Dissertation Proposal

In my dissertation I will be looking closely at ‘How can small clothing businesses achieve net zero carbon?’

My aims
1. To analyse the current carbon footprint of small clothing businesses across the world and identify key sources of emissions. 
2. To evaluate the existing sustainability practices and initiatives in small clothing businesses across the world and their effectiveness in reducing carbon emissions.
3. To assess the economic and environmental benefits of transitioning to a net-zero carbon emissions model for small clothing businesses across the world

In a world increasingly focused on sustainability and environmental responsibility, the fashion industry has come under intense scrutiny for its carbon footprint and impact on the planet. Small clothing businesses, often overlooked in discussions of sustainability, play a vital role in reshaping the industry towards a greener future. This dissertation proposal seeks to investigate and provide practical insights into how these small enterprises can effectively transition towards achieving net zero carbon emissions, contributing to the broader global effort to combat climate change.

Methodology

My dissertation methodology will involve gathering data and attentively examining business figures in connection to the topic I have selected, this will allow me to gather a reliable set of data to study.
In order to get a variety of useful data, I will also design a survey which will continue questions in relation to my chosen topic that will be distributed to 
The general audience. This will ensure that I get the maximum quantity of results to ensure they are reliable and fair. Finally, I will examine the data more closely and analyse it to determine where companies 
might be making mistakes. This will help me answer any questions which I have been unable to answer along with expanded my knowledge. 


Implications I may face 
1. Data availability: Small businesses may not have readily available data on what their carbon emissions and sustainability practices, making data collection more difficult to carry out. 
2. Limited resources: Small businesses might lack financial and human resources needed to implement comprehensive sustainability measures, which could impact the recommendations which are given.
3. Resistance to change: Some small businesses may be reluctant to adopt sustainability practices due to the perceived costs or operational disruptions which could occur. 


Conclusion
Overall, the on-going journey towards net zero carbon emissions for small clothing businesses is a pressing challenge for specifically business owners and factories, but one which holds high promises for both the environment and the economy itself. Through a mixed method approach, this research aims to help result in reaching a sustainable platform for businesses, by offering practical insights and recommendations for these enterprises. As we move forward, the imperative to reduce carbon emissions grows more urgent, and the enthusiasm of small clothing businesses to adapt and innovate becomes increasingly critical. By addressing the challenges and taking on the opportunities, we can strive for a greener, more sustainable future in the world of fashion, one where small business plays a vital role in the quest for net zero carbon.


