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[bookmark: _Toc131684405]Introduction
Business intelligence (BI) has become a vital tool for firms to properly manage and analyse data. BI has developed dramatically in recent years, and new patterns have emerged. Here will explore five current BI trends and why firms should implement them in this research. These trends include personalised business intelligence solutions, data visualisation, data security, collaborative business intelligence, and artificial intelligence.


[bookmark: _Toc131684406]Recent Trends in Business Intelligence 
The goal of every company around the world is to succeed. To maximise profits, companies seek to employ cutting-edge technological solutions. Business intelligence is considered to be one of these. Business intelligence (BI) is a set of procedures, strategies, and tools that takes unstructured data and turns it into actionable intelligence that increases a company's profitability (Loshin, 2013). It's a collection of programs and resources that helps users gain insight and comprehension from the data. BI has an immediate impact on a company's capacity for strategic planning, operational efficiency, and decision-making. BI helps people come to conclusions based on facts instead of guesses and suspicions by using data that has already been collected. To provide users with accurate information about the core of the business, BI instruments examine data and generate reports, overviews, dashboards, maps, charts, and diagrams (Chi and Mahmud, 2020). Following are some of the recent trends in the BI: 
Personalised Business Intelligence Solutions
BI technologies and tactics will become more personalised with time. Companies will no longer wonder if they need more access to business intelligence insights, but rather what is the best BI solution for their particular situation. Customised BI solutions are tailored to a company's specific needs, offering relevant and actionable insights.  Personalised BI solutions may provide businesses with the insights they need to make educated decisions, giving them a competitive advantage (Root and Mason, 2012).
Visualisation of Data
With the help of modern BI dashboard software, businesses are no longer concerned with whether or not data visualisations enhance research and analysis, but rather with the best way to convey each data story. Businesses will need to rely on data visualisation more in future to make sense of the massive amounts of data they collect (Weber, 2020). Data visualisation allows users to easily spot patterns and trends, making it easier to examine and comprehend complex data. Data visualisation is critical for businesses to effectively communicate insights, making complicated data sets easier to understand for decision-makers.
Data Security
Data Security is concerned with clean and safe data paired with an easy-to-understand and effective presentation. Businesses must prioritise data security in light of the increasing number of data breaches and cyber assaults. Data security features in BI systems are becoming increasingly critical. Brooks, (2021) stated that the worldwide cost of cybercrime is predicted to exceed $6 trillion by 2021. Data security is critical for organisations to protect sensitive information and maintain consumer trust.
Collaborative BI 
Another growing trend is collaborative business intelligence. Businesses will need to collaborate more in the coming years to get the most out of their data. Collaborative BI allows several individuals to cooperate on data analysis projects, making it easier to exchange findings and collaborate on solutions. Collaboration is the most significant aspect of BI success, with 82% of firms believing it is crucial or critical (Rizzi, 2012). Collaboration BI can help firms work more efficiently and effectively, enhancing decision-making processes.
Artificial Intelligence.
Artificial intelligence (AI) is revolutionising the business intelligence (BI) landscape and will continue to do so in future. AI can assist businesses in automating data analysis, making it easier to efficiently recognise trends and patterns. "By 2022, 35% of companies will be using AI in some form within their BI platforms," according to a Deloitte report (Deloitte,2020). AI can also assist organisations in making more informed decisions by giving real-time data insights and recommendations.
[bookmark: _Toc131684407]Importance of implementing BI trends
Businesses need to keep up with Business Intelligence (BI) trends to stay competitive and make good decisions. In the business world of today, which is driven by data, companies that use data and analytics are more likely to succeed than those that don't. With the rise of "big data," it has become harder for organisations to get useful information out of the huge amounts of data they collect. So, to make sense of their data, businesses need to spend money on BI tools and strategies. Businesses must implement BI trends to maintain a competitive edge and make informed decisions (Brijs, 2016). Here are five reasons why it is necessary to implement BI trends:
Improved decision-making: BI tools provide businesses with the insights necessary to make well-informed choices. With the ability to analyse large amounts of data, businesses can recognise trends and patterns that might not otherwise be apparent.
Enhanced productivity: Business intelligence (BI) tools automate manual data processing and analysis, saving time and enhancing productivity. By streamlining the data collection process, businesses can focus on data interpretation and decision-making rather than data collection and organisation (Ul-Ain et al., 2019).
Enhanced data security: As data breaches and cyber threats become more prevalent, businesses must ensure the security of their data. BI tools can assist organisations in identifying potential vulnerabilities and implementing preventative measures to safeguard data.
Competitive advantage: Businesses that use BI tools to make data-driven decisions gain a competitive advantage. These insights allow businesses to adapt to market shifts, meet customer demands, and recognise new opportunities (Tripathi and Bagga, 2020).
Cost savings: Implementing BI tools can result in cost savings through the optimisation of business processes, identification of inefficiencies, and reduction of waste. Businesses can increase their profitability by streamlining operations and making informed decisions.
BI tools help people make better decisions, work more efficiently, keep data more secure, give businesses a competitive edge, and save money. Businesses can make smart decisions, stay competitive, and adapt to changes in the market by using BI tools and strategies.
[bookmark: _Toc131684408]Business intelligence process
Business intelligence (BI) is the process of deriving actionable insights from data. The relevant insights enable company leaders to take targeted actions to improve the company's performance. The business intelligence process is iterative, which means that the results of each step can be used to inform and change the next steps. For instance, insights gained from visualising data could lead to more data analysis or a better way to collect data. The process has several steps that help organisations use data and analytics to learn more and make better decisions (Larson and Chang, 2016).
Data warehousing: One of the most important components of Business Intelligence is data warehousing. The term "data warehousing" (DW) refers to the practice of collecting and organising data from various sources to draw actionable business insights. The primary purpose of a data warehouse is to store and analyse data from multiple sources within an organisation. The business intelligence strategy is built around the data warehouse, which stores and organises information for analysis (Sathiyamoorthi V, 2017).  
Data mining: Data mining is the process of using statistical and computational techniques to find patterns and insights in large sets of data. It is an important part of the field of business intelligence as a whole because it helps organisations get useful information out of huge amounts of data. The goal of data mining is to find patterns and relationships that are not obvious from the manual analysis. This can be done by using techniques like clustering, classification, and association rule mining to find groups of data that have similar characteristics or to predict future outcomes based on past data (Didimo and Liotta, 2016).
One of the best things about data mining is that it can find hidden insights that might not be obvious from the manual analysis. For example, data mining can be used to figure out why customers leave or to guess which products will sell best in a certain market.

[bookmark: _Toc131684409]Conclusion
In today's world, business intelligence is an essential tool. To obtain a competitive advantage, businesses will need to embrace new BI trends. Businesses must consider developments such as personalised BI solutions, data visualisation, data security, collaborative BI, and artificial intelligence. Adopting these trends will aid companies in data management and analysis.
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