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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quickly on both desktop and mobile devices. Pages open within a few seconds, and images and content appears smoothly without noticeable delay.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, there are quite a few sub-pages such as booking, locations, offers and food. They are easy to find using the menu at the top of the page. All subpages are clearly labelled and therefore relatively easy for the customer to navigate. The subpages are highlighted using a different font to ensure it contrasts against the background colour. This ensures that the customer can quickly and easily identify the subpage they are searching for.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the customers can book directly on the website. There is a ‘book now’ subpage that is clearly visible on the initial website page. This is important for the customer to be able to access quickly without having to search for it. This is both shaped and coloured differently to other subpages to ensure it draws attention from the customer at the first glance.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Although the usability of the website is universal, some pages appear very overcrowded. The text on some subpages is quite small, and this could lead to some customers missing important information. It is very clear that the website is designed to draw in a younger crowd using bright colours and many images of teenagers and young adults. This may impact an older person’s judgement of the venues.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website is very vibrant and colourful. The colours used would attract a young crowd. The font colour used for the subpages contrasts the background colours well. The website appears much more compact on a mobile however it is still very easy and quick to navigate and make a booking. 

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website uses good quality images of various people using the venue and experiencing the various facilities that the venues have to offer. The website uses different videos to capture a fun and pleasant experience at Hollywood bowl. The website uses vibrant, bright colours to allow customers to feel excitement and pleasure when exploring the website. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website does not use a live chat tool. Instead, the website offers three other forms of contact including phone, email and post. This is clearly labelled and easy to access. An online chat tool would be much more effective for the customer to be able to make enquires and receive faster responses. This may affect the likelihood of a customer making enquiries about Hollywood bowl.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are effective as they are easily accessed by the customer. The links are clearly labelled on the website and allow the customer to access 5 different social media accounts by the click of a button. All 5 social media links are displayed using their logos; however they are small and located at the very bottom of the webpage. This may be easily missed and may be better place alongside other forms of contact information.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company are made very clear to customers as they the main subpages displayed on the initial page of the website. These labels are the first thing to catch the eye of the customer when they first visit the webpage. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customers reviews are not available on the Hollywood bowl website. If customers wish to read any reviews they would have to use the social media links provided or search for them on third party websites such as trip advisor and trust pilot. The reviews on third party websites are up to date, the most recent one for a local venue being posted in February 2026.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality due to the many positive images, videos and vibrant colours used throughout the website. The website design allows customers to feel as though they would have a positive and fun experience at Hollywood bowl. The images also portray the venues to be family friendly which would lead to recommendations and invites to family and friends.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are not displayed or made clear until a customer has already began booking their experience. A customer must select their party size and choose a date and time slot before the price of their experience is displayed. The prices are a good reflection of the quality of service shown according to the images and videos on the website. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Day out

	
	3. entertainment birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 
The cop 

	Answer: 
The company’s website appears in the top ten websites when ‘bowling’ is entered into a search engine. The website does not appear in the top ten websites when the other two options are entered into a search engine.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites do have relevance in modern UK businesses as it can be an essential tool for the customer to gather information. In this instance the Hollywood bowl website is a great tool for the customers to gather information before deciding on their day out. They can access contact information, images, videos, and reviews all in one place. Websites can also be essential for booking activities. Websites are useful when designed correctly. Websites are relevant as they allow “buyers anywhere, anytime access to an almost unlimited assortment of goods and a wealth of product and buying information” Kotler, P., Armstrong, G. and Opresnik, M.O. (2018) p.513). With most of the UK owning smart phones, websites are easily accessible for the customer. While social media can be difficult for someone from the older generation to access, websites are a universal way to obtain information.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The use of social media continues to grow in the UK.  Although “digital and social media marketing is the fastest-growing form of direct marketing” (Kotler, P., Armstrong, G. and Opresnik, M.O. (2018) p.515), this website does not prioritise the promotion of their social media. The links to their social media are very small and ill placed on the website. The icons are black and white and do not stand out to the customer. It is difficult to find the links, and they can be easily missed by the customer. My recommendation to the company would be to enlarge the icons and use more vibrant colours to catch the eye of the customer. The links should be available on the first page of the website and social media should become a priority for the customer. 
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