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Market index!? Stock market!? 
Financial assets! – This is what businesses aim for – revenue and market stability, as 
the 
more profitable one 
holding is, the more valuable for investors it becomes and the more increased its stock value is. 
) (
What are luxury goods? 
The high quality-price ratio 
is 
applied to consumer goods which often represent fashion items, jewelry, high-quality food and beverages, technologies, and vehicles, all defined by their uniqueness, 
production quality,
 and 
pricing. 
  
Forbes, 2022
) (
LVMH is the abbreviation of the name of a holding corporation, based in Paris, France. The name of this corporation contains some popular brand manes on the market, often associated with luxury – Louis Vuitton, Moet, Hennessy. LVMH holding is formed by more than the listed brands, some of which are Dom Perignon, 
Bulgari, Tiffany & Co, and many more, forming the long-famous Euro Stoxx 
50 Stock Market Index
.
 LVMH has become the definition of luxury goods provider
. 
 
)What is LVMH?

[image: Louis Vuitton: from suitcases to high fashion | Culture | Arts, music and  lifestyle reporting from Germany | DW | 05.08.2021] (
LVMH placed the foundation of takeover history. The Global Business Environment operates with wide range of operating 
sectors;
 however, companies often struggle to operate individually, because of the market competition. 
Bernard Arnoult has become one of the best recognized businessmen in the world, because of the business ideas and methods he used to develop the LVMH empire, which nowadays has 337bm Market Cap.
The development of the holding started with 
an 
accidental idea, which was seeded in Arnoult’s mind when traveling abroad, realizing the influence of Luxury Goods, when a driver identified France with Cristian Dior. 
The personal association he made then was with his mother and her favorite perfume by Dior. The enlightening idea of involving his business activities with luxury fashion was seeded back in 
the 1980s. 
Seeing the potential in luxury fashion as a business industry, more than just a symbol for a luxurious lifestyle, brought the idea of attracting more brands and forming the holding becoming its subsidiaries. 
Currently, the stock price on the Stock Market is 654.20 EUR. 
Which identifies the holding corporation as one of the most profitable businesses, developing a market index with constant stability appearing as a secure investment for every shareholder. 
The timeline 
)
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Upcoming next: LVMH Product
s – The quality / pricing ratio. 
)[image: ][image: ] (
“I do not know the name of your President, but I do know the name, Christian Dior!” 
Taxi Driver 
)
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 (
LVMH short for Louis Vuitton Moet Hennessy is a Holding Corporation Merging over 70 well-known and not-so-well-known brands, under the umbrella formed by the initial members – Dior, Louis Vuitton, Moet, and Hennessy. Holding has become the marketing leader for the luxury products segment of the market. 
Cmmodels.com, 2022
) (
Some of the world’s most famous luxury goods are provided by LVMH. Considering not only expensive high-quality bags, and other fashion and leather goods, but also Perfumes and Cosmetics, Watches and Jewelry, Wines and Spirits, Retail, and Media.  
)[image: ]
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 (
People
 often wonder, how the Luxury Goods 
brands
 remain on the market, 
considering the high prices of the products they offer. 
The range of products offered by the LVMH group is so wide, th
at it reaches multiple market sectors. Exactly because of the higher prices, depending on the market demand, as well as good marketing strategies, the Corporation relies on merged sales revenue. 
This means
 that 
the companies part of LVMH Holding probably wouldn’t have survived the market shifts in demand, however, the merging allows easy fill in the gaps formed by lack of sales, usually caused by a financial crisis. 
Bernard Arnold himself strongly believes in the financial and market stability of LVMH
) (
So expensive, yet so successful
?
) (
List Of Subsid
i
aries 
Fashion: 
Louis Vuitton 
Celine 
Dior 
Marc Jacobs 
Fendi 
Kenzo 
Rimowa 
Bvlgari 
Zenith 
Hublot 
Spirits & Wine: 
Moet & Chandon
Dom Perignon
Veuve Clicquot
Mercier 
Krug
Ruinart 
Hennessy 
Belvedere 
Chopin 
Retail 
Duty Free Shoppers
Sephora 
Le Bon Marche 
Starboard Cruise Services 
Media 
Les Echos 
Investir 
Le Parisien 
Radio Classique 
)

 (
Can you say that in 20 years people would still use the iPhone? Maybe not. Maybe we'd have a new product or something more innovative. What I can say today is that, in 20 years, I'm quite convinced that people will still drink Dom Perignon.
 – B. Arnault. 
)[image: Man holding sign]
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Upcoming Next: Who buys Luxury Goods? – The Marketing Strategy 
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Marketing Strategy, Conspiracy, or Just Philosophy?
 (
Price varying between 3200 and 4000 USD. 
)[image: ]According to the founder of LVMH, Bernard Arnault, the production of LVMH relies completely on its quality. However, isn’t that statement just a strategy, to present the brand as extremely high-quality production, responding to its pricing which can be afforded by not very high percent of the world’s population? The probability is big. Many articles based on the quality of luxury goods have shown the life length of the products, and their resistibility, therefore proving that there are reasons for the higher pricing.
 (
“What made Louis Vuitton famous was the quality
. We don’t do marketing; we just create products which are exceptional in their design and craftsmanship.”
B. Arnault 
)[image: Tag outline]  





[image: Joudy Kazo (joudykazo) - Profile | Pinterest]Luxury goods are psychologically associated with displaying personal status, wealth, and exclusivity. According to Brent McFerran PH. D., the purchase of luxury goods depends on personal achievement. People tend to show appreciation for their hard work by spending more on personal goods. 
However, the same people are defined as snobbish by the rest of the individuals, as luxury goods are often associated with hubristic pride. This factor often makes luxury goods consumers appear less approachable. This conclusion is developed psychologically based on associations and personal perspective interpretation. 
Multiple Pieces of Research have proven that luxury goods are associated with the lavish lifestyle the wealthy and famous people live, which often occurs to be a life goal for the middle and lower class. Luxury goods are purchased by people aiming to appear as representors of a lavish lifestyle – which often is not an accurate image. High-quality products are a good investment, considering the resale prices, which are usually 80% of the original price. 
 (
Upcoming Next: 
LVMH Products – The quality-price ratio. 
)[image: ][image: ]However, considering the fast pace of technology development, which contributed to the development of the Global Business Environment and the evolvement of businesses, supporting their processes, it has been implemented in the personal as well as professional lives of individuals. Digitalization took the form of social media, which became part of the personal space of billions of people worldwide. 
Social media has developed a convenient platform for the conduction of marketing advertisement campaigns, in the form of posts, pages, or advertisements through other users – influencers, which are practically implying the image of the luxury lifestyle in the individuals’ minds. This image often stimulates the purchasing power of the middle and lower class for luxury goods and maintains the industry’s success. These advertising methods are affecting the consumer’s psychology of defining necessities. 
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Younger Shoppers 
are considered to contribute towards 130% of the luxury market growth by 2025. 
LVMH has planned to recruit 25k workers under
 the age of
 30
. 
) (
Statistics conducted by marketing speciallists, such as Lisa Goller, are showing significant growth in the luxury goods market, forecasting success of the currently appied marketing staregies
. 
) (
When talking about luxury brands, always comes the thought of high personal status and high prices. However, the most relatable topic of discussion is the marketing strategies used, which are entirely based on psychology. Living a luxury lifestyle is a state of mind based on an individual’s interpretation and logically therefore the approach to its promotion is based on the same approach
. 
)
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 (
21% of the global consumer spending for 
luxury goods in 
2021 comes from China. 
Forecasts are showing that by 2025 it will become the biggest market
)
 (
F
orecasts show that the 
resale
 market for luxury goods could hit 300$ billion in the 
next 
decade
, as luxury brands started promoting sustainability and affordability
.
) (
LVMH, Cartier, and Chanel are the brands which have 
suspended their Russian Business operations 
in form of protest 
)




	
[image: All Handbags Collection for Women | LOUIS VUITTON] (
Quality is one of the most important features, for stimulating the purchase of personal items. However, people tend to be 
more concern about the more inexpensive items they buy, checking reviews, 
comparing prices, 
and looking to spend as less as possible. When talking about luxury goods, questioning quality is not in the picture, which proves the 
fact that luxury goods are priced based on the psychological marketing st
rategy. 
)The pricing strategy applied to luxury goods is called “prestige pricing”. It represents strategy of higher pricing on products implementing quality and exclusivity. However, there are consequences for businesses if the high prices do not respond to the quality of the product. Consumers will most likely choose a lower price variety of a similar product. LVMH Holding corporation and all subsidiaries included in its formation are producing high-quality and high-value products. For instance, the Louis Vuitton Bags – Proven over the years for their quality and long life. The production of the bags is specific, using high-quality products and reliable methodology. As with any product, those bags require maintenance, and protection, which people are more likely to care about when spending a higher amount than usual for the item, which contributes to the extension of its life.
 (
Some products sold by LVMH Holding are requiring 
appreciation from 
connoisseurs who can evaluate 
their
 quality, like the Dom Perignon champagne, which has 
become one of the luxury symbols worldwide. 
 
)As with every other alternative product, the luxury goods sold by LVMH are applying the strategy of higher pricing to implement a sense of wealth and exclusivity and rely on indirect marketing strategies like constant promotion of a lavish lifestyle which attracts more attention from the consumer market. The product manufacturing is more specific and detailed which improves the product quality, however, to increase the life of products and therefore support the higher pricing the brands initiate specific care for their products. 
                                                        
 (
The quality-price ratio responds to customer expectations, which supports the success of LVMH. 
)
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Upcoming next: 
LVMH – The Fakes 
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[image: Counterfeit Chanel, Yves Saint Laurent and Louis Vuitton handbags seized by French customs before their destruction in May 2012 at the postal sorting centre of Chilly Mazarin, near Paris. Photo: AFP/GettyImages]Luxury goods fakes are illegal as much as counterfeit currencies. 
“knock-off prices, for knock-off quality” – Which seems to not bother customers, as many people are looking forward to purchase cheaper version of their most desired luxury item, focusing on chasing the look more than the product quality. 
 (
Upcoming Next: 
LV Bag, or LVMH Share? 
)[image: ][image: ]The higher pricing and constant promotion of luxury lifestyle backfire at luxury brands, as people feel at some point oppressed that they have to respond to a certain image but can’t afford 4000 $ bags. – people don’t feel guilty for supporting the counterfeiters, and the fight with them is a struggle, which is one of the major reasons, luxury brands started promoting lower pricing awareness. 
[bookmark: _Toc112940932]Blog post 6: LV Bag, or LV Share? 
 (
LVMH represents the major products 
that
 are used to identify luxury, however, purchasing the goods will most likely bring to their owners 60 to 80% 
resale price, and that’s simply it. 
Owning THE bag will contribute to the person’s image, but how about personal finances? 
The most valuable 
possession of LVMH for the company, as well as for its customers 
is
 the LVMH stock shares, which are 
a 
stable and profitable 
choice of investment for the 
customers and support the stability of the company, allowing it to rely not only on sales and marketing but as well 
external investments, technology and go with the flow of digitalization of the Global Business Environment. 
)[image: ]
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Investing
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