Assignment 2: community care and development
Introduction 
[bookmark: _GoBack]EPSA (2020), defines a public health campaigns as raising awareness or creating a focus on prevention of a widespread disease or a health care topic. The specific objectives of this study are to look at the process of a public health campaign is created and how effective it is to a community. 
Topic choice
The topic choice for this public health campaign is raising awareness on suicide. Suicide is defined as the act of someone killing themselves and is mostly due to their mental health state (APA, 2020). The reason this topic was chosen was due to the increase percentage of deaths due to suicide each year. According to Ons.gov.uk, (2020), in 2018, the UK registered that there were 6,507 suicides and that the rate first increased in 2013; the suicide rate for men is lot higher compared to women by 11.8 deaths per 100,000 in 2017. Having more current and relative information in a campaign will boost the campaigns effectiveness, this is why topic choice has to be interesting and informative for the audience. 

Demographic
Dictionary.cambridge.org (2020), defines demographic as a number of people who stay in a particular area or who are in a certain community or group, this could be their ages, or how much money they earn; they also define demographic as a study of people or a certain society in  a particular area used in marketing to decide where and who would purchase the products or not.  According to Allen and Katz (2009), data from demography has been seen as useful to researchers as the data can show critical strengths and weakness in a particular group; demographic tools are used to help researcher to conjure potential or expected problems in that area/community.

Publication 
Dictionary.cambridge.org 2 (2020), defines publication as the act of someone or a company making information or stories available to the public in either electric form or printed form. Bernhardt (2004), explains that publication used in a public health campaign can get understandable health information which is relevant, accurate and accessible to the intended audience. A campaign must embrace the ecological perceptive as this looks closely at communication strategies; creating tailored made messages for a targeted community, group and area. This technique takes into consideration of one’s health affected by the social, political, environmental and behavior factors for that certain area (Bernhardt, 2004).
Freeman et al (2015), state that the use of social media in a campaign is greatly benefitting; that a social media campaign can clearly affect the use of traditional media in a good way. Developers for the campaign should consider using functions that social media users are already familiar with, an example of this would be retweeting a tweet (Freeman et al., 2015). The positive attribute of using social media is that it is anonymous and personal, the user will feel like a member of a community and will also establish their own identity thus allowing themselves to relax and express to others (Freeman et al., 2015). 
Resources.hwb.wales.gov.uk (2020) explains that there are many types of promotional material that is used in the publication sections; these are television advertisements, reminders from professional, posters, leaflets, internet ‘pop ups’, celebrities supporting the campaign and logo interactive games. Integralsystemscorp.com (2020) states that posters and leaflets are a relatively inexpensive form of advertising and is intended for majority distribution; direct email campaigns are also an effective way to get information across to potential clients.  
Social media is rapidly becoming a daily routine for people in their lives, and so, will become an essential tool for marketing. Integralsystemscorp.com 2 (2020) explains that social media is a cheap and easy way to get information across to people; the results of using social media may not be immediate but social media will create a large impact in the long run.

Health promotion models and theories
When promoting health and diseases prevention there are several theories and models that will support them; these theories and models are used to help people explain health behaviors and to guide them through the different identification, developments and implementation of interventions (Ruralhealthinfo.org, 2020).
One of the theories is the ecological model, this is defined as the interaction between factors within or across all stages of a health condition; Sbccimplementationkits.org (2020), explains that it shows peoples interactions with the environment surrounding the physical and sociocultural parts. Ruralhealthinfo.org (2020), suggests that the ecological model influences a person’s health behavior on multiple levels; these levels are, intrapersonal factors, interpersonal factors, institutional and organization factors, community factors and public policy factors. Intrapersonal factors are identifying an individual’s behavior on their knowledge, belief, attitude and personality (Ruralhealthinfo.org, 2020). Interpersonal factors are the interactions with other people, those are the people who can provide social support and can help create barriers to help growth for their health (Ruralhealthinfo.org, 2020). Institutional and organizational factors are the rule and policies that constrain or promote healthy behavior (Ruralhealthinfo.org, 2020). Community factors include formal and informal social norms that are in groups or individuals that can limit or enhance healthy behavior (Ruralhealthinfo.org, 2020). Public policy factors local policies and law that support health actions and practice for preventing diseases, this includes early detection, management and control (Ruralhealthinfo.org, 2020). 
 Another theory is the health belief model, this is one of the most used models for understanding a person behavior; this model is used on individuals to predict and explain the changes in their health behavior (Sphweb.bumc.bu.edu, 2020). The health belief model looks closely at an individuals beliefs about health conditions, and so this will predict the individuals health-related behaviors; this model focuses on the key factors that influence health behavior as an individual’s become aware of a threat to sickness or disease (Ruralhealthinfo.org, 2020).
The stages or change model or the transtheoretical model, explains the individual’s willingness to alter their behavior; this models process comes in stages, these are named pre-contemplation, contemplation, preparation, action, maintenance and termination (Sphweb.bumc.bu.edu 2, 2020). The pre-contemplation stage is the individual has no intention of taking any action (Ruralhealthinfo.org, 2020). The contemplation stage is that the individual has intention to take action and plans to do so in the near future (Ruralhealthinfo.org, 2020). The preparation stage is that the individuals has intention to take action and few steps have been taken (Ruralhealthinfo.org, 2020). The action stage is that the individual’s behavior has begun the change for a short period of time (Ruralhealthinfo.org, 2020). The maintenance stage is that the individual’s behavior has been change and for a long amount of time (Ruralhealthinfo.org, 2020). The termination stage is the individual has no desire to return to their old, negative way of behavior (Ruralhealthinfo.org, 2020).
The social cognitive theory uses self-efficacy and observational learning to achieve behavior change; this uses the influence of the persons experience, the actions of others around them and it takes into the environmental factors (Ruralhealthinfo.org, 2020). The key components of the social cognitive theory are self-efficacy, behavioral capability, expectations, expectancies, self-control, observational learning and reinforcement. Self-efficacy is the belief that the person has control over their behavior (Ruralhealthinfo.org, 2020). Behavioral capability is the individual having understood and having the skills to perform a behavior (Ruralhealthinfo.org, 2020). Expectations are the individuals determine the outcome of their behavior change (Ruralhealthinfo.org, 2020). Expectancies is having the individual assigning the value to their outcome of the change in behavior (Ruralhealthinfo.org, 2020). Self-control is the individual monitoring the behavior and regulating it (Ruralhealthinfo.org, 2020). Observational learning is the individual watching and processes the outcomes of the others performance of the desired behavior (Ruralhealthinfo.org, 2020). Reinforcement is the individual promoting incentive that rewards the encouraged behavioral change (Ruralhealthinfo.org, 2020).     
The theory of reasoned action and the theory of planned behavior are two closely associated theories; these two theories suggest that the individual’s behavior is clarified by the intention to perform a behavior (Ruralhealthinfo.org, 2020). This theory focuses on the persons positive attitude and positive subjective norms result in control will likely increase the changes in behavior (Ruralhealthinfo.org, 2020).
  
Assessing the effectiveness 
According to Pharmaceutical Journal (2020), to run a successful public health campaign, adequate planning, creative marketing techniques and the inclusion of all pharmacy staff is required.

According to Frieden (2014), there are six necessary components needed for an effective public health campaign; these are innovation, a technical package, effective performance management, partnerships and coalitions with the public, communication of accurate and timely information to the health care community and a political commitment to obtain resources. 
Frieden (2014), mention that innovation plays an important role in the strategy and program development of a public health campaign; innovation is described as data collection and communication techniques that can increase commitment and be essential for progress.
Knowhow.ncvo.org.uk (2020) clarifies the importance of monitoring and evaluation the progress in a campaign. Monitoring is defined as the regular measures and assessments about what is happening during the life span of the campaign; from the finding’s adaptions can be made to strengthen the campaign (Knowhow.ncvo.org.uk, 2020). Evaluation is defined as the way of looking back at certain point in the campaign overall and looking closely at the outcomes, decisions can be made to improve the future campaign work (Knowhow.ncvo.org.uk, 2020).  Some key questions to ask in evaluations are what is doing well and how to continue it, questions like these will improve the campaign in the future (Knowhow.ncvo.org.uk, 2020). There are certain measures that need to be identified over which can tell if the strategy of the campaign has been successfully achieved or if it needs more work; these measures are the activity/tactic measure, the output/outcome measures, and the impact measures (Knowhow.ncvo.org.uk, 2020). Knowhow.ncvo.org.uk (2020) defines activity measures as the measures of effort, it looks closely at the campaign activities that have been successful. Knowhow.ncvo.org.uk (2020) defines output measures as the progress towards achieving the campaigns aim. Knowhow.ncvo.org.uk (2020) defines impact measures as the progress after the aim has been achieved; this shows the effects pf the campaigns aim and how to improve it.
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