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Introduction
In the context of the creation of a new street food business called Greek Street Burger in the city of Bristol, a questionnaire was created (Saunders et al., 2019), on the Google platform and was available online (Chaffey & Ellis-Chadwick, 2019). From this research and the conclusions that emerged regarding the preferences of consumers of all ages, with an emphasis on younger ages, regarding Greek fast food (Solomon, 2020). Based on all this data, the digital website was created that presents the products, attractively ready to consume, and specifically the burgers (Kotler et al., 2022). The aim is to increase and attract new customers, such as students, working professionals and retirees (Baines et al., 2023). The questionnaire included more than ten questions, covering demographic data, burger preferences, purchasing habits and attitudes towards fast food. This report analyzes the findings of the research, four key questions that provided the most basic information. Through these, the company's website was created and led to the development of a website. The report also examines how audience segmentation and strategies were incorporated.




Data Collection
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Analysis of Question 1: “What kind of burger do you prefer the most?”

This question reveals the basic taste preferences of the respondents. The most frequent answers given include classic beef, chicken and other, with a few with different preferences.Beef consumption is the most widespread among consumers, with beef burgers remaining the first choice for the majority of consumers in Western markets (Smith, 2020; Euromonitor, 2022.Chicken is also increasingly popular, especially among younger audiences or those looking for a lighter alternative taste(Johnson, 2021).
The business should focus on beef burgers. Pictures of them should be posted outside the van. The website should have an attractive image of a burger, with a description of all the ingredients used(Smith, 2020).
Chicken burgers should also be prominently displayed, ideally as a separate category to attract customers interested in a lighter meal with fewer calories(Johnson, 2021).
Some respondents chose the “other” category, which may include vegetarian or special options. This preference will make us think about creating something different from the familiar products sold in canteens(Euromonitor, 2022).
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2. Analysis of Question 2: “What’s most important to you when choosing a burger?
Respondents chose several factors when choosing a burger. The choice is related to the quality of the meat, indicating how important the origin of the meat is, the price, another important part for the purchase of the product, as well as an indication that the price should be adjusted based on the amount of money a customer can spend, and on the other hand it is a metro comparison and for the competition. the taste, the fresh ingredients that indicate healthy food and the size of the portion, which will be able to cover the needs of the consumer in relation to what he pays(Smith, 2020; Johnson, 2021).This is perhaps the most important question, as it directly reveals the priorities of customers when making a decision to buy a burger(Euromonitor, 2022).
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3. Analysis of Question 3: “How often do you eat street food or fast food?”

Respondents gave a variety of answers, ranging from rarely to every day. While not all customers eat fast food often, there is a frequent presence during the week and consumers who visit the canteen for a continuous period(Nielsen, 2019).
A large part of the participants eat street food or fast food once or twice a week, classifying them in the category of regular customers(Hartmann & Siegrist, 2017).
Those who eat fast food daily are fewer, but they are a category of customers who usually buy lunch or dinner.(Verbeke, 2005).The group rarely should not be sidelined. With appropriate and targeted marketing, they can be transformed into occasional buyers during promotional activities(Smith, 2020).
By understanding the frequency of consumption, we can also understand the frequency of communication between the business and its customers, which should be maintained through proactive actions, but also through meeting their needs(Grunert, 2006).
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4. Analysis of Question 4: “Where do you live or spend most of your time?”

The respondents came from a variety of areas including Wales, Bristol and the outskirts of cities, who visit larger cities for shopping, work or just for fun. Customers likely value speed, convenience and accessibility.
From the locations reported, we understand that the business can attract both locals and visitors, offering a unique Greek-style street food experience(Hartmann & Siegrist, 2017).
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Website Design
The website was designed in simple lines, giving the message to consumers. Right at the top there is the Greek Street Burger brand, as well as the abbreviation of the GSB brand. The colors are inspired by the sun, the Greek sky and the sea(Krug, 2014; Nielsen, 2019). There is the main menu, with prices, the salad menu which is simple and compatible with the needs of the consumer for whom it is intended(Hartmann & Siegrist, 2017).
The website will also have the ability to inform customers where the canteen will be located, there will also be information about any participation in tastings, and not only festivals.  There is also the ability to communicate with customers to express their opinion on the quality of the food,  complaints about prices or their desire for the canteen to remain in a convenient location for them(Smith, 2020; Euromonitor, 2022). For the best publicity of the creation of the canteen, it will be promoted on all social networking pages. https://temp-vvxwzwggqdhhkochmgbw.webadorsite.com/menu
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 Conclusion
The results of the survey show what customers like and what matters to them when choosing a burger. Most people prefer the classic beef or chicken and are mainly interested in good quality meat and excellent taste, and quantity(Verbeke, 2005; Grunert, 2006; Hartmann & Siegrist, 2017).Their eating habits also help us understand how often they might visit, while the places they live or spend time guide us on where to focus our marketing.

Overall, these findings help shape a website and marketing strategy that focuses on quality, freshness and convenience. Using what customers told us, the business can attract more people and build a strong presence in the street food market(Smith, 2020).
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The Importance of Excel in the Digital Age and Its Use in Small Businesses

In the digital age, technology is essential to the way organizations operate, make decisions, and manage information. One of the most widely used tools in this environment is Microsoft Excel. Although competition is fierce, Excel remains one of the most essential tools for businesses of all sizes due to its ease of use, and its data processing capabilities. This essay examines the importance of Excel today, and explains how it can be used in a small business like Greek Street Burger, a new street food company based in Bristol.

Excel is important because it allows users to organize, analyze, and present data quickly and accurately. According to Frye (2020), Excel remains one of the most commonly used tools for decision-making because it helps transform raw data into meaningful information. Its ability to manipulate numbers, formulas, and graphs makes it suitable for many tasks, such as budgeting, forecasting, performance monitoring, and inventory control. Although businesses can access advanced software, Excel continues to be used because most employees are familiar with it, making it a universal tool across industries (Jackson, 2019).

The graphs and tables created make it easier to understand the information, which is particularly useful when communicating performance to managers or investors (McFedries, 2022). For example, the various graphs can show the increase or decrease in sales. With this visualization, businesses can make important decisions for their course. 

Excel has functions such as SUM, IF, VLOOKUP, and COUNTIF that reduce manual work and errors (Walkenbach, 2018). Pivot Tables are another useful feature that allows users to summarize large data sets and quickly locate information (Sarkar, 2020).

Excel's data analysis features allow users to calculate averages, identify trends, and compare results over time (Williams, 2021). This supports more informed decision-making and helps businesses stay competitive.

These benefits are directly related to how Greek Street Burger can use Excel in its daily operations. As a small street food business, Excel can help manage key activities such as inventory control, cash flow monitoring, sales tracking, and cost management. For example, the owner can use Excel to record daily sales and calculate total revenue at the end of each week or month. Using simple formulas, Excel can automatically subtract expenses from revenue, showing whether the business is making a profit.


	Month Cash Flow Summary
	
	
	
	
	
	
	
	
	
	
	
	

	Income 
	January
	February
	March
	April
	May
	June
	July
	August
	September
	Octomber
	November
	December

	sales
	12975
	13500
	14500
	15000
	15000
	16000
	16500
	17000
	17000
	14000
	13000
	10000

	Personal investment
	25000
	
	0
	0
	
	
	
	
	
	
	
	

	Total Income
	37975
	13500
	14500
	15000
	15000
	16000
	16500
	17000
	17000
	14000
	13000
	10000

	
	
	
	
	
	
	
	
	
	
	
	
	

	Costs
	
	
	
	
	
	
	
	
	
	
	
	

	wages misthos
	1800
	1800
	1800
	1800
	1800
	1800
	2600
	2600
	2600
	2600
	1800
	1800

	Drawings
	1000
	1000
	1500
	2000
	1500
	1300
	1600
	2000
	2500
	2000
	1400
	3000

	Rent
	1000
	1500
	2000
	2500
	2500
	2500
	2700
	3000
	3000
	2500
	2000
	1500

	Initial equipment
	15000
	
	
	
	
	
	
	
	
	
	
	

	Marketing
	300
	500
	700
	2000
	1500
	2000
	2500
	2500
	2500
	2500
	1800
	1000

	Ingredients
	2000
	2500
	3000
	3500
	3000
	3500
	3500
	3500
	4000
	4500
	2500
	2000

	Total Cost
	21100
	7300
	9000
	11800
	10300
	11100
	12900
	13600
	14600
	14100
	9500
	9300

	
	
	
	
	
	
	
	
	
	
	
	
	

	Net Cashflow
	16875
	6200
	5500
	3200
	4700
	4900
	3600
	3400
	2400
	-100
	3500
	700

	
	
	
	
	
	
	
	
	
	
	
	
	

	Opening Balance
	0
	16875
	23075
	28575
	31775
	36475
	41375
	44975
	48375
	50775
	50675
	54175

	Closing Balance
	16875
	23075
	28575
	31775
	36475
	41375
	44975
	48375
	50775
	50675
	54175
	54875














Excel is also useful for inventory management, which is important for a food business. Ingredients like meat, vegetables, sauces, and bread need to be closely monitored to avoid running out or wasting inventory. Using an inventory spreadsheet, Greek Street Burger can record quantities, update inventory levels after each shift, and predict when new supplies are needed. This ensures that the business runs efficiently and reduces unnecessary costs.

Another practical use is menu and price analysis. Excel can help compare ingredient costs to selling prices to ensure that each item is profitable. For example, a business can calculate the cost per burger and decide whether the selling price should be adjusted. This helps maintain strong profit margins, which is important for a small business with limited resources.

Excel can also support marketing analysis. Greek Street Burger can track the number of customers, peak days, popular menu items, and social media engagement. By turning this information into graphs, the owner can identify which strategies are attracting more customers and which areas need improvement. This type of simple data analysis is essential for growth.

Finally, Excel can support financial forecasting. By analyzing past sales, a business can estimate future revenue, predict peak periods, and plan staffing needs. According to Kotler et al. (2022), forecasting is essential for making strategic decisions and planning for future growth. Excel offers an affordable way to perform these tasks without expensive software.

In conclusion, Excel remains one of the most important tools of the digital age because it supports the organization, analysis, visualization, and management of financial data. Its flexibility and simplicity make it particularly useful for small businesses like Greek Street Burger. Through Excel, a business can manage inventory, track sales, analyze performance, and plan for future growth. By effectively using this tool, a small street food company can make informed decisions, improve efficiency, and remain competitive in a rapidly evolving digital world.
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3. What type of burger do you prefer the
most?
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4. What's most important to you when
choosing a burger? (Choose up to 3)

MeploodTepeq AT TOPEPELEC

® Meat quality 47

Py Fresh Qreek 21
ingredient...

Py Affordable 31
price

® Portion size 32

® Fast service 9

° Nice . 11
presentati...
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10. How often do you eat street food or fast
food?

MeploodTepeq AT TOPEPELEC

1  Every day

2  2-3times a week

3 Once a week

4 Rarely
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