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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Loads quickly and feels easy to use. Most pages appear within a couple of seconds, and navigation is smooth, so looking or finding information doesn’t feel slow or frustrating. Speed can vary a bit depending on your devise or the internet connection, but overall, the site is designed well and usually delivers a fast, straightforward experience for most visitors.  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? Yes, the website has plenty of sub -pages for things like food, and details for each centre.
A prospective customer can move around the site quite and easily using the main menu at the top, along with clear link in each page. Everything is laid out in straightforward way, so it is simple to find the right section and get to the booking or enquiry pages without any confusion.  


	Answer: 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book via the website and they also offer online booking for party packages, such as birthdays and Christmas events.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Yes, the menu could be clearer and easier to scan and also centre pages could include more practical details, like parking or accessibility.  


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks clean, bright and generally pleasant to use. It  layout is simple and focuses on making information and looking options easy to find. On the computer, the design appears wider with more item visible, at ones. On the a phones, the layout becomes more compact, with stacked section and extra scrolling. Even with these changes, the site still feel clear and easy to navigate on both devices for mosty typical everyday users overall 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses bright, energetic photos to create a fun feel. Videos are simple and show the atmosphere without being distracting. The colours are bold and help key buttons stand out. Overall the visual make the site look amazing and easy to navigate.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have appears to use a live chat tool. Instead, it offers contact forms, phones numbers, these options work well for detailed questions, but the lack of real time chat can make quick enquiries a bit slower 


	Question 2d – How effective are the social media links on the website?


	Answer: the social media links on the website are clear and well placed, helping drive engagement and bookings, though mostly focused on Instagram. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Hollywood bowl UK clearly shows its services with dedicated pages, descriptions, pricing, and looking option. Images, videos, FAQs, and brochures and plat for bowling, parties, event and food.21


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer’s review is easily available on Trustpilot and TripAdvisor, and they are regularly updated with recent feedback, showing current customer experiences and satisfaction.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The website shows high quality service through clean facilities, friendly staff, clear information, and fun experiences, making it ideal for families, friends, parties or special events.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:yes clearly shows prices, which reflect their high quality facilities, friendly staff and enjoyable experiences, helping customers plan visit confidently and trust the service offered. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Familly activities 

	
	2.Bowling 

	
	3. Party venue

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When you search for bowling or party venue on google, Hollywood Bowl UKs website usually appears in the top ten so it is easy to find.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still important for modern UK businesses. They act as central place where customers can find information’s, check prices, read review, and make booking or purchases a professional website builds trust and shows the businesses is reliable. Even with social media website give full control over how services are precented. They also helps businesses appears in search result, attracting new customers for companies like Hollywood Bowel UK, The website is essential for promoting services, sharing update, and making it easy for customers to plan and book visits. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest adding clear links to all social media platforms on the homepage not just Instagram. This would make it easier for visitors to follow and engage, helping boost booking with a wider audience.
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