	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2512302
	Ajadalu Odion
	Syafiq Zolkeply

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://www.yogareading.co.uk  

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It took around 1 to 2 seconds for the entire website to be fully loaded. According to (pingdom.com, n.d.), a website should be ideally loaded in less than 2 seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains sub-pages. Prospective customer can click on the page menu at the top-right-corner of the website to access information about the services and other information.  According to (Tomasis, 2024), The standard website structure should allow for a more extensive and detailed presentation of content, with a clear hierarchy and navigation system.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make booking on the home page with the black tab at the top-right-corner which is part of the website menu. According to (The Bottom Line by Square, 2023), A strong booking website can make it easier for a business owner to manage business and day-to-day tasks.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Yoga Reading website could be easier to use by simplifying its menus, improving mobile design, and making links clearer. Enhancing accessibility, speeding up pages, and using consistent wording would improve the experience. A simpler homepage, clearer booking steps, and a search option would make navigation smoother for all users.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Yoga Reading website has a calm and welcoming look, using soft colours and peaceful images that match its purpose well. On a computer, the layout feels open and easy to read, creating a pleasant browsing experience. However, on a mobile phone, the layout feels tighter, with smaller text and buttons that are harder to use comfortably (Nielsen Norman Group, 2024).


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Yoga Reading website uses gentle, nature-inspired images and soft, earthy colours that create a calm and welcoming feel. Photos of yoga sessions, teachers, and peaceful spaces help visitors connect with the studio’s friendly atmosphere. However, it could use a few short videos to make the experience more engaging and personal.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Yoga Reading website doesn’t seem to have a live chat feature, which makes it harder for visitors to get quick answers or support. Adding an online chat tool would make it easier for people to ask about classes, schedules, or bookings and help create a more friendly and responsive customer experience.


	Question 2d – How effective are the social media links on the website?


	Answer: The Yoga Reading website doesn’t seem to have a live chat feature, which makes it harder for visitors to get quick answers or support. According to (Salesforce, 2023). Adding an online chat tool would make it easier for people to ask about classes, schedules, or bookings and help create a more friendly and responsive customer experience.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The Yoga Reading website does a good job of showing its services through clear sections like classes, workshops, and teacher training. Each area has helpful details about schedules and prices, so visitors can easily understand what’s offered. However, the main page could highlight the key services more clearly for quicker access (according to Nielsen Norman Group, 2024).


	[bookmark: _Int_wK2WJIOX]Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for Yoga Reading are mainly available on external platforms such as ThreeBestRated, which states that “Yoga Reading is rated 4.9 out of 5 based on 117 customer reviews, recognising its high-quality teaching and welcoming atmosphere” (ThreeBestRated, 2025). However, the official website itself doesn’t show any recent or dated reviews, making it unclear how regularly new customer experiences are updated or displayed online.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Yoga Reading website presents its services as high quality through a professional design, clear class details, and images of skilled instructors. It builds trust through awards and positive feedback, creating a friendly, welcoming atmosphere. As Mindbody (2024) explains, “a yoga studio stands out when it combines skilled instructors, a welcoming atmosphere, and clear communication of its values and offerings.”


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the Yoga Reading website makes its prices clear through a dedicated pricing section that lists class passes, memberships, and drop-in rates. The prices appear reasonable and reflect the high quality of teaching and welcoming environment offered. As noted by HubSpot (2024), “transparent pricing builds trust and helps customers feel confident about their purchase decisions.”


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2. Classes

	
	      3.   Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when typing the words Yoga, Classes, and Reading into Google, the Yoga Reading website appears among the top search results. This shows that the company’s site is well-optimised and easy to find online. It usually appears near the top of the page, making it simple for people to discover and visit.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very relevant in modern UK business. They act as a company’s digital home, helping customers find information, make purchases, or book services anytime. A well-designed website builds trust, improves visibility, and supports marketing efforts. As Forbes (2024) notes, “a professional website remains essential for credibility and customer engagement in today’s digital economy.”


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest adding a live chat feature to the Yoga Reading website. This would make it easier for visitors to ask quick questions about classes, prices, or bookings without waiting for an email reply. As Salesforce (2023) explains, “live chat makes it convenient for customers to get in touch with a representative right away,” helping improve communication and overall customer experience.
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