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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Acocks Green Bowling Club website impressively loads in under 3 seconds, delivering a smooth, seamless experience that keeps visitors engaged from the start.Optimised images and clean coating ensure swift navigation between pages, whether browsing news, fixtures or membership details. Even on mobile devices or slower connections, the site remains responsive, reflecting the club's commitment to accessibility. The quick load times strengthen user satisfaction, encourage deeper exploration.And showcase the clubs professionalism and modern approach online. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the website does contain sub pages for example at the top of te website allows to click on the latest offers which will take you to another page. A customer can navigate easily by just clicking on different tool bars and just scroll around.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes it allow to book vie the web page. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: they haven't utilised the whole space of the website could put more in and also can make the tool bars a little bigger.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: they are very similars except n the phone allows you to save your preferences and the to search for the other pages you have to click on the menu and gives the rest of pages you can click on.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Acocks green bowling website uses vibrant imagery, bold video snippets, and energetic colours to capture the fun, family-friendly atmosphere.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The acocks green bowling website does not feature a online chat tool. It only has the traditional contact method.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the website are clearly visible in both the header and footer, making them easy for visitors to find and access. The effectiveness is limited due to relatively low engagement on the platforms themselves.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The site outlines key offerings- tenpin bowling with 20 automated lanes, computerised scoring, bumpers for children, and ball ramps for juniors. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The acocks green bowling website does not host customer reviews directly on its own platform. They rely on third party review sites, for example tripadvisor.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: yes, the service is presented as high quality on the website through a combination of visual content, detailed descriptions, and emphasis on the customer experience. I would recommend it easy to use and scroll around to find discounts, its flashy and interacts with the customers itself.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer:
Even though the prices are displayed clearly, there are a lot of overwhelming and distracting patterns- that detract from the message.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowing

	
	2. Activities

	
	3.  Things to do

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
 Yes it does appear in the top 10 key results in Google Search.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
It is current with trends and a classic, it has everything that is required on there such as price list, activities, bookings and general information.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

I personally would go for a more simple pattern layout, causing less distraction and being overlywhelmed.
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