY

[bookmark: _Toc156316295]2.1 Overview of social media, its use, and development in recent years.

[bookmark: _Int_W79xoCBM]Social media has revolutionized the way people communicate and share information through different platforms like Facebook, Instagram, TikTok, Twitter and LinkedIn. Have become integral parts of daily life. Initially, social media was used primarily for personal communication and networking, but it is role has expanded significantly. Over the past decade, businesses have increasingly leveraged social media for marketing, customer engagement and brand building. The development of social media algorithms targeted advertising, and influencer partnership has made it a powerful tool for reaching specific audiences. 
                                                           
[bookmark: _Toc451925974] 2.2 Outline what marketing is and what methods are open to companies, traditional versus modern.

Marketing is the process of promoting, selling, and distributing a product or service. Traditional marketing methods include print advertisements, TV commercials, radio ads and billboards. These methods are often broad in scope and can be expensive, with limited ability to measure precise impact. Modern marketing, on the other hand, encompasses digital marketing strategies such as search engine optimization (SEO), content marketing, e-mail marketing and social media marketing. These methods offer more targeted and cost-effective ways to reach potential customers. Digital marketing allows for real time analytics and the ability to adjust campaigns based on performance data.

[bookmark: _Toc1548386622]2.3 Describe social media can be used for marketing and researching new customers

Social marketing involves creating and sharing content on social media platforms to achieve marketing goals. This can include posting text and images update, videos, and other content that drives audience engagement. Businesses use social media to engage with customers through comments, messages, and interactive posts.
use. Drive traffic to their websites by including links in posts. Generation leads through targeted ads and promotions. Foster customer loyalty by creating a community around their brand.

[bookmark: _Toc192865219]2.4 Outline The advantages of using social media as a tool for reaching new customers.
Social media platforms offer free profiles and cost-effective advertising options, making it accessible for businesses of all sizes. Businesses can forget specific demographics, interests, and behaviors, ensuring their ads reach the most relevant audience.                                                                                                                                                       
· Social media enables direct interaction with customers, fostering relationships and building a loyal customer base. 
· Companies can receive immediate feedback on products and services, allowing for quick adjustments and improvements.
· Content can be shared widely and quickly, potentially reaching a massive audience through shares and retweets.
· The best strategy for bringing in new customers is to encourage satisfied customers to share your product and recommend you further by sharing a product post.
 
[bookmark: _Toc126738663]2.5 Outline the disadvantages of using social media as a tool for reaching new customers.

· Maintaining an active social media presence requires consistent effort and time to create and curate content. If not, enough time is given to interact and the number of interested followers will start to decrease.
· Public platforms can attract negative comments and views which can harm a brand's reputation if not managed properly.
· Social media algorithms frequently change, which can impact the visibility of content that are constant strategy adjustments to keep us safe and stable.
· Businesses must navigate privacy laws and ensure the security of customer data.
· While there are analytics tools available, it can still be challenging to measure the direct return on investment from social media efforts. It can also be classified as a violation of personal information.




[bookmark: _Toc2028882679]3. CONCLUSION

In conclusion, to get things right for your business, the two important aspects of marketing must be considered: recruiting new customers and maintaining relationships with existing customers. Marketing can be considered “a true art", the mastery of an acquiring success and prestige. The three ways we consume information online are text, image, and audio. A blog is a text- based medium. Visuals come in the form of videos and podcasts in general, help to promote the company and if you are invited to a podcast. Can be sometimes hard and challenging but by having protection and safety of their information and be aware of competitors and risk of online fraud can help expand the brand and they will also make your company be more able Decrease new products and expose them to the public. This means that the customers will be able to buy more products, which will lead them to buy more. Deal if the products are high quality and the site is secure. Regales of what your social media goals are, educating your appendices is always a smart route to take. If you provide valuable information and practical advice, people will look to you as an authority and in time, may become loyal customers.
Any business plan also contains a detailed marketing plan from which it must appear that you know very well the marketing in which you are going to launch yourself and that you have a sharp vision of the product you are launching.
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