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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and smoothly. Factors that affect the speed are the technology being used, the internet connection and the website. When tested in a good internet connection with a university laptop, the website opens in 2-3 seconds. For a better customer satisfaction, it is crucial for a website to be efficient and easy to access. Also, a well optimised website suggests the customer that the product or service is high quality.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yoga Reading contains multiple sub-pages. It contains a main call-to-action button “Start here” targeting potential customers that are unfamiliar with yoga. At the top of the page there are 8 sub-pages that redirect the customers to purchasing products, learning about the business and bookings. The website is user-friendly, showing only necessary information in the main page. Quality photos and precise colours ease the navigation process for the customers. (Yoga Reading, 2026)

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The customer can easily make a booking via the Yoga Reading website. There is a clear and bold button that show the customers the bookings section. After clicking the button, the website guides the customer step by step through the process. Also, the website has contact information for people that ran into some problems or need special assistance. (Yoga Reading, 2026)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: “What Makes A Good Website? 2025 Tips and Tricks Here are some effective strategies to consider: Engage with visitors via chatbots or live chat.” (EURODNS, 2026)
Yoga Reading lacks modern features and AI. Most efficient website has already introduced AI and live chat in their system. Introducing live chat and AI will increase the conversion rate. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks great on both devices. The website uses pleasant colours, easy-to-read font and high-quality images. There are no big paragraphs or long bullet points list. Organised layout: “Service  Price”. Smooth animations and catchy images make the website more interesting.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website has great use of images and colours. Emotions and feelings redacted in the pictures describe the best the feeling of going to a yoga classroom. However, some of the pictures are low quality and it might reduce the customer experience. There are at least 10 relevant photos in each sub-page, providing a good visual summary of each of the services.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yoga Reading does not provide an easy to talk live chat or AI tool which stops the customers from getting quick answers. Obtaining more information on this website can be harder, as there are small FAQ and no live form to get flash-answers. It would be very effective for the website to have an AI to take enquiries about products as it speeds up considerable the process of buying for the customer

	Question 2d – How effective are the social media links on the website?


	Answer: The website uses only 2 social medias: Facebook and Instagram. There are 2 tiny icons in the top right which redirects users on their profile. The process of moving from the website to Instagram is smooth and easy. Adding some more social media would increase the website popularity, as some users only uses X or only LinkedIn. However, it is recommended that this section to be improved to make it clearer and more visible to the clients.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website uses a clear structure to show its services and prices. In the main page, there are six options, each offering different prices and services, suitable for everyone. The full price can be made in instalments, usually after each class. There are options for both beginners and experienced customers. It is important for a business to offer more than 1 course as it can cover more clients with different needs and desires.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: At the bottom of the page, there is a section “Testimonials”. The sub-page shows every good and bad experience a customer has had. The reviews are up to date and it shows that those are real customers, boosting clients confidence on purchasing new services. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: A crucial role that shows the services are high quality are the testimonials. Students report that instructors pay close attention to detail, enhancing the overall experience. One testimonial state, “All of the instructors are so friendly and helpful. Everyone is made to feel welcome” (Yoga Reading, 2026). This demonstrates professionalism and a welcoming environment, which makes the service trustworthy and recommendable to friends or family.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made clear to customers with a big range of options, from low value tickets to high value tickets, costing between £10 to £125. Each option clearly states the duration and the number of classes included. After comparing to some other brands in yoga, I found that prices and options were not as visible, I concluded that Yoga Reading are displaying their prices clear and visible


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga

	
	2.Classes

	
	3. Pilates

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yoga Reading does not appear in the first 10 searches on google.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
“Analytics and Insights: Websites provide detailed analytics and insights into visitor behaviour, demographics, and interactions. Having a website gives you more flexibility to use other analytic tools that can provide advanced insights when coupled with AI and reporting tools.” Furthermoremarketing (2024). FMM writes that websites have a big influence in modern UK businesses.

I think that websites are still playing a crucial role in e-commerce. It is still a primary method of viewing, buying and navigating through online stores and I do not think that websites will be fully replaced soon.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I believe that Yoga Reading needs some reinforcement by adding AI features and tools. Live chat or talking to a bot for quick answers are now a necessity by every customer because of its efficiency. Also, AI can help creating more interacting pages, with more interesting features as well as some animations or live interactions.
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