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This research highlights the significance of effectively monitoring guest services approaches by elaborating on the roles and responsibilities of the employees and hotel management because they are role models and key players to provide great success and promotion to the organization because satisfied and trained employees are the reason of customer satisfaction which attract them towards the great services and facilities of the hotel which enable the customers to retain with this hotel’s services for long time. This study also highlights the significance of reputation management for the online presence of hotels in order to keep the customers up to date with all the facilities and services of the hotels. This study also focused on the service culture, the future impacts of technological advancements in the hospitality industry of the UK and customer loyalty.
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In this research highlights the importance of effectively monitoring guest service approaches, and it is only possible with the support of the employees and hotel staff that entertain customers who visit the hotel for a stay to fulfil their personal and professional purposes. Are evident in that the hospitality industry of the UK is the most important, critical, and essential that has a great significance which facilitates customers and provides great opportunities to employees in terms of career growth so they can better productivity and satisfy customers to attract them towards the products and services of the hotel. 
[bookmark: _Toc147194735]Main Findings 
It’s observed from the findings that the hospitality industry of the UK is very competitive, and hotel businesses need to be up to date with all the latest hospitality trends according to the market to avoid all the challenges and issues. It is also observed that companies are responsible for making sure that the services and products that are provided to travelers are of good quality. According to Rahimi et al. (2017), Hotel management is the key player and is responsible for checking and balancing all the operations that are happening in the hotel industry to ensure the quality of the work and to check the activities of the employees. So, it is obvious that employees are the center and indicators of the company on which all the success and failure of the organization. Customer satisfaction and attraction depend on the attitude and behavior of the employees because hotel staff deal with local and international customers, so it is the responsibility of the staff to provide greater facilities and services to all the customers. According to Neupane et al. (2022), It is evident that managers and leaders are responsible for providing better training, directions, and guidance to the employees to improve their weaknesses and listen to their queries with the help of negotiation which is possible with the help of effective and efficient communication, communication, and collaboration. According to Marinakou et al. (2019), It is also necessary that managers give proper training in skill development to the employees and provide them with a friendly environment by bringing them on a single platform so they can provide unique and innovative ideas for better productivity of the company which also results in increased firms value. These practices are more useful and beneficial for monitoring and exploring guest service approaches. 
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Reputation management is the type of online management for hotels that incorporates various strategies, tools, and techniques which hotel management, managers, leaders, and employees use to explore and monitor the overall performance of the hotel. According to Mehta et al. (2023), Reputation management is the most important, essential, and critical method that has great significance in the hospitality industry for the hotel business because it helps to enhance revenue generation along with increased sales and assets, and it is possible by earning the complete trust of customers and clients and also possible with the relationships of past clients. According to Gössling et al. (2018) and Proserpio et al. (2017), Reputation management highlights the online presence of Blackpool Hotel, TripAdvisor Hotel, and various other hotels in the UK along with the reviews and feedback that are received from the customers, which is better to know whether the customers and clients who use the services and facilities of the hotel are satisfied or not. According to Berezina et al. (2016), This online reputation management of the hotel industry also helps the hotel management to improve their styles, systems, operations, services, and facilities by the review of the customers that helps to acquire new customers and also results in retaining the existing ones. Increased numbers of clients or customers are the reason for the achievement of all the required goals and objectives that are already set by the hotel in order to achieve successful outcomes, accomplishments, and achievements. It is the most significant method that helps to gain the trust of loyal customers by attracting them to the hotel and its products and services (Nicoli et al., 2017).
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After the discussion of reputation management for the online presence of hotels, it is necessary to discuss the service culture of the hospitality industry in order to make the customers more satisfied and happier. According to Daskalaki et al. (2016), Service culture represents that a company focuses its goals, mission, and processes to serve the customers first and foremost by giving them preferences and priorities. The goal is to provide the best experiences, respect, and value to the customer, and it is the responsibility of all employees to focus on that goal and work hard for their accomplishments. There are three significant elements of service cultures that specify their importance, and these are commitment, attitude, and action. These three critical factors enable the team members to create a diverse and friendly work environment for the employees by promoting a service culture in which all can feel flexible and reliable whether they come from multicultural backgrounds and speak different languages because service culture alleviates challenges or conflicts and discriminations that caused due to different traditions, beliefs, norms, and values customers have. According to Mohammadi et al. (2023), An environment with diversity, equity, and inclusion impacted customers positively and helped to gain their attention to promoting business by generating greater revenues.
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It is obvious that customers are the assets of every business, but if it talks about the hospitality industry, then it is operating with the support of the customers and the clients, whether they are local customers or internationals. According to Rahimi et al. (2016), Happy and satisfied customers refer more customers to the hotel by praising its services, facilities, and products to their families and friends. Loyal customers are not the only reason to generate revenues; but they also spread this word globally for the awareness of others. Due to the great support of loyal customers, there are more chances of the great success and promotion of the hotels, which further results in the development of economic growth, financial stability, profit maximization, increased sales and assets, and increased firm value (Rahimi et al., 2017).
[bookmark: _Toc147194739]Future Technological Impacts
In this well-developed country, everything is invented with the help of scientific inventions because the modernized world is updating rapidly and everything is promoted to an information system, which results in technological development and advancement because technologies help to complete tasks and assignments more quickly without any wastage of times and without any constraints and hurdlers (Giousmpasoglou et al., 2020). According to Tao et al. (2018), Technological advancement also results in less manpower because tools and technologies work faster and improve the complete existing system. Augmented reality (AR), virtual reality (VR), internet of things (IoT), smart rooms, digital receptions and front desks, keyless and card room entry, smart payments, smart check-in and check-out, and various other technologies that are using buy the hotels in the UK to promote UK hospitality industry and to catch the attraction and attention of the loyal customers (Ivanov et al., 2019). 
[bookmark: _Toc147194740]Conclusion
In the current study, there are some guest service approaches which are effectively monetarized to elaborate the importance of customer service in the hospitality industry of the UK; from the above discussion, it is concluded that employees are the representatives of the customers and clients who deal with them and satisfy them in order to fulfil their needs demands and requirement et for the better achievement of the goals and objectives of the hotel. 
[bookmark: _Toc147194741]Recommendations
Some recommendations are required to make the customer services of the hotels in the UK more effective and efficient, and these suggestions are mentioned below:
· Hotel management provides feedback forms to all the guests and customers so that they give reviews, which helps the hotel management improve the system by making innovative practices in order to satisfy customers and clients.
· Hotel management introduces advanced technologies for better productivity in order to satisfy customers and gain their trust and loyalty.
· Green management and traditional leadership styles can be adopted by hotels to make the system more productive for revenue generation, which is possible with the great support of the customers.
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