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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: From a usability perspective, the website performs well because it loads quite quickly and consistently. Content about booking a bowling session and the prices show at once, with no lag when moving between pages. This fast performance makes the site easy to navigate and ensures users can focus on tasks without disruption. The smooth loading process improves engagement, increases satisfaction, and makes the overall user experience much more efficient.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has 11 sub-pages, each dedicated to a different service. Prospective customers can easily navigate these by using interlinks placed within the page they are viewing. By clicking on these links, users are directed to the relevant sub-page and can access the specific content within that section. This structure makes the website straight forward to explore and ensures each service is clearly accessible. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers are able to make bookings directly through the webpage, which adds convenience and improves overall usability. The booking option is clearly accessible and allows users to complete the process quickly without needing external tools. This feature saves time, supports customer satisfaction, and makes the service more efficient to access.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website does not require updates, as its uncomplicated design makes it easy to navigate and universally accessible. Customers can move around the site without difficulty, ensuring they can quickly find the information or services they need. Its simplistic structure also makes the booking process effortless, reducing barriers for users. This ease of access enhances the overall customer experience and ensures that the website continues to function effectively without the need for major improvements. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks pleasant and is quite easy to use, supporting customer satisfaction while there are slight differences in appearance between the desktop and mobile versions, this does not affect the overall experience. On mobile, the sub-pages are accessed through the three-line menu in the top left corner, which keeps navigation simple and convenient. 


	Question 2b - How does the website use imagery, video, and colour? 


	Answer: The website’s imagery is simple, with no use of video content and only basic colours throughout. While the design is minimalistic, this simplicity can make this site easy to view and less distracting for customers. The straightforward visuals allow users to focus on the services offered, creating a clean and uncluttered browsing experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not include an online chat tool, but this feature is not particularly necessary for a bowling alley. Customers who have enquires can easily use the “Contact Us” sub-page to send messages directly to the company. This offers an uncomplicated way to communicate, ensuring customer needs are still met without requiring added chat functionality.


	Question 2d – How effective are the social media links on the website?


	Answer: The company has a Facebook follow page that is linked from the website. When clicked, it-takes customers straight to the business’s Facebook profile without any issues. This makes the feature highly effective, as it allows users to connect with the company on social media quickly and easily, supporting engagement beyond the website. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear through the names of the interlinks displayed when first visiting the website. This ensures that the customers are at once aware of what is being provided, reducing confusion and making navigation straightforward. By presenting its services in a direct way, the website adds to its perceived value and helps users quickly find what they need. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The reviews are not made clear on the website, which is slightly disappointing given that the company has earned a strong Google rating of 4.2 out of 5. Including customer reviews directly on the site would increase its perceived value by displaying positive feedback and building greater trust with potential customers. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website may not be of the highest quality, but its easy accessibility is what stands out. The clear layout and easy navigation make the customer experience smooth and stress free. For this reason, I would feel confident recommending the company’s services to a family member or friend, as the site family member or friend, as the site effectively communicates what is offered. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: On the website, prices are made noticeably clear to potential customers, which adds transparency and trust. The pricing is reasonable and reflects excellent value for money, especially when considered alongside the company’s strong customer rating. This balance of affordability and proven quality enhances the website’s perceived value and reassures customers about the services offered.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Birmingham

	
	2.Bowling 

	
	3. Alley

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Appearing in the top ten search results for “Birmingham bowling alley”, the website gains credibility and trust, making it more valuable and appealing to potential customers. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The website lacks some relevance in the context of modern UK businesses. Many companies today include online chat tools to provide instant customer support, which this site does not offer. In addition, it does not integrate AI features that are increasingly common in helping customers find information more efficiently. The overall design, while clear and simple, is less stylish compared to modern business websites that focus on creativity and visual appeal. However, its simplicity does make navigation easy, and the website is still functional for its purpose. In conclusion, while effective, the site would receive help from updates to align with the expectations of today’s Uk business environment 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The one recommendation I would make for this company’s website is to include customer reviews directly on the site. At present, the business has a strong Google rating of 4.2 out of 5 stars, but this is not highlighted on the webpage itself. By displaying reviews, the company could clearly show to potential customers that its services are not only reasonably priced but also well regarded by those who have visited. Positive reviews build trust, reinforce value, and can strongly influence a customer’s decision to book. Highlighting this feedback would enhance the website’s credibility and create more persuasive customer experience altogether. 
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