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INTRODUCTION

Marketing is a process of making people being aware about any defined products or services. In the current trends or structure, marketing is helpful to spread information in place where lots of customer are here to advantage of hospitality service or department (Kanwal, 2018). Management information system is a system which designed to support marketing decision making and leading its major effectiveness. This report will be cover on the Dorchester hotel which is a leading hospitality firm in the UK. This report will be carried on importance of the marketing information system and also its effectiveness in the hospitality industry as a marketing tool. 
Main Analysis

Marketing information system is an information system which is designed to take certain marketing based decision making. According to the Jobber, (2007), system in which the marketing data is formally gathered, stored, being analyzed and in final stage distributed to the manager’s as per informational needs or wants. In every industry, whether manufacturing, consumer based or hospitality, information system is required to keep day to day information of business activities or process for long time. On this, concept of marketing information system (MIS) is necessary to store data to hotel actual customer data bases along with possibilities of attracts new customer at certain point of time duration. In context of the Dorchester hotel, this is considered as marketing tool which will assist to take certain strict action on how business is doing and how well its own marketing progress. In context of the marketing, MIS will assist in making good communication with prospective customer’s and realize their actual needs or wants with a helps of customer awareness strategy. Thus, awareness can be termed as tool of marketing, but in general context. 


Hospitality organization such as Dorchester hotel is currently focused on establishing their information system to record customer credentials or future based details, but that is not marketing centric. Hence, marketing information system is consists of two way communication, in which industry is centric to change driver of success and brings fresh to this specific industry at a larger denomination (Fitriana and et. al., 2016). From last few years, MIS has helped hotel industry to demonstrate their products or services at a productive level along with increasing accuracy or productivity. The role of MIS is to identify what sort of an information is necessary for marketing manager of this Dorchester hotel. It basically assists marketing manager to take perfect decision making at right period and also at right quantity. For hospitality industry, MIS is helpful to collects an information through its own subsystem. These sub systems are known as components at a bigger level. The major components of the management information system such as: internal records, marketing intelligence, marketing research and marketing decision support system. In context of hospitality industry, components of the MIS is useful to gather necessary discussion which is as follows: 


Internal records in hospitality sector generates lots of an information from firm’s internal records and assists into the correct decision making (Fu, 2015). These records helpful to provides current info on matter of sales, cost, inventories, money inflow or outflow. These records would help Dorchester hotel to know about strategic position of the firm at a greater side. This was realized in one survey that, hotel firms generally records their internal information using computerized way. As, this is an excess cost or time saving. 


Marketing intelligence is the second major components is marketing intelligence. This involves collecting information from an external sources. In context of hotel industry, this components would provide an information on present marketing situation or altering condition in a market. Hotels generally collects these information from journals, books, magazines etc. Dorchester hotel mainly collects these information from their own books or magazines etc. to check market viability. These sources are governed by quality measurements by this industry and also considered as per an industry norms or regulations. 


Marketing research is the third important component of the marketing information system. MR is generally conducted to get solution of any marketing problems of the hospitality firm. It collects data on given situations or problem of the Dorchester hotel (Kanwal and et. al., 2019). This data is majorly tabulated, analysed and based on conclusion which was drawn. Then the recommendations are necessary for hospitality industry to gather perfect information on market attractiveness and growth basis. An effectiveness of the marketing research is majorly consists of finding solution on customer or services issues at a major denomination. 


Marketing decision support system is the fourth component of MIS, in which tools are mainly helpful for a marketing managers of the Dorchester hotel to lead an analysis of the data and also initiates better marketing decisions. They include hardware, i.e. computer and software programs. This support system will assist Dorchester hotel to lead an effective decision making along with building scope for generating varied information for market structure of this firm. 
Marketing Information System (MKIS) is an effective tool or technique with the use of which information about market is optimally collected, stored, analysed as well as distributed to managers as per their requirements on a frequent basis. This is an integration of four essential components which are found to be interdependent and interrelated. These elements are, namely, internal record systems, marketing intelligence systems, marketing research systems and marketing decision support systems. MKIS is of immense significance within the hospitality sector as this is a business industry which is majorly focussed upon the satisfaction of needs and wants of customers in market place with a view to retain them for a long duration of time in future (Cedrola, 2015). Hotels are regarded to be an essential area within this sector and make use of this system for a number of purposes looking upon the effectiveness of this system in assisting the organisation to attain its goals and objectives within a timely manner.


In this regard, Dorchester hotel is an organisation providing accommodation facilities to people within UK by making use of this system over the passage of time. It is seen that there are a number of technical elements which possess a significant influence upon the operations as well as functioning of entity. Such aspects in context of the respected organisation are found to be compatibility, flexibility, system quality, information quality and support service quality. When such factors come into picture, they impact on the MKIS in a manner such that its functional effectiveness elevates. The effectiveness of Marketing Information System can be primarily ascertained to be the coordinating force that assists in execution of organisational marketing programs and policies (Seth and et. al., 2015). Further, this system also provides help to the organisations operating within hospitality sector to project the share in marketplace and carry out analysis and forecast based upon market. Further, with the assistance of MKIS, an entity can successfully design as well as devise its long term strategy. Further, the product analysis is also carried out on the basis of information obtained by way of Marketing Information System. Lastly, the need felt by personnel working under marketing department to undergo training is ascertained by MKIS.


The functional effectiveness of MKIS as mentioned above consequently results in development of an effective MKIS which provides assistance to Dorchester Hotel to make optimum economic decisions associated with pricing (Martell, 2018). Such an effective Marketing Information System is capable of carrying out strong planning and aids the organisation by providing them the ease to deliver performance. Further, market analytics can be easily carried out by an entity with the help of effective MKIS. Thus, the significance as well as the effectiveness of MKIS has been ascertained and demonstrates the need for every organisation to utilise it with a view to gain knowledge about the market and related aspects. 
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Figure 1: Effectiveness of MKIS


Brief summary: This is concluded that, MIS has been proved necessary for hospitality based business industries to led performance and also control out the marketing function in an productive or effective manner. MIS has been proved essential to regulate or manage information for business to gather higher profitability or time situation.
CONCLUSION

On the basis of above discussion, it has been analysed that Marketing Information System is central to the successful management and organisation of marketing activities of an entity. Further it has been concluded that it is very effective in ensuring the success and sustainability of organisation in market place for a long duration of time. Lastly, it can be said that it is an effective tool for marketing and collection of essential information about market place. For all the business entities it is vital to use innovative tools for business execution so that all the processes could be conducted appropriately.
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