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Good afternoon everyone and welcome to our presentation my name is Layla and this my team who consist of Kayleigh, Angela and Monika.
Today we will be looking at customer relationship management of a particular organisation which is John Lewis & partners. But before all that I would like to give a little introduction of the company.
John Lewis began trading over 150 years ago in 1864 in London oxford Street as a small Draper shop. John Lewis Partnership was set up by John Spedan Lewis in 1929, his concept was to put his business in trust of the benefit of his employees by including them into the decision making process on how the business should be run and better way of doing business. 
John Lewis and Partnership is the UK’s largest employee owned business, which are owned by their 83,900 Partners and owner of two of the UK favourite retail brands - John Lewis & Partners and Waitrose & Partners.
Since then the concept of his there structure continues to empower his Business with the employees who are all Partners in the organization and by giving them a say in the running of the business and a share, profit, knowledge and power which make John Lewis who they are today.
Bearing in mind his business concept John Lewis and partnership is now one of the leading retailer in the UK with 51 John Lewis & Partners outlets and 349 Waitrose & Partners store across the UK, along with johnlewis.com and waitrose.com. John Lewis and Partnership is famously known for its slogan ‘Never Knowingly Undersold' which has been their unique promise to their customers for over 75 years to match their competitors, on quality, service and value. 

https://www.johnlewispartnership.co.uk/about/who-we-are.html





[bookmark: _GoBack]The Tesco Loyalty Card / ClubCard Scheme
· CRM system has helped Tesco’s cater to everyone specific needs for a better customer satisfaction. Tesco decided to create a loyalty card, enabling them to gather information onto an information system for each individual shopper

https://www.expertmarket.co.uk/crm-systems/tesco-crm-case-study
