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 Fast fashion is a business model that is based on mass production of cheap clothing, that generates massive destruction to the environment and uses employees to their breaking point. The main issues according to Farghaly et.al. (2024) are extensive energy and water waste. In the process of production many toxic chemicals are released into the water polluting wildlife. The main purpose of large-scale production of low-quality clothes is to meet demands of customers who are used to changing the content of the wardrobe several times during the short seasons as stated by Paakkonen (2023). Another reason for constant shopping is very low-quality of materials used in clothes making. Mass production of clothing is required to meet the demands for current trends, says Olivar Aponte et.al. (2024). There are many 
e-commerce platform that allow customers to make shopping purchase from their homes, this behaviour makes it easier to make choices and fuels consumption. In recent years fast fashion changed the way people see clothing, companies like Primark, New Look or Pepco offer the latest trends at affordable prices with incredible speed. Brugman, van Huijstee and Droog (2026) states that companies use ‘’greenwashing’’ and misleadingly claim that they care about the environment. However, all that convenience and accessibility is a significant problem for the environment that is often overlooked. Consumers are very easily influenced by quick purchases, but the real price will be paid much later. 
This research document will discuss issues related to parents’ behaviour when shopping clothes for their children. Parents shops for several key reasons, from pragmatic life needs to emotional and educational aspects. Many of the shopping choices are influenced by their children. Most parents feel strong sense of responsibility to adapt sustainable lifestyles, often driven by the desire to protect the planet for their children. However, most of the parents feel they do too little, citing time, convenience, and cost as major barriers. Parents wishing to  have access to more eco-friendly options. This study aims to analyse the gap between shopping behaviour of parents of children aged 5-9 and 10-13 in correlation with sustainable lifestyle and decision-making. The research will outline reasons for parents’ shopping choices including struggles, pressure from children, pressure from society. 

[bookmark: _Toc223119404]Aim
To critically analyse how parents perceive and exercise responsibility for sustainable consumption within the context of fast fashion.
[bookmark: _Toc223119405]Objectives
1. To investigate shopping behaviour of parents with children aged 5-9 and 10-13.
2. To analyse reasons for fast-fashion consumption.
3. To evaluate what are the principal consumption values that push parents’ habitual purchasing behaviour.
[bookmark: _Toc223119406]Research Questions
1. What are the reasons for parents high spending behaviour?
2. Why fast fashion prevents parents from following values in line with ecological consumption?
3. How parents’ knowledge about sustainability creates shopping behaviour?
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Fast fashion is inexpensive but fashionable. Clothes that are poorly made and replaced  in support of emerging designs says, Owusu-Wiredu (2024).  It is characterising low price and constantly changing trends (Boman et.al., 2026). Over the past decades clothing consumption increased dramatically according to Bour et.al. (2023). Yet this issue has high environmental and wellbeing toll, says Bailey, Basu and Sharma (2022) that will be paid much later. Gustavsson et.al. (2022) argues that textile production has a massive impact on water waste and pollution. Production of materials require using dyes (chromium, lead) that are cancerogenic and has potential to harm human health explains Bruzzoniti et.al. (2024) whereas Santiago, Cunha and Cobral (2025, p. 909) claims that ‘application of fructose (…) and indigo extracted from the Indigofera tinctoria plant’ is more sustainable and eco-friendlier. Schmidt-Przewoźna, Kicinska-Jakubowska and Romanowska(2025) note that many natural dyes have antimicrobial properties and are less harmful. Textile sector has a huge effect on the environment releasing 1.2 billion of carbon dioxide (CO2) per year into the atmosphere according to Nayak et.al. (2025). 
Fast fashion has influence over parents’ shopping behaviour. Many of the parents’ purchasing decisions are primarily driven by their children’s needs. Maslow’s Hierarchy of Needs (Maslow and Lewis, 1943, 1987) explains human needs from the most basic (psychological) to the highest (self-actualisation). This theory shows why parents spend more money on their children. According to van der Wilt (2024) children want to match peers and be included by other children in the friends group. Many of these decisions are dictated by marketing materials children see in TV or online specifies Vasumathi, Dharshini and Dhanuskumar (2025). Smaller children rarely compare with each other, but when children hit puberty all pressure from peers and society make them ask for more designer clothes, better brand shoes and accessories. Children that are socially accepted much quicker build and maintain friendships says Devic, Vujacic and Joksimovic (2025). Parenting involves constant decision-making about money, time, and children’s needs. Buying durable, ethically produced clothing is often more expensive, tight budget make those purchases unrealistic in a long run. A slow fashion business model that include reuse, repair and second-hand retail can help in reducing waste, says Centobelli et.al. (2022). Parent with low income, who need to think more practically, choose cheap, easily replaceable clothing, even if it conflicts with their values. Fast fashion makes it difficult for parents to live according to green consumption even when they genuinely care about the environment. Iyer and Ragade (2026) state that 89% of parents are more eco-conscious and want to buy more sustainable natural clothes that less pollute the environment. To examine how parents’ knowledge about sustainability and their shopping habits can help reduce waste and increase slow fashion analysis of KAB model will be performed. According to Li et.al. (2023) the KAB Theory (Knowledge-Attitude-Behaviour) was first introduced by Kruger and Kearney to assess knowledge about information safety. It is a psychological model suggesting that acquiring knowledge (information) creates attitude (evaluation/ emotion) what then turns into change of behaviour. This model is used to explain and predict human responses, suggesting that education is key to changing actions. However, in practice, attitudes do not always shift directly into behaviour as humans are more complex explains Kanada et.al. (2022). Parents involved in raising kids have higher sense of responsibility towards their children. Synthetic materials that clothes are made of are producing microplastic that pollute oceans, it is also found in children’s bodies and can cause health problems (Nadarasan et.al. 2025). Parents who knows about danger associated with synthetic fabrics choose natural fabric. Unfortunately, many fast fashion companies blend synthetic materials with natural causing less choices for parents. Companies like Primark or New Look should have larger selection of natural fabrics for parents who think about children’s health first. Parents who would like to live more ecologically are forced to buy synthetic fabrics even if it is in contradictions with their believes. Unfortunately, sustainability is one of the least problems for parents that struggle with finance and are unable to live according to green consumption. It is important to make small changes every day so children can learn from parents more sustainable ways, says Shah (2024). 
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Epistemology of the research will examine the theory of Maslow’s Hierarchy of Needs and KAB theory. The cognitive process will outline how parents make their decisions and what directs them toward knowledge about sustainability. The empirical knowledge will be concluded from research papers and interviews taken with parents of children 5-13 years old. Ontology of this research is to explore the reality of the parents and their view necessity and casualty while making shopping decisions. 
This research will use qualitative methods to obtain data. To collect  the best possible data, interviews with parents will be conducted. Interview provides high-quality data collection, contextual information (the why?) enabling a deep understanding of respondents’ motivations, attitude, and emotions according to Gupta and Gupta (2022). Verma, Verma and Abhishek (2024) states that empirical evidence provides tangible, measurable data. It allows for flexible question refinement, verification of reliability (through behavioural observation), and the collection of detailed qualitative data, often impossible to obtain through surveys. Qualitative methods were chosen due to short time period. Data will be collected from maximum of 30 people that will be possible to analyse and draw conclusions. Samples will be chosen from Cardiff. The non-probability sampling method will be convenience and purposive to target specific characteristic of parents that are immigrants living in Cardiff. Interviews will be taken individually, recorded with phone, transcribed and analysed. Participants will be guaranteed  anonymity. 
Observation method will be performed. Researcher will visit places like Primark, New Look, Pepco to obtain data through observation of body language, conversation between customers and choices of their shopping carts. 
Secondary data collection will be conducted through Google Scholar and University Library. The aim is to read minimum of 100 different journals, articles, and case studies to understand deep problem with fast fashion and children’s influence on parents’ shopping behaviour. 
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In conclusion, parents feel pressure from children who demand new, fancy clothes and accessories, pressure from society that want everyone to care for the environment and the planet. Parents live in contradiction with their believes to adapt green consumption and the fast fashion is convenience and easily accessible. The limitation of this research is time and wordcount that enables writer to explore topics on sustainability and parents’ shopping behaviour. Further studies are required to perform to enhance knowledge and understanding of what are parents’ motives and beliefs on sustainability and fast fashion.  
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