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A Vision of Change: Sustainability in the Hotel Industry
1. Introduction
Sustainability has emerged as a critical global issue with far-reaching consequences for various industries, especially the hotel industry. The hospitality industry, known for its high impact on the environment and resource consumption, is increasingly aware of the urgency of adopting sustainable practices. As of 2022, statistics reveal alarming numbers on the industry's environmental footprint, underscoring the need for immediate action. For instance, Goffi et al. (2022) research showed that the hotel industry accounts for about 1% of global carbon emissions, primarily due to energy consumption. In addition, a report by the United Nations World Tourism Organisation (2020) found that hotels use an estimated 22 billion litres of water daily. Moreover, the Waste and Resources Action Programme (2023) indicates that the hotel industry accounts for over 300, 000 tonnes of waste produced yearly in the United Kingdom, while Carbon Trust (n.d) reports suggest that the United Kingdom hotels and restaurants account for 10% of total carbon emissions each year. In light of these findings, it is clear that the hospitality sector contributes significantly to resource depletion and environmental deterioration. As a result, hospitality businesses respond by prioritising sustainability as they understand the urgency and potential long-term effects. This essay examines how the sector has adopted sustainable practices, evaluates the sustainability pillars, and critically assesses why hotels have adopted sustainability. Furthermore, the paper will analyse the link between sustainability, the circular economy, and corporate social responsibility by examining CSR strategies and policies. 
2. Definition of Sustainability and Its Pillars
2.1 Definition of Sustainability
The term sustainability encompasses a multifaceted concept that includes the ability to meet current needs without affecting the ability of future generations to meet their own needs. Various authors have provided the exact meaning of sustainability. According to Fanti (2022), sustainability entails the integration of economic, environmental, and social dimensions to achieve long-term value creation. This definition balances economic prosperity, environmental protection, and social welfare. Franco (2020), on the other hand, defines sustainability as the ability to sustain natural systems and human well-being indefinitely. While different definitions of sustainability exist, most of them emphasise the integration of economic, social and environmental considerations and long-term value for sustainability. 
2.2 Pillars
According to Ng et al. (2019), the pillars of sustainability depict the essential elements that must be considered for a thorough and all-encompassing strategy to achieve sustainability. These pillars often vary slightly depending on the sector; however, three pillars are widely recognised in the hospitality industry. One of them is environmental sustainability. The goal of this pillar is to lessen the adverse effects on the environment. According to Legrand et al. (2022), the environmental sustainability pillar includes reducing carbon emissions, protecting natural resources, and generating less waste. According to data from the Sustainable Hospitality Alliance (n.d), the hotel industry contributes roughly 8% of the world's emissions of greenhouse gases. Therefore, the environmental pillar aims to reduce degradative action on the environment, such as carbon emissions and greenhouse effects, hence protecting the environment.
The second pillar is social sustainability. Okumus (2020) states that this pillar ensures individual and community well-being. This is achieved by hotel industries employing corporate social responsibility strategies that promote fair labour practices, support communities, and promote diversity and inclusion, contributing to the sustainability of society. The third pillar is economic sustainability. This pillar entails operating in a financially viable manner while considering long-term impacts. Modica et al. (2020) argue that sustainable practices can reduce costs, improve reputations, and increase market competitiveness. In general, sustainability pillars serve as a framework for addressing statistics' social, economic, and environmental facets. 
3. Relationship between Sustainability and the Hotel Industry
According to Teng and Wu (2019), the relationship between sustainability and the hospitality industry is essential and evolving. As sustainability concerns continue to rise globally, the hotel industry has recognised the need to adopt sustainable practices to reduce environmental impact, conserve natural resources, and meet changing guest expectations. This sustainability in the hospitality industry encompasses many initiatives and techniques, such as reducing energy and water use, minimising waste generation, promoting recycling and responsible waste management, implementing sustainable procurement practices, and supporting local communities. The hotel strives to balance economic growth, social responsibility, and environmental protection by leveraging sustainability. 
One of the significant factors influencing the hotel industry's focus on sustainability is consumer demand (Jones and Wynn (2019). Travellers today are more aware of their environmental impact and look for accommodations that share their beliefs. Customers are more likely to select eco-friendly lodgings that show a dedication to sustainability. Research by Ekinci et al. (2019) suggests that sustainability-related factors such as environmental certifications and responsible practices positively impact consumer choices. Korstanje et al. (2020) research also showed that 94% of companies that demonstrated sustainability realised an increase in their earnings. As a result, accreditations, eco-labels like Green Key or EarthCheck, and LEED certification have become increasingly popular to help travellers locate hotels that practice environmental responsibility (Gurmani et al., 2021). Additionally, sustainable methods help a hotel's reputation, attract increasing environmentally conscious guests and gain a competitive edge over other hotels.
Furthermore, sustainability in the hotel sector goes beyond environmental concerns. It also includes social and economic aspects. Hotels progressively incorporate social responsibility programs into their daily operations, such as helping local communities, encouraging ethical hiring practices, and participating in charitable endeavours. Hotels may support their locations' social and economic growth by working with the local community and purchasing from local vendors (Presenza et al., 2019). In conclusion, there are many different facets to the relationship between sustainability and the hotel sector. Sustainability is a response to environmental issues and a proactive strategy to meet customer expectations, cut expenses, and have a positive social impact.
4. Business Concerns Motivating Hotel Companies to Embrace Sustainability
4.1 Governmental Pressures
Increased government laws and pressure have significantly influenced sustainability strategies in the hotel business. Governments worldwide have enacted stronger environmental laws and standards to counteract climate change. For example, the United Kingdom government has also implemented laws and programs to lessen the environmental impact of the hotel industry. For example, the United Kingdom government has also implemented laws and programs to lessen the environmental impact of the hotel industry. Examples of such laws include the Climate Change Levy, whereby hotels and companies consuming a significant amount of energy are taxed, encouraging them to improve their energy use (Liang and Wong, 2020). Anilkumar et al. (n.d) also provide examples of the mandatory Energy Savings Opportunity Scheme in the United Kingdom that requires significant businesses, including hotels, to undergo energy audits and locate energy-saving opportunities. Hotel industries are thus compelled to adhere to sustainability efforts such as waste management, reduction of emissions and efficient use of energy, as failure may damage the company's reputation, legal implications and fines. These pressures have pushed hotels to adopt sustainable practices to meet regulatory requirements and align with global environmental goals. 
4.2 Competition
Competitive advantage is another crucial driver of hoteliers' commitment to sustainability. According to Fonseca and Carnicelli (2021), hotels that demonstrate their commitment to sustainability through certifications and labels such as LEED certification and environmental labels such as Green Key and EarthCheck always attract environmentally conscious guests and differentiate themselves in the market. A study by Njoroge et al. (2019) also showed that green-certified hotels had increased market value and revenue per vacancy compared to non-certified hotels. Evidence of the business benefits of sustainability is thus a major driving force for hoteliers to incorporate sustainable practices into their business plans. 
4.3 Cost Savings and Operational Efficiency
The quest for cost savings and operational efficiencies strongly drives hoteliers to embrace sustainability. According to Cuomo et al. (2021), sustainable practices often lead to long-term cost savings for hotels. By investing in energy-efficient technologies, waste reduction measures and water conservation efforts, hotels can reduce operating costs and improve profitability. For example, a 2020 study by Bux and Amicarelli (2022) showed that energy efficiency measures in hotels could reduce energy costs by an average of 20%. These financial incentives are a significant driver for hoteliers to adopt sustainability measures as a strategic business decision. 
4.4 Changing Consumer Demands
Changing consumer demand continued to play a critical role in driving the adoption of sustainability practices in hotels. According to a study conducted by Booking.com. (2022)  82% of global travellers believe sustainable travel is essential, and 73% intend to stay in eco-friendly accommodations. This growing consumer preference for sustainable options drives hotels to incorporate sustainability into their operations. Therefore, these changing consumer demands have created an incentive for companies in the hospitality industry to incorporate sustainability practices to differentiate themselves from their competitors and tap growing market segments.
5. Ways in which Companies in Hotel Industry are Adopting Sustainability
As part of their corporate strategies, the hotel sector is adopting sustainable practices at an increasing rate. According to Baum (2019), these actions are consistent with Corporate Social Responsibility (CSR) concepts, which entail economic, social, and environmental sustainability pillars. Regarding environmental sustainability efforts, the hotel has taken steps to reduce its environmental impact. Several environmental sustainability initiatives have been embraced by hotel firms, including the use of energy-efficient technologies, the use of renewable energy sources, the installation of water-saving fixtures, the implementation of recycling programs, and the reduction of trash creation. These programs seek to reduce hotels' environmental impact and support the development of a more sustainable sector. For example, Hilton Worldwide has set a goal of reducing its carbon footprint by 61% across its portfolio by 2030. This commitment is consistent with corporate social responsibility principles of reducing environments and social degradation (MacKenzie and Gannon, 2019).
The hotel industry is committed to social sustainability as part of its corporate social responsibility (CSR) commitment. Hussain et al. (2020) state that these activities include community involvement, supporting local businesses, promoting cultural preservation, and enforcing fair labour practices. Such efforts improve the social welfare of local communities, contribute to economic development, and promote positive relationships with stakeholders. Research by Gultic (2022) highlights the significance of these activities in achieving CSR goals. For example, Marriott International's partnerships with local community development organisations are documented in the Cornell Hospitality Quarterly, demonstrating the positive social impact of sustainability practices in the hospitality industry. 
Furthermore, the hotel industry continues to show its commitment to economic sustainability as part of its corporate social responsibility commitment. These activities include implementing energy conservation measures, optimising operational efficiency, and promoting local economic development (Franzoni et al., 2021). By investing in energy-efficient technology and waste reduction measures, hotels can save costs and improve financial performance. A study by Gurmani et al. (2021) demonstrates the benefits of economic sustainability efforts in the hospitality industry. These activities contribute to the hotel's financial sustainability but also align with the hotel's CSR goals and demonstrate responsible business practices. 
6. Circular Economy and CSR Strategies
The circular economy concept is gaining traction as a sustainable resource management and waste reduction approach. A circular economy is an economic theory that encourages material regeneration and reuse while minimising waste and maximising resource efficiency. It focuses on a closed-loop system where resources are used and recovered in an environmentally friendly way. This circular economy is linked to corporate social responsibility strategies and polis in various ways (Korstanje et al., 2020). First, CSR policies often focus on environmental sustainability. By adopting circular economy principles, businesses can reduce their environmental impact and contribute to a more sustainable future. Adopting circular economy practices such as recycling, reusing materials, and minimising waste generation aligns with the environmental pillar of CSR.
Second, circular economy strategies can strengthen commitments to social responsibility. For example, companies can promote social inclusion by creating employment opportunities in recycling and remanufacturing, thereby contributing to job creation and skills development. Businesses demonstrate their commitment to social welfare by supporting their communities through their circular economy efforts. Third, the circular economy has various economic benefits that make it an attractive part of a CSR strategy. Adopting circular practices leads to cost savings through resource efficiency and waste reduction (Ekinci et al., 2019). Companies can also identify new business opportunities by developing innovative products and services that fit the circular economy framework. In summary, circular economy and CSR policies and strategies are closely linked. In addition to aligning with environmental and social sustainability goals, implementing circular practices brings economic benefits. 
7. Conclusion
The hospitality sector is becoming increasingly aware of the value of sustainability and has made it a top priority. By implementing sustainability concepts, hotels may reduce their environmental effect, advance social well-being, and guarantee long-term financial viability. The environmental, social, and economic pillars of direct sustainability hotels in implementing ethical procedures. By reducing waste and fostering resource efficiency, implementing circular economy concepts strengthens sustainability initiatives even more. Hotels can show their dedication to sustainability, stand out in a cutthroat market, and contribute to a better future for the sector and the globe through these CSR initiatives and policies.
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