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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?


	 The website that I have chosen Eden Spa Harborne loaded and opened very fast, it takes normally 2-3 second to open which is a very good response and ideal in many cases.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Yes, the website contains many subpages, such as soon as you open the page it will give you a list of selection that you can book or inquire about, such as the main spa facilities, treatments, how to contact the spa etc, when you click on the section you require it shows up in subpages. A prospective customer can navigate this by going through few stages started with their needs and understanding what the website is offering.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Yes, absolutely the customer can make any booking as they wish at any time, his can be done simply by selecting the service they require and making the payments.

	Question 1d - What improvements could be made to the usability of the website?


	The improvements that I think that can be made to the usability is that the website can be more simplified by cutting down more chunk of the information  and be more colour contrast instead of using only one or two colours so it can be more appealing.
Kotler, Armstrong and Opresnik (2018, figure17.1)


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	 The webpage looks decent but there are rooms for more improvements. Yes, there is a difference in appearance on a mobile versus a computer, mobile devices and smart phones are more portable you cannot access the full information and are typically smaller in size. Computer screens are bigger in size, and you can access all the information 

	Question 2b -  How does the website use imagery, video and colour? 


	Th website uses imagery, video and colour by utilizing all the tools such as photos and graphics, it also attracts more attention, while the videos provides content and narratives, the colour shows emotions, and it helps to focus better. It also looks more appealing and more online presence.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Yes, this website has utilized online chat tool, and this is very effective for customer enquiries, it has the contact details such as address and contact numbers, which can lead to higher customer satisfaction and more of an increased sales.

	Question 2d – How effective are the social media links on the website?


	Social media links on this website is more effective, enhancing the brand and more visibility and fostering more clients. They help clients discover and follow your brand across different flatform. Anyone can check out the website due to social media, they can access videos and pictures too. social media can build a stronger connection to your website. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	The service offered by the company are made very clear, they have used many different stages such as marketing materials and through direct communications. These websites also include FAQS which helps costumers to understand what the company is offering. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	The customer’s review is made available through different online platforms like google, Trustpilot and social media. This is where businesses can showcase feedback from customers. The reviews are generally up to date as they  update with new customers feedback. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	This service is presented in high quality way by showing a clean and well-maintained facility., it showcases positive first impression and shows attention to details. I will recommend this service to all my friend s and family due to the world class services.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Yes, the prices are made clear to the customers, clear pricing is crucial for customer satisfaction, and  it builds trust, but sometimes prices can reflect quality because it all depends  individual expectations. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	Spa 

	
	Eden 

	
	Beauty 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	No when I type these words into google, the company’s website does not appear as the top ten websites. I Have searched on Spa, Eden and beauty but these words did not appear on google.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Yes, I do feel that the websites still have relevance in the modern UK business, many websites are highly relevant for UK business in the modern digital landscape. Social media and online marketing help play a very crucial part, as they provide strong foundation for brands and companies, building and long term success. It also helps companies to control their narratives and allows them to showcase their unique style of offering and engage with customers worldwide in a more meaningful way, and more customer satisfaction. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	If I was to make an recommendation about the company website  I think that would be to  have a search bar at the top of the main page, so anyone one can search the treatment or service that they desire and make an booking.
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