	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2524746
	Student Name
	Hennadii Semenov

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://yogareading.co.uk


	[bookmark: _GoBack]

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and easy to use.  The customers can easily find the information they need to.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several sub-pages such as the classes timetable and services. Customers can navigate using the main menu.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book yoga classes through the website easily.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could be improved by having more visible booking buttons.It will give users a quick and clear way to find their information. Another improvement should use clear and high contrast colours. According to Kuo, et al., (2021:1322) ‘the appropriate use of colors in web design can enhance a product's value and further improve the chance of products being purchased on a website’.This indicates that the website is clear and user friendly.
 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:The webpage looks clean, calm and visually appealing which suits a yoga theme.Colours are soft and relaxing. On mobile the layout becomes more compact but still clear.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:The website uses images of yoga classes and calming colours to create a relaxing atmosphere.Visuals support the content and make the site more engaging.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:The website does not heve an online live tool but it offers contact forms and email.These are useful but online live tool would be faster.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are helpful and allow users to learn more and stay connected.This allows improve trust and engagement but needs to be used in a structured  way. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:The services are clearly described on the website with simple text and organised on the website with simple text and organised sections.This helps users understand what is been offered.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:Customer reviews are shown on the website and help build trust.Some reviews appear recent but more updates would improve reliability.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional design and clear information.I would recommend it because it looks reliable and easy to use.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Prices are not always clearty shown on the website. This may be because services vary so customers need to contact the company for detalis.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.yoga classes

	
	2.yoga studio 

	
	3. yoga near me

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: The website may appear in the top results depending on location but it is not always guaranteed.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the website plays a vital role in modern UK business.They help companies present their services build trust and attract new customers.Many people search online before choosing a service so a good website is essential. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommended adding clearer booking buttons.This would make it easier for customers to book classes quickly and improve the overall user experience. Foris, et al.,(2020:1024) mentioned that the ‘design of the websites and their functionality are crucial factors’.



Reference List 
	Foris, D., Tecau, A. S., Hartescu, M., & Foris, T. (2020) Relevance of the features regarding the performance of booking websites. Tourism Economics, 26(6), 1021-1041.

Kuo, L., Chang, T., & Lai, C. C. (2021) Visual effect and color matching of dynamic image webpage design. Color Research & Application, 46(6), 1321-1331.

Yoga Reading (2026) New to Yoga Available at : www.yogareading.co.uk (Accessed date 10th April 2026).









