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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It's quite quick, A website should load in 1 to 2 seconds, but anything over 3 seconds risks high bounce rates, 53% of mobile users abandoning a page that takes longer than 3 seconds. This is according to (Hobo, 2025)



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: Yes the website have many sub-pages, and it is not so easy to navigate them. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes they can. They use the menu to find classes, timetables, and prices. If you are new, you can click on the beginners guide and find a class you like and book the class if you already created a account.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Making it easier to navigate and understandable so you could find what you looking for. They should maybe use more colours. The timetable is kind of confusing.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is same on both with some small differences. On a computer you see a wide menu on the top. On a phone the menu is hidden inside a button you have to tap. The text is bigger on the phone so it is easier to read and tap with your finger.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses soft, natural colours like green and blue to feel calm, peaceful and welcome. They use photo of real people of different genders and ages enjoying yoga classes so it seems more friendly.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, I do not find any online chat tool on the website. Instead they have email and  a phone number you can contact them if need more information. According to a recent article, 44% of online consumers believe that live chat is an important website feature. As per Invesp Infographic, 63% are more likely to return to a website that offers live chat.Live chat has the highest satisfaction rate (73%) out of any form of customer communication. Email communication has a 61% satisfaction rating, while phone support has 44%.(foxxr.com, n.d.)



	Question 2d – How effective are the social media links on the website?


	Answer: It is quite effective. They have Facebook with 1,3k followers and Instagram with almost 3k followers. You can contact them through the websites. You can see all the classes and courses.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: It has a quite simple and easy menu. The main navigation has clear titles like Timetable, pricing and our classes. The timetable shows the class name, time, style and teacher., so you know exactly what you are booking. Separate pages for beginners guide for new members and pricing. Photos and videos of real classes so you know what to expect.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews are available for everyone. The website has good reviews, but they do not have dates and seem handpicked. On their social media pages, you only see their photos and posts, with no comments from customers. This makes it hard to know what people really think. Engaging with reviews can increase conversion rates by 144% and revenue per visitor by 162%.  (Saleh, 2018)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website makes the yoga classes look very good and high quality. By showing professional photos of a modern, clean studio with happy people in different genders and ages. They only show you the best reviews from customers. All this makes the service look professional and high quality. This yoga website is great for starters. It is easy to use and book a class. It has a good price for new people and looks friendly and peaceful. I would tell my family and friends about this.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices is clear to the costumers. The prices are fare for the good service you see on the website. The website shows you a nice, clean studio. The low price for your first classes lets you try it easily to see if you like it. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Beginner

	
	2. Yoga

	
	3. Classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  


	Answer:  No it is not on the top ten websites. The website did not show up because, I were searching from Birmingham. Google usually automatically looks for services near you. When you search for “beginner yoga classes”, it shows studios in Birmingham, not in other towns like Reading.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, I believe websites are still very important for UK businesses today. You control all the information on it. It makes your business look real and trustworthy. Open to customers everywhere, 24 hours a day. It is the quickest way to reach people all over the world. It shows your business and lets people see your services and prices easily. Without website you miss this fast worldwide connection and it is much harder for new people to find you. 
In fact, 84% of today’s consumers think a website makes a business more credible than those who rely on social media profiles alone, and 30% won’t even consider buying from a business without a website. (Giant Creative, n.d.)

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: To improve, the Yoga Reading website should add dates to all customer reviews to build trust. Not to be so obvious by using only the best reviews. A special section for new members explaining what happens in the first classes could make things much easier for those who want to join yoga for first time. I think this fixes would make the website more trustworthy and encourage new people to sign up. 
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