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The 2023 Rugby World Cup was hosted by France, in multiple stadiums throughout the country. The following case study sets out to look in depth at the implications of the Rugby World Cup on the hospitality sector within the host nation. 
The Rugby World Cup was first held in 1987; co-hosted by Australia and New Zealand after a proposal was made in front of the International Rugby Football Board, being passed by a vote margin of 10 – 6 (Rugby World Cup, 2023(a)). The hosting selection is a comprehensive process by the World Rugby Council, identifying candidates that align with the requirements ever-changing global sport (Rugby World Cup, 2023(b)). 
The investigation will employ a methodical framework, using empirical data, industry analyses, and stakeholder perspectives to examine the relationship between the hospitality industry and the event. The objective is to provide a deep understanding of the dynamics at play, looking at economic repercussions and cultural exchanges. The study will also look at economic elements, such as large examples like the impact on France’s GDP and also smaller examples such as individual establishments. It will aim to straighten out the complex give-and-take relationship between the event and the hospitality sector, by delving into the heightened demand for accommodation, the remarkable influx of visitors and the evolving demands of an international audience. 
Methodology
Dawson (2019) describes research methodology as a primary principle that will guide an author’s research. A case study is an in-depth inquiry into a topic or phenomenon within its real-life setting (Yin 2018). Yin recognised five generic characteristics that make up a commendable study, noting that it should be significant, complete, consider alternative perspectives, display sufficient evidence and be composed in an engaging manner (Burns et al, 2004. P.42). 
This study uses a mixed method approach combining both qualitative and quantitative research. The mixed method approach aims to find the strongest answers to the research questions, combining two or more methods to ensure no matter the qualitative-quantitative divide, it uses the best methods to do this (Kumar, 2019: 1). This is due to the different branches of research requiring different types of data. A variety of both will provide a wider range of results, further emphasising the findings of the study. According to Creswell and Clark (2011), “several definitions for mixed methods have emerged over the years that incorporate various elements of methods, research processes, philosophy, and research design”. The different elements of data collected in this study required a mix of both qualitative and quantitative data due to the nature of results. Using one simply wouldn’t provide enough insight into the outcome of the research. 
Due to time restrictions, it was not possible to obtain ethical approval to gather primary data, therefore all findings are from secondary sources, gathered by the author. This has its benefits as it has allowed more time to analyse the data as time was saved in the data collection however as all data was collected by others, it is not necessarily all written with the intention of answering the questions raised in the study. This means that much time has had to be spent accurately researching to find the appropriate sources. There are also financial hurdles as some of the data collected for commercial purposes requires a fee to be accessed which was not forecast prior to the writing of the report and has disadvantaged the quality of data able to be used. 
Looking at quantitative data, the Deloitte (2008) report estimated that there would be a direct economic impact of £800 million with a domestic spectator spending adding a further £1.7 billion for the 2007 Rugby World Cup also held in France. Post-event it was then estimated that there was more than £363 million in net additional economic gain to the French economy, however, this figure is after deducting all outgoing expenditure related to the Rugby World Cup. 
The international visitor numbers are higher at a tournament held in Europe, however the duration of a trip for an international visitor is considerably shorter. This means that whilst the stadiums may have higher rates of international tourism, the surrounding areas have less than if the tournament was held in the southern hemisphere.  
One of the chosen qualitative methods used for this research project is netnography. Netnography is based on the collection of consumers’ reviews that contain information regarding their experiences published on the internet. Compared to other qualitative research techniques, the distinctive value of netnography is that it highlights participant observation, which allows researchers to discern social phenomena in real-time, and to discover the understanding and relevance of social interactions online (Kozinets, 2002, Rageh et al, 2013). (cited in Vo Thanh & Kirova, 2018. P32). This paper uses Google reviews left by guests which attended the Paris Rugby Village. 
Triangulation is the use of the same set of data from multiple sources to reach the best results for the study. By collecting the same data from a range of sources, no matter the approach used to reach conclusion, the different perspectives will provide a stronger understanding of the issue (Kumar, 2019: 2). Further to this by using triangulation within a mixed methods approach, it will display both effective and efficient auditing as it expands the limitations as opposed to being limited by using only one method (Kleboth et al, 2016). By using the mixed methods approach triangulation was a key method within the study, using multiple sources to assess the French hospitality rates during the tournament. 
The ‘research onion’ diagram below depicts the issues underlying the choices of data collection made for the study. The data collection method sits in the middle of the ‘onion’, in this study’s case being secondary data through online sources. From there each layer is important and each choice is explained to justify the research (Crotty, 1998). This study uses cross-sectional research (data collected from a given point in time Wang & Cheng, 2020) as it was a one-time only event that data could be gathered from. As previously mentioned, a mixed-methods approach was taken in the collection of data due to the range of research required to provide a satisfactory result. The next layer in the onion determines the style of research and for this report a case study approach was chosen. The outer layers refer to the approaches and choices made in the research choices. It was decided to go with a deductive approach, testing a hypothesis through observations (Azungah, 2018). This decision was made as the research project is an investigation into the importance of the hospitality sector in relation to the event. The epistemological framework has a mix of positivism and interpretivism due to the data collection being a mixed methods approach including both quantitative and qualitative sources (Alharahsheh, 2020). 
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Finding / Analysis 
The Rugby World Cup 2023 had an estimated annual sponsorship revenue of over £120 million (GlobalData, 2023). Once all outgoing costs have been accounted for, the organising committee is expecting to have over £30 million in profits which will be returned directly to the sport, developing rugby in France (euronews, 2023). According to Poussau, the World Rugby chief od events and Rugby World Cup 2023 executive director “more than 2.5 million tickets were sold for the tournament which is the capacity” (SportsPro, 2023). 
With the number of tickets sold for the tournament it is only expected that the hospitality industry would be successful. During the first round of the cup, the Marseilles stadium sold out of some ranges of drinks with Collette the France 2023 CEO telling the media “The fans drank a lot more than expected with the previous record being 50,000 cups sols but they had sold90,000 meaning the stadium had insufficient supplies” (Bruce, 2023).
This study used a range of Google reviews (2023) from the Paris Rugby Village. These were all written by guests of the festival, some of which may have also attended games at the stadium. Using a wide range of reviews, the main themes throughout referred to the atmosphere, the range and cost of food and beverages and the security present at the village. At the time of writing the report there were 60 reviews with the overall rating for the village being 4.3/5. The reviews looked at are the first 15 when sorted as “most relevant” as these depicted a wide range of responses and are a random selection rather than chosen by the author to avoid any bias decision making. 
Atmosphere
The atmosphere was described as great, amazing and electric in the majority of reviews with one mentioning that a game they wanted to watch wasn’t being shown therefore ruining the atmosphere for them. 
Food and Beverage
[bookmark: _Int_cU0HT4NS]There was a range of responses in regard to the range of food and beverages. One reviewer wrote “good beers and good food” however others wrote “the food wasn’t very appetizing” and “I don’t recommend the sandwiches, they are all bread and little cold meat”.  The prices of drinks were also mentioned across multiple reviews, with many writing that the cost of beer was extremely high at almost 9 euros a pint. 
Security
One reviewer wrote that the security were not following the same guidelines as signs that were displayed at the gate, explaining that he was prohibited from taking his own drinks in at the gate, even though the signs showed that it was “perfectly authorized”. Another wrote that the venue was very well secured which was then contrasted by a different review stating that “the security controls {were} not that good”. 
The overall response to the village left in reviews was positive, as although customers complained about the prices of drinks, they were still bought and enjoyed. This has a direct impact on the hospitality industry with one reviewer starting their review with “Beers everywhere!”. The economic result of the pop-up villages is displayed as being successful due to the popularity and footfall, and as most guests would have purchased food and/or drink, the direct impact to the French hospitality industry was also high in success. 

Conclusions & Limitations
This case study dives into the varied relationship between the 2023 Rugby World Cup in France and the hospitality industry in the host nation. The meticulous methodolgy, with a combination of quantitative and qualitative approaches has provided beneficial insights into the economic dimension of the dynamic relationship. 
Strengths of the Report include the following:
1. Comprehensive Methodology: The case study’s mixed method approach which combined both quantitative and qualitative data collection methods contributed to a well-rounded understanding of the hypothesis. The use of triangulation enhanced the validity and reliability of the findings by authenticating data from a variety of sources. 
2. Real-Time Insights through Netnography: The use of netnography in analysing Google reviews from the Paris Rugby Village offered real-life perspectives on the event’s impact. This qualitative method allowed for an in-depth exploration of guest experiences, improving on the analysis with distinct insights. 
3. Financial Impact Assessment: The stidy has successfully assessed the financial impact of the Rugby World Cup within the hospitality sector. By looking at sponsorship revenues, profits and ticket sales, the report has provided a thorough overview of the economic implications for the host nation. 
Weaknesses of the report include the following:
1. Limitation in Primary Data: The reliance on secondary data due to time constraints and not being able to attain ethical approval from the University brought on limitations. While this approach allowed for an extensive analysis, the lack of firsthand data collection has impacted the depth of insights. 
2. Financial Hurdles and Quality of Data: Unforeseen financial hurdles such as large costs to access some commercial data has constrained the depth of data used in the report. The limited information has brought on barriers to discovering more data following the tournament end that could’ve aided in the findings. 
3. Subjectivity in Google Reviews: By using Google reviews, the report was provided with valuable qualitative insights however it introduced an element of subjectivity. Reviews are naturally influenced by individual experiences and perceptions which could potentially introduce bias into the analysis.
The case study demonstrates the intricate interplay between Rugby World Cup and the hospitality sector in France. Whilst the report stands as a creditable exploration of the hypothesis, acknowledging these strengths and weaknesses ensures a distinct interpretation of the findings. In a future study, the use of primary data and addressing financial constraints could enhance the depth and reliability in future analysis of the hypothesis. 
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