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	Student Number
	2430801
	Student Name
	Raluca Elena Chebar 

	

	Website Chosen 
	Suited Cars

	Insert hyperlink to website
	https://suitedcars.com/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, but some parts are a bit slow to become fully Interactive. It opens fast at first, but heavier content like images may delay full use.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are several sub-pages like services FQA’s, gallery, and Contact. Navigation is a simple, using a top menu and footer links easy to follow and basic.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, they cant book directly online. They need to fill out a contact form or message them through WhatsApp or call to arrange a service.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Adding  a booking system or live chat would make it easier for customers. Improving mobile layout and making the menu more visible would also help navigation.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design is clean and simple, but not very eye-catching. It looks okay on both mobile and desktop, but the mobile version feels a bit cramped and less polished.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: It mostly uses static images to show past work, which helps customers see what’s possible. Colours are plain and professional, but there’s no video or bold design.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no live chat tool. Contact is through a form, WhatsApp or phone, which works but it could be easier and quicker with live chat.


	Question 2d – How effective are the social media links on the website?


	Answer: There are social media links, but they’re small and not very noticeable. They lead to Instagram, but don’t show previews or posts directly on the site.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services page clearly lists what they do like full wraps, tinting, and de-chroming. The FQAs also help explain how everything works and what to expect


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There are a few short reviews on the homepage. More detailed, recent ones can be found on sites like Yably, and they’re generally very positive.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  they focus on premium materials and expert installation, and reviews praise their attention to detail. I’d recommend them for the quality and personalised service


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices aren’t listed they ask you to request a quote. That suggests pricing is tailored to each job, which fits their high-end, customised approach.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Car wrapping

	
	2.Suited cars

	
	3. Vinyl wrap services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, their website does show up near the top when searching for local car wrapping services in Birmingham.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes ,A well-build website is often the first point of contact for UK customers, establishing trust and professionalism. It also supports SEO and local visibility, helping businesses like Suited Cars appear in searches information, customers reviews, and local listings . It’s a crucial hub for essential information, customer reviews, and contact details even social media relies on a solid web presence to convert interest into bookings. In short; websites remain vital for credibility, discoverability, and customer engagement.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: adding a live-chat or instant quote tool would significantly boost conversasion.it would let potential customers get quick answers, request get quick answers, request a quote, or start a booking without leaving the page. This not only enhances user experience ,but could give suited cars  a competitive edge in responsiveness and customer satisfaction especially for those comparing services in real time.



Reference List 
	
Suited Cars ranks in top local results (top-ten for local searches)

Customer sentiment ‘professional, attention to detail, honest pricing’ (4.91/5 from 88 reviews)
https://suitedcars.com/ ( Accessed on the 10th August 2025)




